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Wre  showing  The  Globe  to  people 
wiio  ve  never  seen  a  newspaper  before. 


This  year,  The  Boston  Globe  expects  to  host  more  than  15,000  visitors  for  our  traditional 
plant  tour.  In  addition  to  seeing  firsthand  how  the  miracle  of  publication  takes  place,  they’ll 
see  a  film  on  the  decision-making  process  behind  it  and  get  to  meet  some  of  the  faces  that  go 
with  their  favorite  by-lines.  And  they’ll  come  away  ^  ^ 

with  an  appreciation  of  the  newspaper  business  they  0Tj|^ 

can  only  get  by  seeing  it  all  happening  around  them.  VltiV  Vl7lUMV 

The  way  we  see  it  every  day.  The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications.  Inc. 
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We’ve  just  given 
our  532,000  readers 
a  facelift. 


On  Monday  morning,  July  18,  1983, 
when  we  hit  the  streets  and 
doorsteps  of  San  Diego,  our  readers 
couldn’t  help  noticing  the 
difference. 
At  age  115,  we  suddenly  looked 
decades  younger.  Refreshed. 
Revitalized.  Thoroughly 
contemporary. 


New  flag,  new  type,  new  layout. 

Not  out  of  vanity,  but  to  make  The 
San  Diego  Union  infinitely  more 
readable. 

That,  after  all,  is  the  soul  and 
substance  of  good  reporting.  A 
beauty,  in  the  case  of  The  San  Diego 
Union,  that’s  much  more  than 
skin  deep. 


The  San  Diego  Union 


Member  of  Newsplan 


Source:  One  Day  Average  Readership,  Scarborough  's  National  Newspaper  Audience  Ratings  Study,  1983. 
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With  today's  high  speed  printing. 


it's  tough  to  mamtam  true  color 
reproduction.  That's  why  more 
newspapers  than  ever  rely  on  Flint  ink. 


ICAUTIONI 


There  are  very  basic  reasons  why 
/'  newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
f  to  tab  insert: 

□  A  wealth  of  high-speed  color  know- 
'•j  how  available  from  nationwide  Flint  Ink 

_  branch /service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  pigment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 

Show  your  true  colors  with  Flint  Ink. 


CnFFORATOSI 

CORPORATE  HEADQUARTERS: 

25111  GLENDALE  AVENUE. 

DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  lACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MIAMI  •  MINNEAPOLIS 
NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  -  SPARTANBURG 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 
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OCTOBER 

9-15 — National  Newspaper  Week,  "A  Free  Press;  Democracy's 
First  Defense." 

11- 14 — Advertising  Media  Credit  Executives  Association  Interna¬ 

tional,  Inc.,  Loew  s  Westbury  Hotel,  Toronto,  Canada. 

12- 16— Women  In  Communications,  Inc.,  National  Professional 

Conference,  "Framing  the  Future, "  Bellevue  Stratford  Hotel,  Philadelphia. 

13- 14 — National  News  Council,  1  Lincoln  Center,  New  York  City. 

13-15 — Festival  of  Cartoon  Art,  Library  for  Communication  and  Graphic 
Arts,  Ohio  State  University,  Columbus. 

13-15— Catholic  Press  Association  Southern  Regional  Conference, 
Holiday  Inn,  Padre  Island,  Corpus  Christi,  Texas. 

15— International  Newspaper  Carrier  Day. 

16-18— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-18— Mid-Atlantic  Circulation  Managers  Association,  Fall  Sales 
Conference,  Carolina  Inn,  Columbia,  S.C. 

16-19— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
Fairmont  Hotel,  Denver. 

16-20— Food  Editors  Conference,  Drake  Hotel,  Chicago. 

18-20— "Excellence  in  Education:  How  to  Achieve  It?",  Conference  for  Journalists, 
Washington,  (D  C.)  Journalism  Center. 

18- 20— National  Association  of  Advertising  Publishers,  Fall  Con¬ 

ference,  Le  Chateau  Camplain,  Montreal,  Canada. 

19- 22 — American  Association  of  Advertising  Agencies,  Western  Region, 

Silverado  Resort,  Napa,  Calif. 

20- 23 — Florida  Press  Association,  Fall  Convention,  Clearwater  Beach 

Hotel. 

20-23— Graphic  Arts  Technical  Foundation,  The  Cloister,  Sea  Island,  Ga. 

24 —  "Japan  and  America,"  Conference  for  Journalists,  Washington  (D  C.) 
Journalism  Center. 

24-28 — Inter-American  Press  Association,  General  Assembly,  Lima,  Peru. 

25 —  "Asian-American  Relations'  Conference  for  Journalists,  Washington 
(D  C.)  Journalism  Center. 

26- 28 — International  Federation  of  Newspaper  Publishers  (FIEJ). 

Hotel  Sofitel,  Vieux  Port  of  Marseilles. 

27- 28— New  England  Newspaper  Advertising  Executives  Associates,  Hotel 

Summit,  Hartford,  Conn. 

27-30— New  England  Newspaper  Production  Conference,  Sheraton  Islander 
Inn,  Newport,  R.l. 


Seminars/Workshops/Clinics 

OCTOBER 

9-14 — American  Press  Institute,  Journalism  Educators,  Reston,  Va. 

9-19 — American  Press  Institute,  Circulation  Managers,  Reston,  Va. 

16-21 — Modern  Media  Institute,  Public  Arithmetic  for  Working  Journalists, 
St.  Petersburg. 

21-23— Copy  Editing,  Mid-America  Press  Institute,  Bel  Air  Hilton 
Hotel,  St.  Louis,  Downtown. 

23-26 — Family  Life  Today,  SNPA  Foundation,  University  of 
Virginia,  Charlottesville. 

23- 11/2 — American  Press  Institute,  Classified  Advertising 

Managers,  Reston.  CVa. 

24- 26 — Management  Skills  for  Newspaper  Promotion  Seminar, 

Sponsored  by  INPA  and  ANPA,  Holiday  Inn  Lakeshore,  Chicago. 

24-26 — Advanced  Orientation  for  Executive  Secretaries  and 
Administrative  Assistants,  Knight-Ridder  Seminar,  Miami  Herald. 

24- 30 — Japan-U  S.  Editors  Conference.  International  Press 

Institute,  National  Press  Club,  Tokyo. 

25- 27 — Telecommunications  Symposium,  ANPA,'Newspaper  Advertising  Bureau 

Amfac  Hotel,  Dallas'Fort  Worth  Airport. 

28-30— Latin  American  Affairs  Conference  for  Journalists,  spon¬ 
sored  by  the  Foundation  for  American  Communications  and 
co-sponsored  by  The  Tinker  Foundation  and  the  Dallas  Morning 
News.  The  Anatole,  Dallas. 
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ITU  talks  merger  with  Teamsters 

The  International  Typographical  Union  announced 
(Sept.  28)  that  it  is  going  ahead  with  substantive  talks  to 
merge  with  the  International  Brotherhood  of  Teamsters 
because  it  needs  “muscle”  to  improve  ITU  bargaining 
power. 

Ronald  Rosenberg,  general  counsel  for  the  Typog¬ 
raphical  Union,  told  a  news  conference  in  Washington, 
D.C.,  the  fact  that  the  Teamsters  control  a  sizable  number 
of  drivers  at  newspapers  would  strengthen  the  ITU’s 
bargaining  position. 

“We  need  help,”  Rosenberg  said.  “We  need  muscle. 
It’s  having  the  drivers  behind  us.  And  they  are  going  to 
organize  more  drivers.” 

He  said  his  union  had  been  “devastated”  by  tech¬ 
nological  developments  with  membership  declining  from 
125,000  to  40.000. 

The  ITU  president,  Joseph  Bingel,  said  he  will  meet 
soon  to  define  and  formalize  the  precise  details  of  the 
merger. 

Bingel  said  that  under  a  merger  with  the  Teamsters  as 
proposed  by  Presser,  ITU  would  become  an  autonomous 
national  division  with  the  Teamsters;  the  division  would 
preserve  the  ITU’s  craft  traditions  in  the  printing  industry; 
ITU  locals  would  be  serviced  by  ITU  representatives;  the 
ITU  retirement  program  would  be  continued  and  sup¬ 
plemented;  ITU  headquarters  facilities  and  printing  and 
training  center  would  remain  in  Colorado  Springs,  Colo., 
and  ITU  dues  would  not  be  increased. 


SFW  signs  two  major  acounts 

Sawyer-Ferguson-Walker  Co.,  Inc.  disclosed  this  week 
that  it  had  picked  up  two  new  accounts  —  the  Atlanta 
Newspapers  and  Chicaf><)  Sun-Times. 

The  Atlanta  Newspapers,  the  Journal  and  Constitution, 
left  Million  Market  Newspapers,  Inc.  for  SFW,  effective 
October  1. 

The  Chicago  Sun-Times  also  hired  SFW  to  represent  the 
newspaper  in  ten  western  states,  including  California, 
Oregon,  Washington,  Nevada,  Arizona,  Colorado,  Utah, 
Wyoming,  Alaska  and  Hawaii.  The  Sun-Times  previously 
represented  itself  in  those  states. 

Daniel  S.  Tomlinson,  Jr.,  senior  vicepresident  and 
general  sales  manager  for  SFW  noted  that  SFW  now 
represents  roughly  42  newspapers  and  newspaper  com¬ 
binations.  Three-fourths  of  SFW  clients  are  in  the  top  50 
Areas  of  Dominant  Influence  (ADls),  which  draw  some 
56%  of  all  national  newspaper  advertising,  Tomlinson 
said. 

He  also  said  that  most  of  SFW’s  major  advertising 
accounts  spend  more  of  their  annual  national  print  budgets 
in  SFW  newspapers  than  in  any  other  print  medium. 


Reed  retires  from  UPl 

United  Press  International  announced  the  retirement  of 
Donald  U.  Reed,  56,  a  reporter  and  editor  for  UPI  for 
nearly  34  years ,  who  served  as  managing  editor  since  1 979. 

Maxwell  McCrohon,  executive  vice  president  and  edi¬ 
tor-in-chief,  said  a  successor  would  be  named  soon. 

McCrohon  said  Reed  will  continue  to  serve  UPl  in  an 
advisory  capacity  as  the  news  service  moved  key  editorial 
desks  from  New  York  to  UPl’s  new  World  Headquarters 
in  Washington  next  month. 

Reed  elected  to  take  early  retirement  and  remain  in  the 
New  York  area,  where  he  will  be  an  advisor  to  UPl  and 
will  pursue  other  media-related  endeavors. 
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For  more  than  a  century, 

IgA  A]U|  The  World  Almanac®  has  been  the  one. 
Now...  it*s  the  one  and  only! _ 

'  RAVE  REVIEWS  FOR  THE  WORLD 
ALMANAC  &  BOOK  OF  FACTS'!  ’ 

ATLANTA  JOURNAL  &  ATLANTA  CONSTITUTION 

“As  a  young  sportswriter,  I  found  THE  WORLD  ALMANAC  an  invaluable  statistical  tool.  As 
editor  of  The  Atlanta  Journal  &  Constitution,  I  find  it  just  as  useful.  THE  WORLD  ALMA¬ 
NAC  is  a  tradition  in  the  newsroom.’’ 

—  Jim  Minter,  Editor 

MEDIA  GENERAL  INC.  (Corporate  parent  of  Richmond  Newspapers, 

Tampa  Newspapers,  etc.) 

“I  have  been  using  THE  WORLD  ALMANAC  for  over  30  years  and  I  find  it  an  indispensable 
source  of  information.’’ 

—  John  Mauro,  Director  of  Research 


ST.  PETERSBURG  TIMES 

“THE  WORLD  ALMANAC  is  the  most  used  reference  book  on  my  shelf.’’ 

—  Eugene  C.  Paterson,  President  &  Editor 


THE  ORLANDO  SENTINEL 

“THE  WORLD  ALMANAC  is  to  a  newsroom  what  the  Bible  is  to  a  preacher.’’ 

—  Dave  Burgin,  Editor 


RICHMOND  TIMES-DISPATCH 

“As  a  newsman,  I  find  THE  WORLD  ALMANAC  a  valuable  fingertip  reference  for  checking 
facts  and  dates  quickly.  And  it’s  often  a  good  source  for  story  ideas  with  its  detailed  break¬ 
downs  of  “who  we  are.’’ 

—  Marvin  G.  Garrette,  Managing  Editor 


THE  PITTSBURGH  PRESS 

“One  inescapable  fact  about  this  great  book  is  that  it  has  become  an  important  part  of  our 
reader  service  program.  I  can’t  imagine  being  without  it  and  neither  could  any  of  our  readers.’’ 

—  Richard  Macino,  Public  Service  Director 

WINSTON-SALEM  JOURNAL  &  SENTINEL 

“THE  WORLD  ALMANAC  is  indispensable.  I  don’t  see  how  anyone  can  get  along  without  it. 
I  use  It  every  day!’’  _  gjjj  Relations  Director 


For  co-sponsoring  information,  contact  Jane  Flatt,  Publisher,  The  World 
Almanac,  200  Park  Avenue,  New  York,  N.Y.  10166,  (212)  557-9654. 
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A  lifetime  of  censorship 

If  any  newspaper,  magazine  or  broadcasting  editor  has  not  read 
the  article  by  Floyd  Abrams  in  the  New  York  Times  Magazine, 
Sunday,  Sept.  25,  about  efforts  by  the  Reagan  Administration  to 
control  information,  a  copy  should  be  obtained  immediately.  It  is  a 
shocking  i  esume  of  all  the  efforts  that  have  been  made  piecemeal  in 
Washington  in  the  name  of  national  security  to  control  the  distribu¬ 
tion  of  information.  Mr.  Abrams  is  a  member  of  the  New  York  law 
firm  of  Cahill  Gordon  &  Reindel  and  a  specialist  in  constitutional 
issues.  He  has  frequently  represented  the  Times  and  other  publica¬ 
tions. 

E&P  has  tried  often  to  show  editors  the  overall  picture.  Just  last 
week  we  said  “these  regulations  when  viewed  individually  are  not 
ominous  but  when  examined  with  other  rules  and  regulations  being 
used  to  classify  information  ...  it  all  adds  up  to  the  paranoia  about 
security  that  has  swept  official  Washington.”  But  Mr.  Abrams  really 
has  sounded  the  alarm  saying  the  “Administration  seems  obsessed 
with  the  risks  of  information”  and  citing  chapter  and  verse  of  what 
the  government  has  done  in  this  new  era  of  secrecy: 

•  Sought  to  limit  the  scope  of  the  F'reedom  of  Information  Act. 

•  Barred  the  entry  into  the  country  of  foreign  speakers  because  of 
concern  about  what  they  might  say. 

•  Inhibited  the  free  flow  of  films  into  and  even  out  of  our  borders. 

•  Rewritten  the  classification  system  to  assure  that  more  rather  than 
less  information  will  be  classified. 

•  Subjected  government  officials  to  an  unprecedented  system  of 
lifetime  censorship. 

•  Flooded  universities  with  a  torrent  of  threats  relating  to  their  right 
to  publish  and  discuss  unclassified  information. 

The  non-disclosure  contracts  to  be  signed  by  government  officials 
with  access  to  high-level  classified  information  has  no  precedent  in 
our  nation’s  history,  Mr.  Abrams  says.  (E&P  Sept.  10  timidly  called 
it  “the  most  sweeping  censorship  order  this  country  has  seen  in 
peacetime.”) 

“It  will  require  them  (government  officials),  for  the  rest  of  their 
lives,  to  submit  for  governmental  review  articles  or  books  they 
write,”  he  says.  “Its  purpose  is  to  prevent  unauthorized  disclosure  of 
classified  information,  but  its  effects  are  likely  to  go  far  beyond  that. 
It  will  give  those  in  power  a  new  and  powerful  weapon  to  delay  or 
even  suppress  criticism  by  those  most  knowledgeable  to  voice  it.” 

It  will  amount  to  a  lifetime  of  censorship  and  suppression  for 
thousands  of  executives  who  have  been  willing  to  serve  their  country 
in  sensitive  positions. 

Mr.  Abrams  speculates  the  press  has  not  paid  more  attention  to  the 
total  impact  of  these  actions  up  to  now  because  individually  the  press 
has  not  been  the  principal  target.  We  believe,  however,  newspaper 
editors  are  now  trying  to  educate  their  readers  as  to  what  all  this 
means  to  them.  They  are  the  ones  who  will  be  affected  mostly  by  this 
gradual  and  sinister  move  from  an  open  society  to  a  closed  one. 


The  Oldiat  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892.  the  Fourth  Estate.  March  1.  1894.  EditorA 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 


Editor 

Robert  U.  Brown 
News  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  Bill  Gloede. 

Andrew  Radolf,  Lenora  Williamson 
Washington  Editor 
James  Earl  Roper 
West  Coast  Correspondent 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 
Sales  Representatives 
Marc  Goldstein,  Robert  J.  Mathes, 

Charles  E.A.  Muldaur,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Louise  A.  Villani 
Classified  Manager 
Susan  Mitchell 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 

OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 

1 0022.  Phone  (21 2)  752-7050.  TELEX  1 2  51 02. 
Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Michael  Rousseau,  Sales  representative. 
Washington,  D.C.:  1295  National  Press  Building, 
WasTiinoton,  D.C.  20045.  (202)  628-8365. 
James  E.  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814.  (213)  597-1159.  M.  L.  Stein,  Correspon¬ 
dent. 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010,  Phone  (213)  382-6346.  William  Mar¬ 
shall — Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Penn,  Fenn  Co., 
Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


Calendar . 2 

Classified  ads . 36 

Newspeople  in  the  news . 24 

Notes  on  people . 27 

Plant  and  equipment . 28 

Syndicates . 32 

Shop  Talk  at  Thirty . 44 

With  the  ombudsman . 5 


Microlilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Microfilms  International,  300  North  Zeeb  Road, 
Ann  Arbor,  Ml  48106.  London:  18  Bedford  Row,  London, 
WC1R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division,  Bell  &  Howell,  Old  Mansfield 
Rd.,  Wooster,  Ohio  44691. 


4 


EDITOR  &  PUBLISHER  for  October  1,  1983 


By  Richard  Cunningham 


With  the  ombudsman 


Ombudsman  losing  trust  in  ‘sources 


Pat  O.  Riley,  ombudsman  at  The 
Register  in  Santa  Ana,  California, 
admitted  in  his  column  that  as  the  use  of 
secret  sources  grows,  “my  trust 
diminishes.” 

Riley  said  he  thought  a  critical  reader 
went  too  far  in  suggesting  that  secret- 
source  stories  are  fiction,  but,  said 
Riley; 

“In  some  cases,  1  confess,  I  get  the 
uneasy  feeling  that  the  information 
transmitted  is  what  the  writer  wishes  it 
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to  be,  not  necessarily  what  the  facts 
dictate.” 

Riley  cited  three  uses  of  unidentified 
sources  that  trouble  him: 

One,  “Sometimes,  writers  seem  to 
go  out  of  their  way  to  find  an 
anonymous  source  for  a  quotation  that 
adds  little  or  nothing  to  the  reader's 
understanding  of  a  situation.” 

As  an  example,  he  cited  a  recent  wire 
story  about  President  Reagan  and 
Canadian  Prime  Minister  Trudeau 
apparently  clearing  the  way  for  the 
U.S.  to  test  Cruise  missiles  in  Canadian 
air  space.  The  writer  tossed  in,  “One 
U.S.  official,  who  spoke  only  on  condi¬ 
tion  that  he  not  be  named,  said  .  .  . 
that  the  United  States  is  now  ‘general¬ 
ly,  positively  optimistic  that  when  our 
request  is  submitted,  it  will  be  consid¬ 
ered  favorably'.” 

Riley  asked,  “If  an  expression  of 
optimism  was  required,  why  not  ask 
Mr.  Reagan?  He  was  there  ...  He 
probably  would  have  been  delighted  to 
express  it.  But  instead,  the  writer  felt 
obligated  to  quote  an  unnamed  offi¬ 
cial.” 

“Then  there  are  those  occasions — 
rare,  thank  goodness — when  an 
anonymous  quote  is  not  only  wholly 
irrelevant  but  decidely  silly,”  wrote 
Riley.  He  cited  another  wire  story  that 
said: 

“Asked  for  further  details,  one  offi¬ 
cial  who  declined  to  permit  identifica¬ 
tion  said,  ‘we  don't  talk  about 
intelligence  matters.”'  Said  Riley, 
“Why  would  any  editor  allow  such  an 


(Richard  Cunningham  is  an  associate 
director  of  the  National  News  Council 
and  editor  of  the  Council's  monthly 
newsletter  “Excerpts,”  which  is  based 
on  the  columns  and  public  memos  of 
some  30  members  of  the  Organization  of 
Ombudsmen.) 


inane  statement  to  see  the  light  of  print? 

I  don't  know.” 

Riley's  third  class  of  unwanted 
anonymous  quotes,  said,  “is  the 
accusatory  quote  behind  which  the 
unnamed  source  obviously  won't 
stand.”  Riley  quoted  a  wire  story  lead: 

‘‘An  internal  Deukmejian 
administration  memo  obtained  Mon¬ 
day  .  .  .  sets  up  a  timetable  for  what 
one  state  official  terms  ‘a  blueprint  for 
the  destruction  of  labor  laws  in  Cali¬ 
fornia.”' 

Riley  said  he  could  understand  why 
the  state  official  would  not  be  named, 
but  he  could  not  understand  why  edi¬ 
tors  used  the  quote.  The  writer  had 
clearly  searched  out  someone  to  say 
something  derogatory,  and  the  com¬ 
ment  added  nothing  to  the  story  except 
the  anonymous  critic’s  opinion. 

Riley  had  a  theory  why  anonymous 
quotes  get  into  the  paper: 

“Stories  that  wouMn't  fly  at  all  if 
submitted  by  staff  writers  breeze  right 
through  the  editing  process  when 
offered  by  wire  services.  1  don't  know 
why.  Perhaps  it  has  to  do  with  the  out- 
of-town-expert  syndrome:  If  a  wire 
service  says  it.  it  must  be  true  .... 

“However,  I'm  convinced  that  the 
single  most  important  element  in 
deciding  whether  to  publish  a  story 
with  unnamed  sources  is  the  matter  of 
personal  accountability.  If  I'm 
supervising  a  reporter  .  .  .  who  sub¬ 
mits  such  a  story,  I  assume  direct 
responsibility  for  the  story's  veracity, 
so  it  is  likely  that  I'll  carefully  evaluate 
the  credibility  of  the  source  and  the 
worth  of  the  information  provided.  1 
become  accountable,  because  1  must. 

“On  the  other  hand,  if  I'm  handling  a 
story  that  has  passed  through  wire 
service  editors,  it  might  be  easy  to 
assume  that  they  already  have  certified 
as  thoroughly  as  possible  the 
information  presented  in  the  piece. 
And  perhaps  they  have.  But  1  think  the 


(Continued  on  page  i8) 
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I  don’t  think  that  a  newspaper 
of  our  size  can  be  without  The 
New  York  Times  News  Service.  The 
scope,  depth,  and  breadth  of  The 
New  York  Times  are  necessary  to 
fill  out  our  obligation  to  keep  our 
readers  fully  informed  on  what’s 
going  on  in  the  world. 

Robert  B.  Rhodes 

Executive  Editor 

Corpus  Christi  Caller-Times 


East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch,  213-852-1579. 
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The  Donald  W.  Reynolds 
Foundation,  Inc. 
is  proud  to  announce 
the  winners  in  its 
$100,000  scholarship  program 


Marla  Jo  Johnson 
Oklahoma  State  University 


Kim  Berthiaume 
University  of  Oklahoma 


Kathleen  Harper 
University  of  Nevada 


Bruce  Law 

Brigham  Young  University 


Marie  Montgomery 
California  State  University 


Pamela  Reynolds 
University  of  Missouri 


Anthony  Kimbrough 
University  of  Arkansas 


David  Harada-Stone 
University  of  Hawaii 


Janet  Decker 
University  of  Texas 


Mike  Krapfl 
Baylor  University 


These  10,  talented  men  and  women 
will  each  receive  $5,000  each  year  for 
the  next  two  years  so  they  can  continue 
their  university  education  without 
worrying  about  finances. 

They  join  last  year’s  winners,  who  are 
now  seniors  at  these  same  schools. 

Donald  W.  Reynolds  Scholars  have 
shown  their  potential  to  become  leaders 


in  the  communications  industry,  and  as 
fast  as  our  industry  in  changing,  we’re 
going  to  need  all  the  leadership  we  can 
get. 

Lots  of  people  complain  about  the 
quality  of  the  people  on  the  job  market 
today.  The  Donald  W.  Reynolds 
Foundation,  Inc.,  is  doing  something 
about  it. 


October  1,  1983 


EsP 

Every  Saturday  since  1884 


Effort  starts  to  tout  syndicated  research 

Newspapers  to  tell  top  200  advertisers/agencies  about 
Simmons,  Scarborough  newspaper  audience  data 


By  David  Astor 

America's  top  200  advertisers  and  their  agencies  are 
being  targeted  in  a  massive  effort  to  publicize  the  Simmons 
Market  Research  Bureau  and  Scarborough  Research 
Corp.  syndicated  newspaper  audience  studies. 

The  campaign  is  being  kicked  off  October  I  by  the 
Newspaper  Advertising  Sales  Association  (NASA)  in 
cooperation  with  the  International  Newspaper  Advertis¬ 
ing  and  Marketing  Executives  (INAME)  and  Newspaper 
Advertising  Bureau  (NAB).  NASA  president  William  F. 
O'Flaherty  expressed  the  hope  that  “we  can  get  the  job 
done"  by  December  15. 

“Syndicated  research  is  probably  the  most  important 
selling  tool  that  has  come  to  the  newspaper  industry  in  40 
years,"  declared  O'Flaherty. 

Chairing  the  autumn  sales  effort  are  Don  Waddington  of 
the  Branham  Company  and  Jerry  McCarthy  of  the  Chica¬ 
go  Sun-Times,  according  to  O'Flaherty.  He  said  Wadding¬ 
ton  will  be  responsible  for  implementation  of  the  campaign 
in  Atlanta,  Dallas,  San  Francisco,  Los  Angeles  and  Min- 
neapolis-St.  Paul,  with  McCarthy  in  charge  in  New  York, 
Chicago,  Boston,  Detroit  and  Philadelphia. 

O' Flaherty,  who  is  executive  vicepresident  and  general 
manager  of  Knight-Ridder  Newspaper  Sales,  said  that 
each  of  the  10  NASA  chapters  are  being  given  a  list  of 
target  accounts  to  be  covered.  INAME  marketing  com¬ 
mittee  chairman  Arthur  Wible  noted  that  agencies  can  also 
contact  NASA  to  be  given  the  syndicated  research  presen¬ 
tation. 

Wible,  executive  vicepresident  and  director  of  sales  for 
the  New  York  Daily  News,  added  that  a  major  promotional 
campaign  will  break  during  National  Newspaper  Week 
October  9- 1 6  to  help  publicize  the  two  syndicated  studies. 
He  said  the  effort  will  involve  placing  paid  ads  in  the  trade 
press  and  free  ads  in  as  many  of  America’s  some  1,700 
dailies  that  agree  to  run  them.  The  INAME  will  be  mailing 
the  ads  to  papers. 

Speaking  about  the  syndicated  studies, 
Wibie  noted,  “Now  agency  and  advertiser 
media  peopie  can  taik  about  newspapers 
in  the  same  terms  they  use  about  other 
media.  .  .  .itwiiinoiongerbepossibieto 
ignore  the  newspaper  audience  when 
making  a  nationai  media  pibn.” 

Speaking  about  the  syndicated  studies,  Wible  noted, 
“Now  agency  and  advertiser  media  people  can  talk  about 
newspapers  in  the  same  terms  they  use  about  other 
media — in  terms  of  GRPs  and  ADIs.  And  they  can  make 
direct  audience  and  demographic  comparisons  between 
the  media — say  between  newspapers,  television  and 
magazines.  .  .  .  It  will  no  longer  be  possible  to  ignore  the 
newspaper  audience  when  making  a  national  media  plan.” 

Executives  at  three  ad  agencies  also  had  favorable  com¬ 
ments  about  the  syndicated  newspaper  audience  research. 


Frank  Hajek,  associate  media  director  and  manager, 
print  operations  for  Dancer  Fitzgerald  Sample,  agreed  that 
agencies  can  now  have  the  same  type  of  information  on 
newspapers  as  they  do  for  other  media.  And,  given  the 
increased  fractionalization  of  tv,  he  noted  that  the  “timing 
is  right"  for  the  newspaper  industry  to  have  the  syndicated 
studies  available. 

“A  lot  of  national  advertisers  are  looking  for  alternate 
media  opportunities,"  Hajek  declared. 

Jack  P.  Cohen,  vicepresident,  director  of  print/outdoor 
media  buying  at  Doyle  Dane  Bernbach,  said,  “I'm  looking 
forward  to  using  this  information. 

And  Thurman  R.  Pierce  Jr.,  vicepresident/U.S.  print 
media  manager  for  J.  Walter  Thompson,  added,  “I  believe 
that  newspapers  will  now  get  more  respect  in  agencies  and 
among  advertisers." 

The  Simmons  and  Scarborough  studies,  which  together 
cost  over  S2  million  and  involved  approximately  225.(K)0 
interviews,  respectively  found  that  daily  newspapers  aver¬ 
age  2.73  and  2.77  readers  per  copy.  These  figures  were 
significantly  higher  than  the  2.2  average  that  had  turned  up 
in  previous  years. 

The  studies  also  provide  the  sex,  age.  education, 
income,  occupation,  kind  of  dwelling,  and  other  pieces  of 
data  about  newspaper  readers. 


And  Thurman  R.  Pierce  Jr.,  vicepresi¬ 
dent/U.S.  print  media  manager  forJ.  Waiter 
Thompson,  added,  “i  beiieve  that  news¬ 
papers  win  now  get  more  respect  in  agen¬ 
cies  and  among  advertisers.” 

Simmons  covered  the  top  39  ADIs  and  four  others  in  the 
top  50  ADIs.  It  measured  109  daily  and  80  Sunday  news¬ 
papers.  Telephone  interviews  were  conducted  with  one 
adult  in  over  57, (XX)  households  (48,000  were  questioned 
on  a  second  day)  between  January  and  July  1982. 

The  Scarborough  study  covers  5 1  ADIs  that  include  153 
daily  newspapers  and  newspaper  groups,  113  Sunday 
newspapers  and  newspaper  groups,  and  three  Saturday 
papers.  Telephone  interviews  were  conducted  with  almost 
68,000  adults  (with  52,000  questioned  a  second  time) 
between  September  1982  and  late  March  1983. 

Both  studies  were  monitored  and  audited  by  the 
Advertising  Research  Foundation,  and  met  ARE  stan¬ 
dards  for  probability  sampling,  interviewing,  call-backs 
and  field  auditing. 

Data  from  the  studies  is  available  to  agencies  and 
advertisers  on-line  from  four  computer  services; 
Interactive  Market  Systems,  Telemar,  Windsor  and  MSA. 

O'Flaherty  concluded,  “Newspapers  and  newspaper 
organizations  will  have  to  work  hard  to  change  habitual 
media  evaluations.  These  massive,  well-executed  syndi¬ 
cated  studies  will  give  newspapers  increased  visibility  and 
credibility  among  national  advertisers  and  agencies.  They 
provide  us  with  new  tools  and  opportunities — but  we  still 
have  to  do  the  selling  job." 
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SAUs  and  the  small  newspaper: 
Is  the  change  worth  the  trouble? 

Weeklies  and  small  dailies  told  how  a  new 
ad  standardization  program  might  benefit  them 


By  Bill  Gloede 

Next  July  1,  when  the  daily  news¬ 
paper  industry  introduces  a  new  sys¬ 
tem  of  advertising  standards,  what  will 
happen  in  small,  often  rural  markets, 
where  the  weekly  or  small  daily  news¬ 
paper  is  the  only  efficient  media  choice 
for  national  and  regional  retail  advertis¬ 
ers? 

In  those  markets,  it  is  hoped  that  the 
small  daily  and  weekly  newspapers  will 
adopt  the  new  Standard  Advertising 
Unit  system. 

The  National  Newspaper  Associa¬ 
tion,  the  trade  association  of  small  dail¬ 
ies  and  weeklies,  is  working  hard  to 
deliver  the  message  that  although  its 
membership  does  not  derive  much  of 
its  revenue  from  national  advertising, 
NNA  newspapers  will  benefit  from  the 
SAU  system. 

During  the  annual  NNA  convention 
and  trade  show  in  Louisville,  Ken¬ 
tucky,  last  week,  Walter  Mattson, 
president  of  the  New  York  Times  Com¬ 
pany  and  chairman  of  the  American 
Newspaper  Publishers  Association 
Standard  Advertising  Unit  committee, 
helped  the  NNA  deliver  that  message. 

Addressing  the  audience  at  a  panel 
discussion  of  the  Standard  Advertising 
Unit  system,  Mattson  asked,  “Is  this 
small  percentage  of  national  advertis¬ 
ing  really  worth  so  much  bother?" 
“No,”  he  concluded. 

Then,  he  elaborated.  “National  isn't 
the  primary  reason  you  should  change 
(to  the  SAU  system)." 

The  reason  for  the  change,  he 
explained,  is  regional  retail  advertising 
that  is  not  prepared  locally. 

“A  vast  amount  of  retail  advertising 
is  no  longer  local  business,"  Mattson 
explained.  “The  retail  advertisers  in 
your  market  are  drug  chains  and  groc¬ 
ery  chains,  fast  food  franchises,  tire 
stores,  retail  department  stores  and 
banks,  and  the  big  guys,  like  K  mart. 
Sears  and  Penny's. 

“It's  those  national  and  regional 
retailers  who  are  looking  for  other 
options  to  newspapers  for  whom  you 
should  make  that  change,”  he  contin¬ 
ued. 

“Anything  you  can  do  to  give  these 
advertisers  reasons  to  buy  ROP  space 
in  our  newspapers  is  worthwhile,” 
Mattson  maintained. 

Newspapers  lost  a  one  percentage 
point  share  of  all  U.S.  advertising 
expenditures  to  television  and  direct 
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mail  between  1981  and  1982,  Mattson 
said.  The  SAU  system,  he  explained, 
was  designed  to  reverse  this  trend  by 
making  newspapers  a  more  attractive 
media  buy. 

Key  to  the  success  of  the  SAU  strat¬ 
egy,  according  to  the  program's  pro- 

NNA  finances  are 
back  in  the  black 

The  National  Newspaper 
Association,  plagued  by  red  ink  in 
its  annual  budget  in  recent  years, 
hopes  to  end  this  year  with  a  $50,0(X) 
surplus. 

In  the  annual  treasurer's  report  to 
the  membership,  Jim  Pate,  editor 
and  co-publisher  of  the  Madill  (Ok.) 
Record,  said  the  organization  cur¬ 
rently  is  $73,000  ahead  of  red  ink. 

The  NNA  members  elected  new 
officers  during  last  week's  annual 
meeting. 

Elected  president  was  James 
Roberts,  president  of  Cornbelt 
Press,  Inc.,  Fairbury,  Ill.  Elected 
vicepresident/president  elect  was 
Gene  Johnson,  president  of  Press 
Publications,  White  Bear  Lake, 
Minn.  Pate  was  reelected  treasurer. 

The  NNA  staff  reported  that  the 
Louisville  meeting  drew  more  than 
575  registrations,  which,  when  com¬ 
bined  with  spouses  and  guests,  put 
convention  attendence  near  the  8(K) 
mark. 

The  NNA  membership  presented 
its  Amos  Award  for  distinguished 
service  to  the  community  press  to 
Harold  Hudson,  publisher  of  the 
Perrytown  (Tex.)  Herald. 

Bette  J.  Cornwell,  co-publisher  of 
the  Murray  (Utah)  Ea^le,  received 
the  McKinney  Award,  which  recog¬ 
nizes  an  active  newspaper  woman 
who  is  closely  affiliated  with  a  com¬ 
munity  newspaper  in  recognition  of 
distinguished  service  to  her  commu¬ 
nity  and  her  profession. 

ponents,  is  standardization  across  the 
entire  newspaper  industry. 

Mattson  advised  publishers  of  small 
dailies  and  weeklies  to  give  their 
advertisers  advance  notice  of  the 
change  to  the  new  advertising  stan¬ 
dards  and  to  provide  them  with  suf¬ 
ficient  information  concerning  sizes, 
rates  and  other  mechanical 
information. 


He  warned,  “The  change  to  the  new 
advertising  standards  may  not  be 
easy.” 

He  advised  newspapers  which  do  not 
conform  to  the  standard  13-inch  by  21- 
inch  page  specified  by  the  SAU  system 
to  float  ads  that  do  not  fit  their  formats. 

Following  Mattson  on  the  program 
was  Edmund  C.  Arnold,  a  newspaper 
design  consultant.  Arnold  explained, 
“You  don't  necessarily  have  to  narrow 
your  web  width  and  reduce  the  pro¬ 
ductivity  of  your  press.  Think  in  six 
columns,”  he  advised. 

“Take  the  copy  the  way  it  comes  in 
and  float  it  wherever  it  fits,”  Arnold 
explained. 

“And  for  heaven's  sake  don't  think 
of  shooting  up  or  shooting  down, 
because  you  will  always  get  a  distortion 
which  will  lower  the  selling  power  of  an 
ad.  Give  the  advertiser  what  he  orders, 
charge  him  for  what  he  ordered,  and 
put  him  into  the  element  —  into  the  area 
—  that  fits  most  closely.  Your  local 
advertiser  doesn't  have  to  worry  about 
SAUs  —  you  just  charge  him  and  make 
up  the  ads  to  fit  your  increments 
especially,”  he  said. 

Arnold  then  warned,  “For  god's 
sake,  don't  make  a  rate  increase  coin¬ 
cide  with  your  new  format  —  this  is 
suicide.” 

Tribune  Co.  splits 
stock  4,800-to-1 

The  Tribune  Company  has  split  its 
stock  4,800-to-l  as  part  of  its  pre¬ 
viously  announced  move  to  become 
publicly  held. 

The  Tribune  Company,  which  owns 
the  New  York  News,  Chicago  Tribune, 
Fort  Lauderdale  (Fla.)  News  and  Sun- 
Sentinel,  and  the  Orlando  (Fla.)  Sen¬ 
tinel,  as  well  as  several  broadcast, 
cable  tv,  newsprint  and  forest  product 
companies,  and  the  Chicago  Cubs  pro¬ 
fessional  baseball  team,  will  distribute 
4,799  shares  of  stock  for  each  of  the 
existing  7,393  shares. 

The  shares  will  be  distributed  Octo¬ 
ber  3  to  stockholders  of  record  as  of 
September  27.  After  distribution,  the 
stock  will  be  listed  on  the  New  York 
Stock  Exchange. 

Each  of  the  more  than  33  million  new 
shares  outstanding  is  expected  to  be 
worth  between  $20  and  $25. 

The  Tribune  Company  plans  to  offer 
an  additional  5.5  million  shares  . 
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In-house  Filene's  ad  won  in  on  Athena  retail  category. 

Creative  Newspaper  1983  ad  winners 


Twenty  take 
Athena  honors 


Another  Filene's  winner. 


IBK 


IBM  ad  by  Doyle  Dane  Bernbach. 


Ford,  Volkswagen,  Amtrak,  Mex- 
icana  Airlines,  IBM,  Filene’s, 
Bloomingdale's,  and  Barneys  New 
York  are  among  the  20  Athena  award 
winners  featured  in  the  Newspaper 
Advertising  Bureau’s  just-published 
Creative  Newspaper  1983. 

A  total  of  94  ads — ranging  from  a  V/z- 
inch  classified  to  two-page  color 
national  and  retail  spreads — appear  in 
the  48-page  Creative  Newspaper.  The 
non-Athena  winners  received  Awards 
of  Merit.  The  ads  were  culled  from  over 
5,000  U.S.  and  Canadian  entries. 

“The  ads  that  were  selected  illus¬ 
trate  fresh  uses  of  the  newspaper 
medium,  smart  marketing  insights,  and 
a  high  standard  of  execution  of  copy 
and  art,’’  said  Hank  Simons,  the 
bureau’s  creative  director. 

The  ad  bureau’s  staff  chose  the 
Awards  of  Merit  winners,  while  a  panel 
of  judges  selected  the  Athena  reci¬ 
pients.  The  panel  included  Doris  Shaw, 
senior  vicepresident/sales  promotion, 
Abraham  &  Straus;  Bertram  Metter, 
executive  vicepresident/executive 
creative  director,  J.  Walter  Thompson; 
and  Fred  Otnes,  the  noted  painter  and 
collagist  who  created  Creative  News¬ 
paper  I983’s  cover. 

This  year’s  Creative  Newspaper — 
the  eighth  of  what  is  now  an  annual 
publication — will  be  distributed  to 
creative  directors,  copywriters,  art 
directors  and  account  executives,  as 
well  as  to  the  ad  departments  of  man¬ 
ufacturers,  marketers  and  retailers. 

It  was  printed  by  the  Orlando  Sen¬ 
tinel  at  its  new  $38.8  million  production 
center.  Ontario  Paper  Co.  donated  20 
tons  of  stock  paper  for  the  run  and 
Kimberly-Clark’s  Coosa  River  News¬ 
print,  Pulp  and  Forest  Products  Co. 
gave  10  tons  of  newsprint. 


Bloomingdale's  in-house  winner. 


WCie  lookliig  kx  pcc^ile 
who  don't  think  straight. 


M/A  ad  by  Knoth  &  Meads  agency. 
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IRS  says  S.l.  Newhouse  estate  owes  more  taxes 

Govt,  wants  $900  million  in  taxes  and  penalties; 
estate  petitions  tax  court  to  overrule  demand 


The  Internal  Revenue  Service  is  asking  the  estate  of  the 
late  publisher  Samuel  I.  Newhouse  to  pay  an  additional 
$609,519,855  in  estate  taxes,  plus  a  civil  fraud  penalty  of 
$304,759,927. 

This  was  revealed  when  the  Newhouse  estate  petitioned 
the  U.S.  Tax  Court  in  Washington,  D.C.,  to  overrule  the 
IRS  demand. 

The  petition  said  Internal  Revenue’s  “preposterous” 
charge  of  fraud  was  a  “bad  faith”  attempt  to  embarrass  the 
Newhouse  interests  into  paying  more  taxes.  The  petition 
denied  that  any  more  taxes  were  due,  but  a  separate 
anouncement  by  Newhouse  attorneys  said  they  had  been 
instructed  to  “continue  every  effort  to  negotiate  a  just 
settlement”  short  of  any  concession  of  fraud. 

The  estate  had  asked  the  court  to  seal  all  records  in  the 
case,  including  the  Newhouse  petition  itself,  but  the  court 
quickly  refused.  It  made  the  petition  routinely  available  to 
news  reporters  and  set  the  case  for  trial  in  New  York  at  an 
unspecified  date. 

In  its  unsuccessful  plea  for  secrecy,  the  estate  argued 
that  a  public  airing  of  the  dispute  would  disclose  con¬ 
fidential  business  information  about  the  closely-held  New¬ 
house  corporations,  and  the  fraud  charge  would  damage 
the  reputations  of  the  Newhouse  family  members  and 
corporations. 

Papers  filed  with  the  court  by  IRS  and  the  estate  showed 
that  the  principal  disputes  were  over  what  values  to  place 
on  Newhouse’s  ownership  of  100%  of  the  common  stock 
of  Advance  Publications,  Inc.,  and  ownership  of  44%  of 
the  common  stock  of  Newhouse  Broadcasting. 

IRS  said  Newhouse’s  common  stock  holding  in  Ad¬ 
vance,  the  principal  Newhouse  firm,  should  be  valued  at 
$1,231,800,000  instead  of  the  $178,776,000,  which  the 
estate  used  in  filing  its  estate  tax  return. 


IRS  said  Newhouse’s  common  stock  holdings  in  New¬ 
house  Broadcasting  —  100  shares  out  of  225  shares  out¬ 
standing —  should  be  valued  at  $91 ,600,000  rather  than  the 
$68,300,000  used  by  the  estate. 

IRS  also  made  lesser  adjustments  in  values  the  estate 
put  on  real  estate  and  art  works,  and  likely  expenses  for 
attorney’s  fees  and  interest. 

In  all,  IRS  set  the  Newhouse  taxable  estate  at 
$961,684,513,  an  increase  of  $870,742,650  over  the 
$90,941,863  originally  reported  on  the  estate  tax  return. 
IRS  figured  that  the  total  federal  estate  tax  should  be 
$658,174,461,  an  increase  of  $609,519,855  over  the 
$48,654,606  which  the  estate  originally  acknowledged  and 
elected  to  pay  off  in  installments. 

Newhouse,  who  died  in  Palm  Beach,  Fla.,  Aug.  1979, 
was  the  creator  of  a  media  empire  of  daily  newspapers,  the 
Parade  Sunday  supplement,  magazines,  books,  and  cable 
television  systems. 

Newhouse  put  most  of  the  empire  together  himself,  with 
control  to  go  to  two  sons,  Samuel  1.  Newhouse  Jr.  and 
Donald  E.  Newhouse,  who  serve  as  executors  of  the 
estate. 

In  asking  unsuccessfully  for  tax  court  to  keep  the  New¬ 
house  case  secret,  the  estate  said: 

“To  expand  its  business  activities.  Advance  has  en¬ 
gaged  in  a  program  of  purchasing  publishing  corporations. 
Advance  and  NB  Corp.  (Newhouse  Broadcasting)  have, 
in  the  past,  been  highly  successful  in  outbidding  com¬ 
petitors  in  the  acquisition  of  new  businesses.  A  significant 
factor  in  their  success  has  been  the  inability  of  competitors 
to  ascertain  information  about  their  financial  condition, 
such  as  outstanding  liabilities  and  the  extent  of  current 
assets. 

“Obviously,  the  edge  that  they  have  over  their  com- 


Statement  issued  by  the  S.l.  Newhouse  estate 


Charles  Sabin,  attorney  for  the  S.l. 
Newhouse  estate,  issued  the  follow¬ 
ing  statement  concerning  the  Internal 
Revenue  Service’s  demand  for  addi¬ 
tional  taxes  and  penalty  monies  from 
the  estate: 

“When  a  taxpayer  and  the  IRS 
have  differences,  the  law  makes  pro¬ 
vision  for  the  resolution  of  those 
differences — the  Courts. 

“The  valuation  of  closely  held  cor¬ 
porations — the  Newhouse  Company 
involved  is  closely  held — has  always 
presented  difficulties.  The  repre¬ 
sentatives  of  the  estate  and  the  IRS 
were  in  agreement  as  to  the  overall 
valuation  of  the  company  involved — 
Advance  Publications,  Inc. 

“However,  the  government  would 
not  agree  on  the  allocation  of  that  val¬ 
uation  to  the  several  classes  of  stock 
of  the  company.  Every  effort  was 
made  by  the  executors  to  come  to 
agreement  with  the  government,  but 
those  efforts,  were  fruitless. 


“At  that  point  the  government  gave 
notice  that  it  would  increase  the  val¬ 
uation  of  the  company  by  a  sub¬ 
stantial  amount.  Further,  and  for  the 
first  time  and  at  the  last  moment,  and 
without  previous  notice  or  discussion, 
it  took  the  position  that  the  executors 
were  involved  in  ci’.il  tax  fraud  for 
willfully  under-valuing  the  shares 
owned  by  the  decedent  at  the  time  of 
his  death. 

“This  shocking  and  totally  uncalled 
for  charge  was  an  obvious  and  crude 
tactic  on  the  part  of  the  IRS  to  force  a 
settlement — onpatently  unfair 
terms — by  intimidation. 

“The  executors  promptly  filed  its 
return  when  due,  reported  every  asset 
of  the  estate  on  the  return  and  has  paid 
the  taxes  due  and  will  continue  to  do. 
The  civil  tax  fraud  is  not  based  upon 
the  failure  to  pay  taxes — it  is  based  on 
a  complex  valuation  problem — which 
the  executors  have  made  a  very  bona- 
fide  effort  to  resolve. 

“Most  importantly — every  step — 


every  decision — taken  by  the 
executors  was  based  on  advice  of  two 
highly  respected  and  outstanding 
advisors. 

“Chemical  Bank  of  New  York 
made  the  valuation  of  the  companies 
and  the  allocation  of  those  values 
among  the  various  classes  of  stock. 
One  of  the  world’s  foremost 
Investment  Bankers — Goldman 
Sachs  &  Co. — rendered  its  support¬ 
ing  opinion  as  to  that  allocation.  The 
integrity  and  independence  of  those 
institutions  are  beyond  question.  The 
executors  relied  on  those  institutions 
and  have  every  confidence  that  their 
positions  will  prevail. 

“The  executors  have  instructed 
their  counsel  and  financial  advisors  to 
vigorously  assert  their  position  before 
the  court.  Notwithstanding  they  have 
authorized  those  advisors  to  continue 
every  effort  to  negotiate  a  just  settle¬ 
ment  with  the  government  authorities 
now  assigned  to  the  matter — short  of 
any  concession  of  civil  tax  fraud.” 
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The  late  S.l.  Newhouse 


petitors  in  the  acquisition  of  additional  companies  would 
be  lost  if  their  financial  information  were  made  public." 

The  Newhouse  petition,  nevertheless,  did  give  a  peek  at 
the  stock  arrangements  at  the  top  of  the  media  empire. 
Said  the  Newhouse  petition: 

"Advance  is  a  corporation  organized  under  the  laws  of 
the  state  of  New  York.  It  engages  directly  and  through 
subsidiary  corporations  in  the  publication  of  newspapers, 
magazines  and  books. 

"On  Aug.  29,  1979,  (the  date  of  Newhouse's  death)  and 
Feb.  29, 1980  (the  alternate  date  the  estate  used  in  evaluat¬ 
ing  the  properties).  Advance  had  4,500  shares  of  stock 
outstanding,  consisiting  of  10  shares  of  Class  A  common 
stock,  990  shares  of  Class  B  common  stock  and  3,5(K) 
shares  of  preferred  stock  all  without  par  value.  All  the 
Class  A  and  Class  B  common  stock  was  owned  by  the 
decedent.  The  preferred  stock  was  owned  by  the 
decedent's  widow  ( 1  ,(X)0  shares),  his  two  sons  (750  shares 
each),  and  his  two  brothers  (500  shares  each).” 

The  petition  said  Chemical  Bank  of  New  York  had 
appraised  the  value  of  Newhouse’s  shares,  giving  a  "con¬ 
trol  premium”  to  his  10  Class  A  common  shares  "to  which 
the  sole  right  to  vote  for  directors  and  on  certain  other 
matters  attached.”  The  petition  said  the  IRS  method  of 
placing  a  higher  value  on  the  shares  was  "arbitrary,  capri¬ 
cious  and  erroneous.” 

All  shares  of  Advance  stock  (both  common  and  pre¬ 
ferred),”  the  petition  stated,  "participate  equally  in  ordin¬ 
ary  dividends.  In  liquidation  .  .  .  the  Class  A  and  Class  B 
shares  participate  equally.  The  preferred  shares  are  lim¬ 
ited  by  the  articles  of  incorporation  of  Advance  to  a  prefer¬ 
ence  and  total  payment  in  liquidation  in  the  amount  of 
$187.25  per  share,  however,  holders  of  the  preferred  share 
have  the  right  to  vote  on  liquidation  ...” 

The  petition  complained  that  IRS  "determined  that  sub¬ 
stantially  all  the  value  of  the  Advance  stock  should  be 
allocated  to  the  common  stock  owned  by  the  decedent  and 
that  a  premium  should  be  attributed  to  the  Class  A  com- 
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mon  stock  substantially  in  excess  of  the  premium 
determined  by  the  independent  appraisers.” 

The  petition  said  NB  Corp.,  a  New  York  firm  engaged 
directly  and  through  subsidiary  corporations  in  the 
electronic  communications  business,  had  225  shares  of 
common  stock  outstanding  at  the  time  of  Newhouse's 
death,  with  Newhouse  owning  1(30.  His  widow  owned  five 
shares  and  each  of  his  sons  owned  60  shares  each  in  NB 
Corp.  The  petition  argued  that  the  value  IRS  placed  on 
Newhouse's  100  shares  was  too  high,  erroneously  adding 
$23,300,000  to  the  value  of  the  gross  estate. 

The  petition  also  challenged  IRS  decisions  that  "the 
liability  for  interest  created  by  the  state's  election  to  pay 
the  estate  tax  in  installations  is  limited  to  $16,407,191,  the 
amount  actually  paid  or  accrued,  rather  than  the 
$59,000,000,  the  IRS’s  reported  estimate  of  the  liability.” 

The  petition  also  objected  to  Internal  Revenue's 
determination  that  ‘reduction  of  the  gross  estate  for  fees 
paid  to  attorneys  is  limited  to  $574,240  rather  than  the 
$I,500,0(K)  (as  estimated  on  the  return).” 

IRS  set  the  value  of  four  works  of  art  at  $230,000  instead 
of  $1 10,0(K);  the  value  of  two  residential  real  properties  in 
Harbourton,  N.J.,  at  $750,000  instead  of  $525,000  and 
$I  ,050,000  instead  of  S 1  ,(KX),()00;  shares  in  Park-7 1  st  corp. 
at  $517,2(K)  instead  of  S475,(KK),  and  at  5.39%  interest  in 
National  Housing  Partnership  at  $I20,0(X)  instead  of  $1. 
It  added  to  the  gross  estate  S^,0(K)  which  Newhouse  had 
given  to  Bettina  Benedict,  not  otherwise  identified,  within 
three  years  of  his  death.  It  added  $16,370  to  the  $550 
originally  reported  as  tax  refunds  from  New  Jersey,  Mis¬ 
souri,  New  York,  and  Oregon  and  a  refund  of  $1,292  from 
Medicare. 

The  Newhouse  estate’s  petition  was  vehement  in 
denying  any  liability  for  fraud,  which  can  be  collected  only 
after  IRS  proves  specific  intent  to  evade  taxes. 

“No  such  evidence  exists,”  the  petition  stated.  “In 
view  of  the  size  of  the  estate,  the  certainty  of  a  thorough 
examination  of  the  tax  return,  to  suggest  that  petitioners 
engaged  in  fraudulent  conduct  is  preposterous  ...” 

Newhouse  daily  to  fund  poll 

The  financially  strapped  Eagleton  Poll  announced  it  will 
abandon  its  ties  with  the  state  government  and  accept 
permanent  funding  from  the  Newark  (N .i.)S tar- Ledger  in 
exchange  for  giving  the  newspaper  initial  publication 
rights  to  its  surveys. 

The  poll  is  operated  by  the  Eagleton  Institute  of  Politics 
at  Rutgers  University  and  does  several  surveys  of  New 
Jersey  residents  each  year  on  issues  of  statewide  interest, 
including  preelection  studies  of  candidates'  strengths. 

The  general-interest  surveys  were  supported  by  state 
funding  and  the  profits  Eagleton  made  from  doing  surveys 
for  other  groups,  including  business  organizations  and 
state  agencies. 

The  poll’s  funding,  however,  has  declined  in  recent 
years  due  to  a  steady  drop  in  contracts  from  businesses 
and  state  agencies,  said  director  Cliff  Zukin. 

Earlier  this  year,  Rutgers  announced  it  would  shut  down 
the  poll  because  of  limited  state  funding  of  the  university, 
but  the  poll  was  salvaged  by  a  special  $80,060  appropria¬ 
tion. 

Eagleton  announced  it  would  return  the  S80,(KK)  to  the 
state  and  would  instead  rely  upon  a  $50,(KK)  allotment  from 
the  Star-Ledger. 

Zukin  said  Eagleton  prefers  the  new  funding  mechanism 
because  it  has  the  potential  for  long-term  stability. 

He  said  Eagleton  will  continue  to  do  four  general- 
interest  surveys  a  year.  He  added  that  topics  will  be 
determined  in  consultation  with  Star-Ledger  editors,  but 
that  the  final  decision  will  be  made  by  the  Eagleton  staff. 
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Editors  urged  to  listen  and  respond  to  research 

USA  Today  cited  as  prime  exampie 


By  MX.  Stein 

The  early  success  of  USA  Today  may 
be  more  of  a  “monument  to  the  failure 
of  editors  to  understand  their  readers’ 
needs,  than  to  the  genius  of  A1 
Neuharth,’’  editors  and  publishers 
were  told  in  San  Diego  (Sept.  16). 

C.K.  McClatchy,  president  and  edi¬ 
tor  of  McClatchy  newspapers,  said  also 
that  if  USA  Today  does  succeed,  it  will 
be  good  for  the  newspaper  business  in 
general  because  it  is  creating  an 
audience  that  hasn't  been  reading 
newspapers. 

But,  in  a  warning  to  publishers  of 
traditional  papers,  he  noted  that  “Gan¬ 
nett  listened  to  the  research  and  re¬ 
sponded  to  what  it  heard.” 

He  advised  them  to  do  the  same  to 
insure  their  survival,  including  papers 
enjoying  a  monopoly  in  their  com¬ 
munities.  Those  readers,  he  said  “are 
not  really  captives  .  .  .  and  can 
express  their  disinterest  by  ceasing  to 
read  any  newspaper.” 

In  his  address  at  the  annual  meeting 
of  the  Associated  Press  Association  of 
California,  Arizona,  Hawaii  and  Neva¬ 
da,  McClatchy  lauded  USA  Today  for 
its  accomplishments  and  asserted  that 
its  critics  are  missing  an  essential  point . 

“  .  .  .  the  very  things  that  we 
thought  would  prove  to  be  a  weakness 
had  been  determined  by  extensive 
research  to  be  exactly  what  the  tar¬ 
geted  audience  of  USA  Today  actually 
wanted,”  he  explained. 

“They  wanted  short,  easy-to-read 
items  that  .  .  .  would  be  written  to  re¬ 
late  to  readers’  interests  and  needs 
rather  than  simply  reporting  an 
event  ...  in  essence,  Al  Neuharth 
has  given  USA  Today  readers  what  the 
researchers  said  they  wanted.” 

Not  successful  yet 

McClatchy  said  it  was  too  early  to 
declare  USA  Today  a  success,  but  con¬ 
tended  it  already  has  found  readers 
papers  have  not  been  satisfying. 

Terming  USA  Today  “pretty,  color¬ 
ful  and  undemanding,”  McClatchy 
noted  that  “it  may  not  be  the  New  York 
Times,  but  it  certainly  is  not  the 
National  Enquirer.  It’s  a  real  news¬ 
paper  and  it’s  reaching  into  a  market 
that  many  of  our  more  traditional  news¬ 
papers  have  been  unable  to  capture.” 

In  urging  more  research  to  tap  reader 
needs  and  interests,  the  Bee  Papers 
executive  did  not  urge  a  general  move 
to  a  USA  Today  format  or  suggest  that 
newspapers  blindly  follow  the  advice  of 
research  experts. 

“We  have  a  duty  to  cover  many  stor¬ 
ies  that  are  not  easy  to  read  or 
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understand,”  he  declared  .  .  .  “the 
world  and  life  are  complex  and  not 
everything  can  or  should  be  tucked 
away  in  20-line  capsules.” 

But,  according  to  McClatchy,  there 
is  an  equal  danger  in  ignoring  reader 
demands,  an  attitude  he  called  “Elit¬ 
ism.” 

“A  lot  of  newspaper  editors  are  guil¬ 
ty  of  that,  especially  in  monopoly  mar¬ 
kets,”  he  maintained. 


TerrJng  USA  Today  “pretty, 
colorful  and  undemanding," 
McClatchy  noted  that  “it  may 
not  be  the  New  York  Times,  but 
It  certainly  is  not  the  National 
Enquirer.  It’s  a  real  newspaper 
and  it’s  reaching  into  a  market 
that  many  of  our  more  tradition¬ 
al  newspapers  have  been 
unable  to  capture.’’ 


The  speaker  said  there  is  no  need  to 
abandon  depth  reporting,  but  argued 
there  is  no  newspaper  which  could  not 
tighten  stories  and  that  many  editors 
“confuse  depth  with  length.” 

McClatchy  said  Sacramento  Bee 
research,  among  things,  has  shown  that 
readers  want  more  local  news.  As  a 
result,  he  said,  a  weekly  zoned  tabloid 
titled  Neighbors  was  developed 
with  six  editorial  editions  averaging 
25,000  circulation,  and  three  advertis¬ 
ing  zones  averaging  50,000. 

McClatchy  said  the  project  has  been 
“extremely  successful.’’  When 
research  also  indicated  that  readers 
wanted  better  tv,  sports  and  business 
coverage,  those  sections  were  beefed 
up,  McClatchy  stated. 

“We  have  learned  from  research 
how  we  could  more  completely  satisfy 
our  readers,"  he  continued.  “I  see 
nothing  wrong  in  this.  If  research  told 
us  that  a  large  number  of  our  readers 
had  an  intense  interest  in  Ikon  collect¬ 
ing,  I’d  suggest  we  consider  a  column 
on  Ikon  collecting. 

“The  challenge  is  to  give  your  read¬ 
ers  as  much  as  possible  of  what  they 
want  at  the  same  time  you  carry  out 
your  traditional  and  vital  role  of  keep¬ 
ing  them  informed  about  the  important 
events  which  will  shape  the  fate  of  the 
country  and  the  world  ...  The  chal¬ 
lenge  to  an  editor  these  days  is  that  he 
fulfills  his  First  Amendment 
responsibility  to  keep  his  readers 
informed  without  boring  them  to  the 
point  that  they  retreat  to  television.” 


In  another  session,  four  panelists  re¬ 
commended  a  more  structured 
approach  to  evaluating  newsroom  per¬ 
formance  as  a  means  of  insuring  edi¬ 
torial  quality. 

Rip  Collins,  a  newspaper  consultant 
for  the  San  Francisco  based  Industrial 
Relations  Bureau,  said  the  majority  of 
publishers  are  “totally  aware  of  the 
need  to  improve  the  way  newsrooms 
are  managed” 

“Ways  must  be  found  to  reward 
newsroom  managers  for  doing  a  good 
job  of  planning,”  said  Collins,  a  former 
newsman.  “If  we  don’t  demand 
excellence  and  innovation,  we  won’t 
get  it.  Few  newspapers  have  perform¬ 
ance  appraisals  systems  that  are  worth 
a  damn.” 

Receives  support 

Collins  was  supported  by  Gannett 
senior  vicepresident  Madelyn  P.  Jen¬ 
nings,  who  said: 

”...  The  news  business  is  still  a 
business  and  managers  should  be  re¬ 
warded  for  results — the  results  they 
accomplish  and,  more  importantly,  the 
results  they  get  accomplished  by  the 
people  they  lead.” 

Jennings  took  a  swipe  at  what  she 
termed  myths  that  newsroom  per¬ 
sonnel  can’t  be  measured  because  they 
are  “different,”  that  unions  will  object 
to  performance  appraisals  and  that 
such  evaluations  take  too  much  time. 

“If  research  scientists  in  Bell  Labs 
can  be  measured,  why  can’t  newsroom 
people?”  she  asked.  She  also  claimed 
unions  have  gone  along  with  perform¬ 
ance  ratings  systems  when  they  were 
consulted  early  in  the  planning  process 
and  actually  helped  critique  the  pro¬ 
gram. 


Jennings  also  scolded  edi¬ 
tors  who  balk  at  performance 
evaluation  because  “they  don’t 
want  to  play  God.’’ 

“Phooey,”  she  retorted.  “Your 
role  is  not  to  play  God,  it’s  to 
coach  .  .  .  it’s  part  of  your  job 
to  evaluate  how  that  (employee) 
is  doing.” 


As  for  time  involved,  she  declared: 
“You’ll  save  time  in  the  long  run  if  you 
take  the  time  to  be  honest  about  how 
they’re  (newsroom  staffers)  doing  not 
just  with  a  brusque  criticism  of  a  factual 
error  or  poor  headline;  but  with  some 
coaching  as  to  why  and  how  to  do  it 
better.  You’ll  be  able  to  buoy  the  high 
performers  and  improve  or  weed  out 
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those  who  shouldn’t  be  in  your  news¬ 
room  in  the  first  place.” 

Jennings  also  scolded  editors  who 
balk  at  performance  evaluation 
because  “they  don’t  want  to  play 
God.” 

“Phooey,”  she  retorted.  “Your  role 
is  not  to  play  God,  it’s  to  coach  .  .  . 
it’s  part  of  your  job  to  evaluate  how  that 
(employee)  is  doing.” 

Performance  appraisal 

The  panelist  said  Gannett’s  Roches¬ 
ter  Newspapers  have  initiated  a  per¬ 
formance  appraisal  project  based  on 
behavior  rating  scales  after  consulting 
with  a  faculty  member  at  the  Rochester 
Institute  of  Technology. 

She  said  the  system  sets  specific, 
measureable  standards  for  all  news¬ 
room  jobs  and  is  based  on  the  premise 
that  “You  can  encourage  your  staff  to 
meet  your  standards  by  describing  how 
people  who  get  the  best  results  act  or 
behave  ...  the  test  is  to  decide  what 
goes  into  reporting  and  writing  of  a 
good  news  story.  It  is  possible  to  create 
a  standard  for  that  which  will  cover 
most  news  situations  and  will  encour¬ 
age  a  variety  of  approaches  to  reporting 


and  writing  of  individual  stories.” 

Jennings  said  the  same  principle  for 
evaluation  is  used  in  each  newsroom 
function. 

Two  other  panelists.  Max  Jennings 
(no  relation),  executive  editor  of  the 
Meza  (Ariz.)  Tribune,  and  Lonf>  Beach 
(Calif.)  Press  Telegram  managing  edi¬ 
tor  Rich  Archbold  also  shared  their 
newsroom  performance  tests  with  the 
audience. 

Measure  reporters 

Jennings  listed  the  volume  of  work 
by  a  staff  member  as  an  important  clue 
to  his  or  her  value  to  the  paper.  He  said 
he  stuck  by  the  statistical  measurement 
despite  “predictable  screams  from 
reporters.” 

The  editor  explained  that  volume  is 
not  the  only  way  to  judge  a  reporters 
work,  but  contended  that  it’s  a  valid 
tool  for  measuring  one  aspect  of  his  or 
her  worth.  He  said  he  found,  for 
example,  that  switching  reporters  to 
different  beats  did  not  increase  pro¬ 
ductivity  for  those  with  a  low  output.  A 
beat  reporter  who  turned  out  lots  of 
stories  on  one  beat  repeated  his  per¬ 
formance  on  a  new  beat  while  the  low 
volume  person  maintained  the  same 


level  of  output,  Jennings  said. 

The  result  of  the  system,  Jennings 
went  on,  is  that  “I  have  a  far  better 
understanding  of  what’s  really  happen¬ 
ing  in  my  newsroom  instead  of  what  1 
think  is  happening.” 

Archbold  said  the  P-T’s  method 
involves  internal  critiquing  through  in- 
house  seminars  and  an  employee 
information  sheet  called  “The  Glass 
Cage”  in  which  staffers  are  praised  for 
enterprise,  good  writing  and  superior 
photos  and  artwork.  The  paper’s  mis- 
ques  also  are  noted. 

Other  techniques  to  rate  perform¬ 
ance  include  letting  job  applicants 
evaluate  the  paper,  surveying  staff  atti¬ 
tudes  and  sending  people  to  seminars. 

“We  learned  the  staff  wants  feed¬ 
back,”  Archbold  said.  “To  a  large 
degree,  the  sink  or  swim  philosophy 
prevails  on  many  newspapers  and  we 
must  get  rid  of  that  idea.  We  have  to 
properly  train  our  people.  Getting  some 
idea  of  performance  was  just  plain 
necessity  for  us.” 

Archbold  said  his  paper  also  tries  to 
develop  a  feeling  that  management 
cares  about  its  workers  through  such 
means  as  sending  out  birthday  cards 
and  installing  a  refrigerator  in  the  news¬ 
room. 


Worldwide  media  execs  to  discuss  press  freedom 

Walter  Cronkite  to  deliver  keynote  speech 
at  conference  in  Talloires,  France 


Some  90  leaders  of  print  and  broad¬ 
cast  media  in  more  than  25  countries 
are  meeting  in  Talloires,  France,  this 
week  (Sept.  30  -  Oct.  2),  for  a  second 
“Voices  of  Freedom”  conference, 
organized  to  advance  the  concept  of 
press  freedom  and  to  examine  current 
challenges. 

The  conference  has  been  again 
arranged  by  the  Edward  R.  Murrow 
Center  of  Public  Diplomacy  of  Tufts 
University’s  Fletcher  School  of  Law 
and  Diplomacy,  in  cooperation  with  the 
World  Press  Freedom  Committee,  a 
coordinating  group  for  world  media 
organizations  on  press  freedom  issues. 
Thirty-nine  other  media  groups  - 
international  and  regional  associations 
as  well  as  private  news  organizations  - 
have  joined  as  co-sponsors. 

“There  has  never  been  greater  need 
for  us  to  fight,  worldwide  for  this  prin¬ 
ciple:  where  the  press  is  free,  the  peo¬ 
ple  are  free,”  said  Harold  W. 
Andersen,  World  Press  Freedom  Com¬ 
mittee  chairman.  “Our  second  Voices 
of  Freedeom  assembly  in  Talloires  will 
seek  practical  ways  to  more  effectively 
oppose  those  forces  which  would  re¬ 
strict  the  freedom  of  both  news  media 
and  people.” 

The  first  Talloires  conference,  held 
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in  May  1981,  resulted  in  “The  Declara¬ 
tion  of  Talloires,”  which  made  a  sub¬ 
stantial  impact  in  international  media 
as  a  strong  and  united  call  for  resistance 
by  free-press  advocates  against  organ¬ 
ized  threats  to  independent  news 
media  in  many  areas  of  the  world.  This 
year’s  gathering  will  again  focus  on  the 
challenges  to  basic  rights  of 
independent  journalism. 

Under  construction  will  be: 

•  The  “watchdog  role”  of  the 
independent  media,  in  protecting 
against  abuses  of  power; 

•  Obstacles  to  functional  media  free¬ 
dom,  such  as  censorship,  intimidation, 
government  licensing  of  journalists, 
and  similar  restrictions; 

•  Realities  of  problems  in  the 
international  flow  of  news  and 
information,  which  many  in  Third 
World  countries  complain  can  be  unfair 
to  them; 

•  Ways  in  which  media  people  in 
industrialized  countries  can  assist 
counterparts  in  the  Third  World  by  pro- 
viding  opportunities  for  training 
experience,  equipment,  and  the  like; 

•  Efforts  in  the  United  Nations,  not¬ 
ably  UNESCO,  to  establish  a  “new 
world  information  and  com¬ 
munications  order”  that  would 


threaten  the  legitimate  function  of 
independent  news  media. 

Walter  Cronkite  will  give  the  key¬ 
note  address. 

Participants  scheduled  to  attend  the 
Talloires  conference  represent  a  vari¬ 
ety  of  leaders  in  journalism  from  a  vari¬ 
ety  of  countries.  They  include,  in  a 
broad  cross-section  sampling; 
Cushrow  Inrani  of  The  Statesman  of 
India;  Peter  Gallinger  of  the 
International  Press  Institute,  London; 
Ken  Gordon  of  The  Trinidad  Express; 
Jean  Marie  Dupont  of  Le  Monde,  Paris; 
Yoshiaki  Hori  of  Japan’s  Nihon  Shin- 
bun  Kyokai;  Andres  Garcia  Lavin  of 
Mexico  and  the  Inter  American  Press 
Association;  Mrs.  Zakya  Daoud  of 
Lamalif,  Longhlam  Presse,  Casablan¬ 
ca;  Olaf  Wahlgren  of  the  Sydsvenska 
Daghladet  in  Sweeden;  George  Githii, 
journalist  of  the  New  York  Times  and 
Charles  Scripps  of  Scripps-Howard 
Newspapers. 

The  Murrow  Center  was  founded  in 
1964.  Director  of  the  Center,  and  of  the 
Talloires  conference,  is  Professor 
Hewson  A.  Ryan. 

The  World  Press  Freedom  Com¬ 
mittee  was  activated  in  1976  by  a  group 
of  international  journalists  to  oppose 
threats  to  the  free  media. 
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strike  avoided  in  San  Francisco;  stiil  iooms  in  D.C. 


Washington  Post 
cancels  Guild  pact 

The  Washington  Post  has  cancelled 
its  long-expired  contract  with  The 
Newspaper  Guild  and  announced  that 
it  is  giving  pay  raises  to  editorial  and 
clerical  employees — whether  they  wel¬ 
come  the  raises  or  not. 

The  Guild,  in  turn,  is  preparing  to  go 
to  the  National  Labor  Relations  Board 
with  charges  that  the  Post  has  engaged 
in  unfair  labor  practices. 

Some  1,350  employees  represented 
by  The  Guild  have  been  working  under 
terms  of  a  contract  that  expired  July  9, 
1982.  Negotiators  for  The  Guild  and  the 
newspaper  have  been  unable  to  agree 
on  terms  of  a  new  pact. 

After  Guild  members  rejected  the 
Post's  “final  offer,"  the  paper  declared 
that  an  impasse  existed,  canceled 


operation  of  the  old  contract  and  then 
was  free,  according  to  its  interpretation, 
to  put  into  effect  its  best  monetary 
offer. 

Bo  Jones,  the  Post’s  counsel  and 
spokesman,  said  a  new  wage  scale  went 
into  effect  Sept.  25  with  employees  rep¬ 
resented  by  The  Guild  getting  a  wage 
increase  averaging  about  10.6%  for  two 
years,  including  raises  of  about  6.6% 
for  last  year  and  4%  for  this  year.  He 
said  the  top  minimum  for  reporters 
would  be  about  $616.50.  He  said  most 
Post  reporters  earn  above  the  minimum 
with  the  average  about  $43,500. 

Jones  said  the  Post  did  not  object  to 
The  Guild  representing  the  affected 
workers,  and  expressed  hope  that  The 
Guild  would  accept  the  terms, 
including  improved  medical  and  sav¬ 
ings  plans. 

The  Guild  reduced  its  demands  at  a 
(Continued  on  page  35) 


Settlement  reached 
at  two  S.F.  dailies 

A  tentative  settlement  was  reached 
shortly  after  1  a.m.  on  September  28 
that  avoided  a  strike  against  San  Fran¬ 
cisco's  two  major  daily  newspapers. 

The  tentative  pact  was  reached  a  lit¬ 
tle  more  than  an  hour  after  a  strike 
deadline,  which  had  been  set  by  the 
Conference  of  Newspaper  Unions.  The 
CNU  represents  3,000  employees  at 
the  San  Francisco  Chronicle,  San 
Francisco  Examiner  and  the  San  Fran¬ 
cisco  Newspaper  Agency,  which 
operates  the  production  and  business 
functions  of  both  newspapers. 

Federal  mediator  William  Sabatino 
said  no  terms  of  the  contracts  would  be 
released  until  all  the  union  mem¬ 
berships  ratify  the  new  agreements. 

(Continued  on  page  35) 


Controversial  caption  entertains  the  Secretary 


When  the  Associated  Press  transmitted  a  photo  of 
Secretary  of  State  George  P.  Shultz,  head  in  hands,  to 
its  member  newspapers  last  Wednesday,  it  thought  it 
had  “a  hell  of  a  good  photo,”  in  the  words  of  an  AP 
spokesperson.  The  AP  wound  up  with  a  headache  of 
national  proportion. 

What  the  AP  labeled  a  ^ 

“misleading  caption"  first  H 

drew  inquiries  from  H 

newspaper  editors,  then  led  H 

Rep.  Guy  Molinari  H  I  ^"1 

(R-N.Y.)  to  question  the  * 

validity  of  the  caption,  and  ^ 

then  led  to  a  report  on  the 

CBS  Evening  News.  The  / ’ 

AP  began  moving 

which 

led  to  corrections  and 
editor's  notes  appearing  in 
papers  over  the  country. 

The  photo 

“Secretary  of  State  George 

Shultz  covers  his  face  as  Marine  Corps  Commandant 
Gen.  Paul  X.  Kelley  refers  to  the  troops  'who  were 
sent  to  Vietnam  a  year  ago,'  and  corrected  himself  to 
say  'into  Lebanon'  while  testifying  before  a  House 
Foreign  Affairs  Committee  on  the  presence  of  U.S. 
Marines  in  Lebanon.  Kelley's  misstatement  caused  a 
few  gasps  in  the  room.  He  called  the  remark  a 
‘Freudian  slip.”' 

The  misleading  element  in  the  caption  is  the  word 
“as,”  according  to  AP  photo  editor  Hal  Buell. 
According  to  a  videotaped  record  of  the  hearing,  there 
was  a  seven  second  delay  between  Kelley's  “Vietnam” 
and  Shultz’  “reaction.”  There  were  3  seconds  between 
Kelley's  “Freudian  slip”  and  the  supposed  reaction, 
according  to  Buell.  It  was  not,  as  the  caption  implied, 
an  instantaneous  reaction,  and  the  act  of  covering  his 
face  may  well  have  been  gesure  of  Schultz’s  weariness 
rather  than  a  reaction  to  Kelley's  statement. 


Buell  explained  that  the  videotape  may  not  have 
accurately  reflected  what  happened  at  the  hearing 
either.  The  microphones  installed  at  the  conference 
table  were  unidirectional,  that  is,  they  only  pick-up 
sound  projected  directly  at  them.  As  a  result,  there 
appeared  to  be  seven  seconds  of  dead  silence  following 
Kelley’s  remark.  Actually, 
■vrSK  the  room  was  buzzing  with 

reaction  from  journalists 

interpreted  the  hands  to  the 

whole  reaction,”  Buell 
explained.  And  the 
photographer  supplied  the 
information  on  which  the 
1  writing  of  the  caption  was 

based. 

Whether  the  Secretary 

^  statement  may  never  be 

_  t  known,  since  Shultz  has 

not  commented  on  the  photo  or  the  caption. 

A  clue  to  how  Shultz  reacted  to  the  photo  was  given 
by  state  department  spokesman,  John  Hughes,  during  a 
press  briefing.  When  asked  by  journalists  how  the 
Secretary  reacted,  Hughes  said,  “I  think  he  considered 
it  all  rather  entertaining.”  Later,  he  said,  “1  think  he’s 
taking  it  all  rather  lightly.” 

The  AP  ran  the  corrective  advisory  during  its  AM 
cycles  Thursday  and  PM  cycles  Friday,  asking 
members  to  use  the  advisory  if  they  had  run  the  photo. 

The  reaction  at  AP  has  been  a  memo  to  all  AP  photo 
staffers  from  Buell  calling  for  captions  that  are 
“complete,  concise  and  most  of  all,  accurate,” 
according  to  Buell. 

“It  was  a  remarkable  picture  —  it  had  that  dynamic 
quality  to  it,”  Buell  reflected.  “What  was  lost  was 
precision.” 
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AP.  THE  BEST  BUY  IN  NEWS. 


“For  only  4%  of  our  editorial 
budget,  AP  provides  a  substantial 
27%  of  our  news.  That’s  good  for 
the  bottom  line  and  the  front  page. 

“Front  page  news  in  Santa  Rosa 
is  our  new  arts  center.  The  Press 
Democrat  has  enthusiastically  sup¬ 
ported  the  Luther  Burbank  Center 
for  the  Arts  since  its  inception. 


By  enhancing  the  life  of  our 
community,  the  center  has  paid 
back  its  initial  investment  tenfold. 

“I  feel  the  same  way  about  AP. 

It  enriches  my  paper  with  aggres¬ 
sive  national  and  international 
reporting,  dramatic  photos  and 
original  features  on  everything 
from  opera  to  options.  Day  in. 


day  out,  I  receive  dedicated  and 
professional  service  from  the 
world’s  largest  news  cooperative.” 
— Evert  B.  Person,  President 
&  Publisher,  The  Press  Democrat, 
Santa  Rosa,  California 


ASSOCIAnD  PRESS. 
ONE  OF  A  KIND. 


AP  Photo/Vlaniis 


Publisher  Even  B.  Person  at  the  Luther  Burbank  Center. 


News  groups  urge  Congress  not  to  weaken  FolA 


Four  organizations  of  print  or  broad¬ 
cast  news  are  circulating  petitions  urg¬ 
ing  Congress  to  reject  any  legislation 
that  would  weaken  the  Freedom  of 
Information  Act. 

The  organizations  are  asking  each  of 
their  chapters  to  post  the  petitions  and 
invite  all  journalists  and  news  industry 
employees  to  sign. 

Sponsoring  the  campaign  are  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi;  The  Newspaper  Guild; 
the  Radio-Television  News  Directors 
Association;  and  the  American  Federa¬ 
tion  of  Television  and  Radio  Artists. 

The  petitions  read:  “Whereas,  the 
Federal  Freedom  of  Information  Act 


was  enacted  by  Congress  in  1966  in  an 
effort  to  make  federal  agencies  more 
open  and  accountable;  and 
“Whereas,  the  FoIA  has  been  an 
important  and  effective  tool  for  jour¬ 
nalists,  scholars,  public-interest 
groups,  and  ordinary  citizens  to  pro¬ 
vide  the  public  with  information  about 
governmental  violations  of  civil  liber¬ 
ties,  bureaucratic  waste  and  abuse,  con¬ 
sumer  fraud,  and  other  vital  issues;  and 
‘‘Whereas,  the  Reagan 
Administration,  intelligence  and  law 
enforcement  agencies,  and  certain 
industry  groups  have  sought  legislation 
to  greatly  expand  the  more-than-ample 
exemptions  in  the  existing  act; 


Seeking  ways 
to  attract 
more  circulation? 

Sell 

more  advertising? 

Compete 
more  effectively 

A  with 

y*  other  media? 

4MFLEXIBILITY 

Put  Ferag 
systems  flexibility 
to  work  in 
the  mailroom 
and  you’ll 
be  surprised 
at  the 
many  ways 
marketing 
opportunities 
will  expand. 

So  will 
your  profit. 

Dubious? 

Let  us 
explain. 

No  obligation. 
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“Now,  therefore,  we,  the 
undersigned  journalists  and  news 
industry  employees,  support  the  efforts 
of  the  Society  of  Professional  Jour¬ 
nalists,  The  Newspaper  Guild,  the 
Radio-Television  News  Directors 
Association,  the  American  Federation 
of  Television  and  Radio  Artists,  and 
other  national  media  groups  to  pre¬ 
serve  and  strengthen  the  Federal  Free¬ 
dom  of  Information  Act.  We  call  upon 
Congress  to  reject  any  legislation  that 
would  weaken  it.” 

Weekly  finds  way 
to  keep  K  mart 

Lapeer  (Mich.)  County  Press,  a 
weekly  published  every  Wednesday, 
has  found  a  way  to  keep  its  K  mart 
inserts  after  the  retailer  switched  on 
Sept.  1  from  newspapers  to  Advo  Sys¬ 
tems’  direct  mail  for  midweek  delivery 
in  Michigan,  Kentucky,  Indiana  and 
Ohio. 

K  mart  continues  to  use  newspapers 
for  distribution  of  its  Sunday  inserts. 

“We’re  publishing  Wednesday,  so 
we  had  to  come  up  with  a  unique  pack¬ 
age  for  their  weekend  advertising  busi¬ 
ness,”  said  Ben  Myers,  general  mana¬ 
ger. 

To  let  readers  know  that  the  K  mart 
ads  in  its  green  wrap  were  weekend 
prices,  the  Press  printed  its  green  wrap 
on  off-size  newsprint  with  a  strip  folded 
across  the  front  page  that  announced; 
“2-day  holiday  sale.  Shop  K  mart  Sun¬ 
day  and  Monday  and  save.” 

The  Press  also  used  its  computers  to 
print  a  label  for  its  K  mart  insert  that 
also  informed  readers  that  the  sale 
items  were  for  the  weekend. 

Jack  Bucholz,  ad  director,  said  the 
K  mart  ads  were  “one  time  only”  but 
added  the  weekly  is  exploring  running 
similar  weekend  ads  for  other  retailers 
and  is  talking  with  K  mart  about  doing 
more. 

Nepal  gets  AP 
via  satellite 

Nepal  has  begun  receiving  the 
Associated  Press  world  news  report  by 
satellite,  24  hours  a  day. 

The  AP  serves  news  to  1 14  countries. 
Nepal  previously  received  the  AP  re¬ 
port  by  radioteletype.  The  new  satellite 
reception  will  avoid  the  problem  of 
poor  radio  reception  which  plagues  this 
mountainous  country. 

AP  president  Keith  Fuller  said  the 
service  is  being  transmitted  from  Hong 
Kong  to  Katmandu,  where  Rastriya 
Samachar  Samiti,  the  national  news 
agency  of  Nepal  will  distribute. 
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When  you  have  a  Q  about 

call  us  for  an  A.  .  ■ 
800-525-3786.  "  i 

(In  Colorado,  800-332-3725.) 


. 


Harte-Hanks  to  focus  more  on  marketing  approach 


On  July  I.  Harte-Hanks  Com¬ 
munications  declared  the  recession 
was  over  and  began  implementing  a 
corporate  development  strategy  with  a 
strong  emphasis  on  customer  service, 
employee  productivity,  and  asset  man¬ 
agement. 

The  new  plan,  called  Target  8()s, 
means  all  of  Harte-Hanks  divisions  will 
become  more  “marketing  oriented,” 
president  Robert  G.  Marbut  told  a 
recent  meeting  of  Stock  analysts. 

As  part  of  the  strategy,  the  company 
intensified  its  hiring  of  individuals  with 
marketing  expertise  and  began  an 
employee  development  program  for 
people  already  on  the  payroll. 

Tucker  Sutherland,  president  of  the 
company's  newspaper  division,  said 
the  new  marketing  approach  meant 
adding  more  sales  and  creative  services 
employees. 

Sutherland  said  Harte-Hanks  earlier 
this  year  “ranked  every  individual  in 
every  department  at  every  newspaper" 
to  identify  “marginal  performers."  He 
said  those  people  were  enrolled  in  a 
training  program  “to  get  them  out  of 
the  marginal  category." 

Harte-Hanks  created  a  Newspaper 
Operations  Management  Council  con¬ 
sisting  of  its  group  and  regional 


vicepresidents  “to  enhance  com¬ 
munications"  within  the  division, 
Sutherland  said. 

The  company  also  formed  an  Editorial 
Council  consisting  of  nine  news¬ 
paper  editors.  These  editors  each  head 
a  committee  dealing  with  the 
development  of  new  services  and  pro¬ 
ducts  for  readers,  and  every  editor 
among  Harte-Hanks  28  dailies  serves 
on  one  of  those  committees,  Suther¬ 
land  said. 

Similar  councils  were  formed  for 
production  and  circulation  managers. 

Customer  service 

The  goal  is  to  make  “customer  serv¬ 
ice  a  state  of  mind  in  our  newspaper 
operations.”  Sutherland  stated. 

He  said  the  company  is  also 
encouraging  employee  councils  at  its 
newspapers  to  improve  motivation  and 
morale. 

Charles  Everill,  president  of  Harte- 
Hanks's  consumer  direct  marketing 
division,  noted  that  the  company  now 
distributes  3.3  million  shoppers  each 
week  in  333  zoned  editions. 

He  said  these  “highly  zoned”  pub¬ 
lications  were  developed  to  serve 
“small  retailers'”  advertising  needs. 

Everill  remarked  that  Harte-Hanks 


now  has  44  million  households  on  its 
CDM  mailing  lists,  and  with  its  access 
to  other  lists,  can  reach  96%  of  all  U.S. 
households  by  mail. 

Harte-Hanks  also  told  the  analysts 
that  its  acquistion  program  will  con¬ 
centrate  on  cable  systems  and  more 
shoppers  and  other  direct  marketing 
firms. 

Ombudsman 

(Continued  from  paf>e  5) 

growing  number  of  secret-source  wire 
stories  demonstrates  that  wire  service 
reporters  are  not  required  by  their  edi¬ 
tors  to  meet  the  stringent  standards 
demanded  of  local  reporters  on  most 
newspapers. 

■''And  that's  too  bad.  It's 
undoubtedly  true  that  we  usually  won't 
get  in  as  much  hot  water  over  long¬ 
distance  anonymity  questions  as  local 
ones.  .  .  .  But  if  it's  in  the  paper,  it 
should  be  accurate  and  substantiated  as 
thoroughly  as  possible  wherever  it's 
from.  We  certainly  can't  know  the  truth 
of  all  statements,  but  they  should  be, 
except  in  extraordinary  cases, 
attributed  so  the  reader  can  decide 
whether  he  wants  to  believe  them.” 


TOTALLY 

DEMOLISHED? 

Of  course  not. 


Demolished,  yes.  Totally  is  a  redundancy. 

You  know  that  because  words  are  the  tools  % 
of  your  profession.  You  use  them  properly.  , 
You  respect  them. 

And  we  respect  you  for  that  —  in  more 
than  a  casual  sense.  We  are  a  manufac¬ 
turer  of  products  used  in  the  forests  —  log 
skidders,  track-type  tractors,  wheel  and 
track-type  loaders,  motor  graders,  diesel 
engines.  We  also  build  wheel  tractor- 
scrapers,  off-highway  trucks,  pipelayers,  ex¬ 
cavators,  compactors,  and  lift  trucks. 

But  other  companies,  too,  make  products 
similar  to  ours.  And  they  paint  theirs  yellow 
sometimes.  But  their  products  don't  bear 
the  CATERPILLAR  name.  CATERPILLAR  and 
CAT  are  registered  trademarks  of 
Caterpillar  Tractor  Co. 


We  work  hard  to  build  special  value  in 
machines  bearing  our  trademark,  You  can 
help  sustain  the  meaning  of  our  name. 
Make  sure  you  use  our  trademark  only 
when  you  write  about  products  we  make. 

Thank  you. 

ra  CATERPILLAR 
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DATELINE:  MANILA,  AUGUST  21, 1983 


Only  one  major  wire  service  was  truly  One  Up  on  the  Moment. 


“Self-exiled  Philippine  opposition  leader  Benigno  Aquino  was  gunned  down  seconds  after  he  was  whisked  by 
military  agents  from  a  jetliner  bringing  him  back  to  his  homeland...”  These  are  the  words  of  Max  Vanzi,  UPl  Pacific 
Division  Editor,  transmitted  moments  after  the  fatal  shooting— making  UPl  the  only  wire  service  to  get  the  tragic 
details  out  immediately. 

Vanzi’s  accurate  account  was  the  first  definitive  description  of  the  shooting  to  much  of  the 
world.  In  fact,  Manila  television  interrupted  regular  programming  to  quote  UPl’s  report. 

Vanzi’s  position  on  the  plane  (seen  seated  directly  behind  Aquino)  was  no  fluke.  UPl 
editors  felt  that  Aquino’s  return  warranted  special  coverage.  And  UPl  supplied  it  for  their 
subscribers.  United  Press  International.  One  Up  on  the  Big  Story. 


UNITED  PRESS  international 

UPl 

One  Up  on  the  World 


New  Jersey  daily’s  newsroom  used  in  commercial 

Director  labels  it  a  “great”  location 


ON  LOCATION — A  cameraman  and  his  assistant  prepare  to  shoot  a  segment  of  a 
commercial  for  AT&T  in  the  newsroom  of  the  New  Brunswick  (N.J.)  Home  News. 


New  Brunswick  (N.J.)  Home  News 
played  host  once  again  for  the  produc¬ 
tion  of  a  tv  commercial. 

LTM  Productions  of  New  York  City 
took  over  the  newspaper’s  newsroom 
for  a  day  preparing  for  filming  a  30- 
second  commercial  promoting  a  public 
tv  news  program. 

The  commercial  was  made  for  AT&T 
promoting  the  “MacNeil-Lehrer  Re¬ 
port.”  AT&T  sponsors  the  show'  which 
is  being  extended  to  an  hour  this  fall. 

Another  commercial  filmed  in  the 
Home  News  newsroom  two  years  ago 
by  the  same  company,  was  made  for 
Levi's  slacks. 

Director  Neil  Tardio  commented 
“this  location  is  great  because  it  tran¬ 
scends  the  old  and  the  new.  It’s  got 
natural  propping  and  the  room  is  just 
right.” 

LTM  Productions  has  donated 
Sl.CKH)  each  time  to  The  Needy  Cases 
Fund,  Inc.,  an  annual  charitable  appeal 
during  the  Christmas  season  which  is 
publicized  by  the  newspaper  using 
low  income  family  case  histories  fur¬ 
nished  by  18  cooperative  public  agen¬ 
cies. 

Actors  posing  as  newsmen  appear  in 
the  latest  commercial,  just  as  thev  did 


when  the  commercial  for  Levi’s  was 
filmed  at  the  Home  News  two  years 
ago. 

In  that  commercial,  a  (actor)  news¬ 
man  emerged  from  the  (ladies  room) 
“city  room”  wearing  Levi’s  slacks  and 
touted  them  as  being  the  best  buy  for 
the  money.  At  the  time,  E&P  reported 
that  “things  are  not  necessarily  as  they 
appear,  because  this  is  television.” 


Teeter  resigns 

Dwight  L.  Teeter  has  announced  his 
resignation  as  chairman  of  the 
Department  of  Journalism  at  the  Uni¬ 
versity  of  Texas  effective  at  the  close  of 
the  1983-84  academic  year.  He  has  held 
the  post  for  seven  years. 


Like  most  film  critics,  he’s  controversial.  Like 
some  film  critics,  he’s  highly  visible.  Like  no 
other  film  critic,  he  earned  a  Pulitzer  Prize  for 
distinguished  film  criticism. 

Roger  Ebert  -  columnist,  reviewer,  interviewer, 
critic. 


Combining  movie  reviews  with  personality 
profiles,  Ebert  covers  it  all  in  his  newly  syn¬ 
dicated  column. 


For  a  look  at  the  movies  worth  looking  for, 
Ebert  is  the  one!  Call  our  sales  department 
collect  at  (714)  549-8700  for  more  information. 
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American  business  is  always  looking 
toward  the  future. 

Unfortunately,  that  means  3  months  from  now. 


Simply  put,  there  is  currently  a 
flaw  in  the  basic  structure  of  Ameri¬ 
can  business  and  it  needs  to  be 

We're  W.R. Grace  &  Co.  We've 
been  doing  business  in  all  parts  of 
the  world,  in  all  kinds  of  economies 
for  130  years.  We've  had  difficult 
periods,  our  share  of  corporate 
growing  pains.  But  our  grovWh  has 
always  been  planned  by  people 
who  dedicated  themselves  to  the 
long-term  point  of  view. 

In  the  last  40  years,  we've  fol¬ 
lowed  a  strategy  that  has  allowed 
us  to  diversity  into  growth  indus¬ 
tries.  It's  been  a  transition  that  took 
Grace  from  being  primarily  a  Latin 
American  trading  and  shipping 
concern  to  a  company  with  world¬ 
wide  interests  in  chemicals,  natural 
resources  and  specialized  con¬ 
sumer  services.  A  company  with 
more  than  $6  billion  in  sales. 

At  Grace,  we're  committed  to 
providing  this  changing  world 
with  many  of  the  products  and  ser¬ 
vices  that  can  help  make  a  change 
for  the  better.  And  we  firmly  believe 
that  the  time  it  takes  to  do  that  is 


The  next  quarter.  It  towers  over 
American  business;  a  monument 
to  short-term  thinking. 

Managers  are  blinded  by  a  pre¬ 
occupation  with  quarterly  profits. 
Investors  are  frequently  looking  for 
faster  earnings  growth  and  ever- 
increasing  dividends.  And  Wall 
Street  has  an  ever-watchful  eye. 

No  matter  what  the  economics 
or  politics  of  the  moment,  one 
thing  is  etched  in  stone.  In  busi¬ 
ness,  the  future  is  always  less  than 
90  days  away. 

And  so,  to  satisfy  short-term 
goals,  America  has  slowed  down 
investment  in  tools  and  equipment. 
Slowed  down  spending  in  research 
and  development. 

This  limited  vision  of  America's 
future,  however,  isn't  confined  to 
America's  boardrooms.  It's  evident 
in  our  schoolrooms  as  well,  where 
we  see  a  lack  of  emphasis  on  math 
and  science.  It's  reflected  in  the 
lack  of  cooperation  between  some 
industry  and  university  researchers. 
And  it's  clearly  visible  in  the  way 
government  interacts  with  business. 
Or  tails  to. 


time  well  spent. 

Right  now,  we  believe  that  Ameri¬ 
can  business  must  restructure  it¬ 
self.  If  this  country  is  to  remain 
competitive  with  our  international 
trading  partners,  we  must  make 
long-term  commitments  to  invest  in 
new  products  and  new  technolo¬ 
gies,  with  an  eye  toward  restoring 
our  mature  industries  as  well. 

All  of  us  in  American  manage¬ 
ment  have  the  opportunity  and  the 
responsibility  to  direct  these  great 
changes.  Not  to  merely  be  swept 
up  by  them.  Ultimately,  we  must 
bring  about  a  coalition  of  business, 
labor,  government  and  educators 
to  achieve  our  long-range  goals. 

America  can  no  longer  sacrifice 
its  future  on  the  altar  of  short-term 
thinking. 


GRADE 

One  step  ahead 
of  a  changing  world. 


W.R.  Grace  &  Co..  1114  Avenue  ol  the  Americas,  New  Mark,  N.Y  10036 


#/  in  an  information  series  for  editors,  reporters,  researchers: 

NUCLEAR  WASTE 

The  Facts 


cation,  and  which  emit  very  low 
levels  of  radiation;  and  3)  uranium 
mill  "tailings”:  large  piles  of  resi¬ 
due  left  over  from  the  processing  of 
mined  uranium  ore.  Tailings  contain 
small  amounts  of  natural  radioactive 
elements. 


What  exactly  does  spent  fuel 
consist  of? 

In  the  fission  process,  uranium  atoms 
are  split  into  fragments,  releasing 
energy  and  freeing  neutrons  to  strike 
and  split  more  atoms.  The  fragments 
are  lighter  atoms,  called  fission  prod¬ 
ucts.  They  are  locked  up  mostly  in 
the  solid  fuel  pellets.  The  fission 
products  arc  highly  radioactive  ele¬ 
ments  such  as  iodine,  strontium, 
and  cesium. 

After  three  or  four  years  of  use, 
spent  fuel  consists  of  about  95  per¬ 
cent  (by  weight)  unused  natural 
uranium;  3  to  4  percent  highly  radio¬ 
active  fission  products;  and  1  per¬ 
cent  “transuranic”  (heavier  than 


Workers  remove  spent  fuel  assemblies  from  the  reactor  (undenvater,  center)  atid  store  them 
in  a  deep,  steel-lined  fund  (undenvater,  right),  the  pool  acts  cts  both  coolant  and  shield.  Within 
6  months  of  removal,  over  9()  percent  of  the  spent  fuel 's  radioactivity  decays  and  is  gone. 


Nuclear  waste  is  a  crucial 
energy  issue.  Here  is  some 
information  that  could  be  useful 
the  next  time  you  need  facts 
about  nuclear  waste.  The  next 
installment  of  this  series  will 
discuss  waste  disposal. 


to  produce  all  the  electricity  a  single 
family  needs  for  one  year.  After 
three  or  four  years,  the  used  or 
spent  fuel  is  removed  from  the  reac¬ 
tor  and  stored  in  on-site  cooling 
pools,  eventually  to  be  either  recy¬ 
cled  via  reprocessing  or  disposed  of 
permanently. 


(;()ntrol  Rod  Drives 


Control  Rods 


How  is  uranium  prepared  and 
used  in  nuclear  power  plants? 

The  cycle  that  uranium  must  pass 
through  in  order  to  be  utilized  as 
power-plant  fuel  is  called  the  nuclear 
fuel  cycle  (see  diagram  on  next 
page).  The  uranium  is  mined,  refined, 
and  converted  to  gas.  The  gas  is 
then  “enriched,”  or  made  to  con¬ 
tain  a  higher  percentage  of  the  type 
of  uranium  atoms  (uranium-235) 
that  can  be  easily  fissioned  (split 
apart).  Then  the  gas  is  turned  into 
half-inch  ceramic  pellets  (about  the 
size  of  the  tip  of  your  little  finger), 
which  are  placed  in  thin,  long  tubes 
(fuel  rods). 

The  fissioning  of  uranium  atoms 
in  these  pellets  creates  the  heat 
energy  that  generates  electricity  in 
a  nuclear  power  plant.  Three  of  the 
pellets  will  provide  enough  energy 


Are  there  different  kinds  of 
nuclear  waste? 

Yes. The  broadest  distinction  is 
between  1)  defense-related  wastes,  T 
which  come  from  the  propulsion 
reactors  in  naval  vessels  and  from 
weapons  production,  and  2)  com¬ 
mercial  wastes,  which  come  from 
industry,  medical  diagnosis  and 
therapy,  and  the  operation  of  com¬ 
mercial  nuclear  power  plants. 

There  are  three  kinds  of  waste 
connected  with  these  plants: 

\)  spent  fuel,  which  contains  high- 
level  radioactive  wastes,  is  what  is 
removed  from  the  reactor  after 
three  or  four  years  of  use;  2)  low- 
level  wastes:  materials  such  as  fil¬ 
ters,  rags,  protective  clothing,  and 
tools,  which  are  used  in  routine 
plant  maintenance  and  in  fuel  fabri 


Control  Rod  Guide 
Tubes 


t;oolant  Inlet 
Coolant  Outlet 


Reaetor  Core- 


Water 


Pressure  Vessel 


In  the  reactor  vessel  (such  as  this  one  from  a 
pressurized  water  reactor),  uranium-filled 
fuel  rods  provide  heat,  which  generates  steam 
to  drive  a  turbine-generator.  A  fuel  assembly 
is  a  column  about  9  inches  square  and  12 
feet  tall,  typically  consisting  of  about  200 
fuel  rods. 


Fuel  cycle  for  commercial  nuclear  power  plants 


URANIUM  MINES  AND  MILLS 
(ore  to  uranium  concentrate) 


URANIUM  REFINING  GASEOUS  DIFFUSION 

(concentrate  to  uranium  gas)  (enrichment  of 
uranium  gas) 


REPROCESSING 
(uranium  and  plutonium  separated 

from  waste  /■ - s 

products  and  ' 
recycled  back 
to  power 
plants) 
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PERMANENT  WASTE  DISPOSAL 
(buricxl  in  stable  geologic  format  ioas) 

uranium)  elements,  which  are  much 
less  radioactive  than  the  fission 
products  but  have  a  much  longer 
half-life.  The  fuel  still  has  to  be 
removed  at  this  point  because 
there  is  less  fissionable  uranium, 
and  the  small  amount  of  trapped 
waste  reduces  the  efficiency  of  the 
chain  reaction,  like  ashes  smother¬ 
ing  a  fire. 

Is  there  a  difference  between 
spent-fuel  storage  and  waste 
disposal? 

Yes.  For  each  operating  reactor,  up 
to  about  one-third  of  the  fuel  rods 
are  removed  every  year  as  spent 
fuel.  Highly  radioactive  at  first,  the 
spent  fuel  is  stored  underwater  in 
on-site  pools.  These  pools  cool  the 
spent  fuel  and  act  as  a  radiation 
shield.  Within  six  months,  more 
than  90  percent  of  the  radioactivity 
disappears  as  heat. 

There  are  two  principal  options 
for  the  eventual  removal  of  spent 
fuel  from  the  reactor  site.  1)  The 
spent  fuel  could  be  removed  to  cen¬ 
trally  located  AFR  (away  from  reac¬ 
tor)  storage  pools,  where  it  would 
await  either  reprocessing  for  further 
use  as  power  plant  fuel,  or  perma¬ 
nent  disposal.  2)  The  spent  fuel 
could  be  removed  directly  to  long¬ 
term  waste  disposal  repositories, 
deep  underground  in  geologic  for¬ 
mations  that  have  been  stable  for 
millions  of  years. 


SPENT-FUEL 
STORAGE 
(on-site  or  away 
from  reactor) 


FUEL 

FABRICATION 
(gas  converted  to 
ceramic  uranium 
ptellets;  fuel  assemblies 
prepared) 


high-level  waste  disposal  is  to  bury 
it  in  stable  geologic  formations 
2000  to  3000  feet  deep. 

What  is  the  Nuclear  Waste 
PoUcy  Act  (NWPA)  of  1982? 

Passed  by  Congress  in  December 
1982  and  signed  into  law  January 
1983,  the  NWPA  establishes  a  proce¬ 
dure  and  a  timetable  leading  to  the 
disposal  of  radioactive  waste  from 
nuclear  power  plants.  Under  this 
law,  the  Federal  government  is  to: 

1)  settle  on  and  build  permanent 
repository  sites  for  high-level  nuclear 
wastes;  2)expandaway-from-reactor 
(AFR)  interim  spent-fuel  storage  facili¬ 
ties;  3)  build  monitored  retrievable 
storage  (MRS)  sites;  and  4)  provide 
for  a  research,  development,  and 
demonstration  facility  for  spent  fuel. 
The  disposal  system  is  being  financed 
by  fees  collected  from  nuclear  utilities. 


NUCLEAR  POWER  PLANT 
(generation  of  electricity) 

How  much  spent  fuel  is 
produced  by  nuclear 
power  plants? 

Because  uranium  is  so  dense,  the 
spent  fuel  that  now  exists  from  all 
U.S.  nuclear  power  plants  would  fit 
into  a  box  45  feet  on  each  side.  All 
the  spent  fuel  accumulating  for  the 
rest  of  the  century  could  be  stored 
safely  in  a  water-cooled  basin  smaller 
in  area  than  the  reflecting  pool 
between  the  Washington  Monument 
and  the  Lincoln  Memorial.  Scientists 
use  many  illustrations  like  these  to 
convey  how  manageable  the  volume 
of  nuclear  waste  is. 

Is  spent  fuel  dangerous? 

It  can  be.  Whether  high-level  waste 
is  in  the  form  of  solid  spent-fuel 
assemblies  or  post-reprocessing  liq¬ 
uid  waste  (which  would  be  vitrified 
into  a  glass-like  substance),  it  remains 
highly  radioactive  for  hundreds  of 
years.  After  several  thousand  years, 
the  waste’s  radioactivity  drops  to 
about  the  natural  level  of  the  original 
uranium  ore  from  which  the  fuel 
was  extracted.  The  most  widely 
acceptable  method  of  permanent 


Who  we  are  and  why  we  are 
presenting  these  facts 

We  are  the  U.S.  Committee  for  Enei^^ 
Awareness,  a  private  organization  of 
electric  utilities,  construction  com¬ 
panies,  equipment  manufacturers, 
and  energy  users.  Most  of  our  mem¬ 
bers  participate  in  the  electricity 
industry  and  believe  that  nuclear 
energy  will  continue  to  play  an  im¬ 
portant  role  in  America’s  electrical 
future.  We  want  to  provide  factual 
information  so  that  people  can  make 
informed  decisions  about  energ>’ 
issues. 


For  a  free  booklet  on  the  electrical  future 
of  America  and  the  energy  sources  that 
will  help  fuel  it,  as  well  as  more  informa¬ 
tion  on  waste  management,  just  fill  out 
the  coupon  and  send  it  to: 

U.S.  Committee  for  Energy  Awarenc*ss 
P.O.  Box  37012 
Washington,  D  C.  2(K)13 
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NEWSPEOPLE  IN  THE  NEWS 


Vincent  Adone  has  been 
appointed  advertising  director  for  Con¬ 
necticut  Newspapers,  Inc.,  the  joint 
subsidiary  of  the  Stamford  Advocate 
and  Greenwich  Time.  He  will  be  in 
charge  of  all  advertising  operations  and 
promotion  and  research.  Adone  pre¬ 
viously  was  assistant  retail  advertising 
manager  at  Newsday,  Long  Island. 

*  ♦  * 

Hal  Spencer,  Associated  Press 
correspondent  in  Juneau,  Alaska,  was 
appointed  chief  of  bureau  for  the  state, 
succeeding  Ward  Sims,  who  asked  to 
be  reassigned  and  was  named  news  edi¬ 
tor  based  in  the  Anchorage  bureau. 

Spencer  went  to  Juneau  in  July  of 
1982  after  working  in  the  Providence 
and  Boston  bureaus.  Sims  joined  AP  in 
San  Francisco  in  1950  and  held  posts  in 
Washington  state  before  moving  to 
Juneau  correspondent  in  1960.  In  the 
late  60s  Sims  was  assigned  to  Phil¬ 
adelphia  and  then  promoted  to  New 
York  general  desk.  He  went  back  to 
Alaska  in  1977. 

*  *  * 

Jeffrey  S.  Klein  has  joined  the 
Los  Angeles  Times  as  staff  counsel  and 
will  serve  as  legal  advisor  to  the  news¬ 
room  and  supervise  defense  of  libel  and 
other  First  Amendment  litigations.  He 
also  will  be  involved  in  a  variety  of 
other  legal  issues. 

For  three  years  previously,  Klein 
was  an  attorney  in  private  practice.  He 
holds  a  master’s  degree  from  the 
Graduate  School  of  Journalism, 
Columbia  University,  and  while  in  law 
school  at  Stanford  University  was  a 
reporter  for  the  Palo  Alto  Weekly. 

*  ♦  * 

Mimi  Davis  has  joined  the  Okla¬ 
homa  Gazette,  a  biweekly  in  Oklahoma 
City,  as  advertising  director.  She  was 
creative  director  with  Image  Market¬ 
ing,  an  advertising  and  public  relations 
agency. 


Edited  by  LENORA  WILLIAMSON 

Wesley  M.  Hasden  was  appointed 
assistant  to  Ruth  S.  Holmberg,  pub¬ 
lisher  of  the  Chattanooga  Times.  With 
the  newspaper  18  years  in  a  variety  of 
roles,  most  recently  assistant  managing 
editor,  Hasden  will  concentrate  on 
community  affairs  and  related 
activities  and  continue  as  editor  of  the 
Times’  book  page. 

*  ♦  * 

Jim  Shine  has  been  promoted  to 
assistant  to  the  general  manager  of  the 
Bradenton  (Fla.)  Herald  from  home 
delivery  manager.  Before  joining  the 
paper.  Shine  was  in  the  circulation 
department  of  the  Detroit  Free  Press. 

Bill  Raulerson  was  named  assis¬ 
tant  to  the  circulation  director.  He  pre¬ 
viously  was  circulation  director  of  the 
Sarasota  Herald-Trbune  for  12  years. 

*  *  ^ 

Pat  Carey,  retail  advertising  mana¬ 
ger  of  the  Yakima  (Wash.)  Herald- 
Repuhlic,  was  promoted  to  advertising 
director.  He  replaced  Lou  Alexan¬ 
der,  who  joined  the  San  Jose  Mercury- 
News. 

*  *  * 

Ron  Rose,  assistant  advertising 
manager  of  the  Macomb  Daily,  Mt. 
Clemens,  Mich.,  was  promoted  to 
advertising  manager. 

*  ♦  ♦ 

Sheri  Celesti  was  named  assistant 
classified  manager  of  Dayton  News¬ 
papers,  Inc.  Previously  she  was  classi¬ 
fied  manager  of  the  Journal  Publishing 
Co.,  Hamilton,  Ohio. 

:(c 

Linda  Nichols  was  appointed 
circulation  sales  promotion  manager  of 
the  Sacramento  Union.  She  had  been  a 
retail  advertising  account  executive. 

♦  ♦  * 

Pete  Pitz  was  appointed  director  of 
operations  for  the  Detroit  Free  Press. 
He  had  been  with  the  Denver  Post  the 
past  ten  years,  most  recently  as 
operations  manager. 


June 

Barry 


June  Barry  has  been  appointed  to 
the  newly-created  post  of  vicepresident 
for  human  resources  at  the  Phil¬ 
adelphia  Inquirer  and  Daily  News.  She 
is  the  first  woman  vicepresident  of  the 
two  newspapers  to  head  an  operating 
division  and  will  be  responsible  for  all 
personnel  and  employee  relations  func¬ 
tions. 

Barry  joined  Philadelphia  Newspa¬ 
pers  Inc.,  which  publishes  the  two 
Knight-Ridder  papers,  from  CIGNA, 
where  she  was  director  of  human  re¬ 
sources  planning.  During  more  than  10 
years  of  personnel  and  human  re¬ 
sources  experience,  she  has  served  as 
human  resources  director  for  the  Tren¬ 
ton  Times  and  director  of  personnel  for 
the  7-Eleven  Division  of  Southland 
Corp. 

♦  ♦  ♦ 

Steve  Fagan  and  George  Pren¬ 
tice  were  named  assistant  managing 
editors  at  the  Fort  Worth  Star- 
Telegram.  Fagan  was  promoted  from 
business  editor  and  Prentice  from  assis¬ 
tant  metropolitan  editor. 

Mike  Perry,  assistant  business 
editor,  moved  up  to  Fagan’s  former 
post. 

♦  ♦  4c 

Ted  Coleman  was  named  vice  pres¬ 
ident  of  marketing  and  sales  for  the 
Butler  Color  Press,  Butler,  Pa.  He  was 
advertising  director  at  the  Greensburg 
(Pa.)  Tribune-Review  the  past  six  years 
and  earlier  in  advertising  with  several 
other  Pennsylvania  newspapers. 


Ed  Baron,  manager/systems  and 
training  in  Gannett’s  corporate  produc¬ 
tion  department,  was  named  manager/ 
staff  training  of  the  corporate  human 
resources  department. 

Baron  will  focus  on  developing  new 
learning  programs  and  continue  his  role 
as  a  member  of  Project  S,  a  task  force 
investigating  Gannett  opportunities  in 
communication  fields  for  development 
of  new  nationwide  information  enter¬ 
prises. 

Baron  was  with  the  Poughkeepsie 
CN.y .)  Journal  and  the  Niagara  (N.Y.) 
Gazette  before  joining  the  corporate 
production  staff.  Previously  he  had 
been  an  elementary  school  teacher  and 
a  radio  news  broadcaster. 


MATHEWS 

An  unhidden  asset  for  Washington  Post 
readers  is  the  Post’s  Los  Angeles  bureau 
chief,  Jay  Mathews.  They  see  him  on  top 
of  one  good  West  Coast  yam  after  another. 
Good  writing  and  first  class  reporting. 

A  winning  combination  in  the 

Los  Angeles  Hmes- 
Washington  Post  News  Service 

1150  15th  St.  NW,  Washington,  DC  20071 
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Joseph  T.  Natoli  has  been  named 
controller  of  the  Miami  Herald.  He 
formerly  was  manager  of  the  plate¬ 
making  department  in  the  production 
division.  Natoli  joined  the  Herald  in 
1976  as  a  staff  accountant  and  became 
administrative  assistant  to  the 
operations  director  in  1980,  moving  to 
plate-making  in  1981.  In  addition  to  a 
bachelor’s  degree  in  accounting,  he  is  a 
certified  public  accountant  and  holds  a 
master’s  degree  in  business 
administration. 

*  *  * 

Jim  Amoss  was  named  metro  editor 
of  the  New  Orleans  Times-Picayunel 
The  States-Item.  City  editor  the  past 
year,  he  succeeds  Jack  Davis,  who 
left  to  become  associate  metro  editor  of 
the  Chicago  Tribune.  Amoss,  a  Rhodes 
Scholar  at  Oxford  University  for  a 
year,  was  one  of  30  journalists  from 
around  the  world  in  1979  to  receive  a 
fellowship  from  the  Centre  de  Forma¬ 
tion  des  Journalistes  in  Paris,  where  he 
studied  European  political  institutions. 

Mary  Heffron,  River  Parishes 
bureau  chief,  succeeded  Amoss  as  city 
editor.  Earlier  she  was  with  the  Arkan¬ 
sas  Gazette,  Little  Rock,  and  the 
Orlando  Sentinel  Star. 

Paul  Bartels,  St.  Tammany  par¬ 
ish  bureau  chief,  assumed  the  newly 
created  position  of  suburban  editor. 
Before  joining  the  States-Item  in  1978, 
he  worked  for  the  Baton  Rouge  Morn¬ 
ing  Advocate  and  State-Times. 

*  *  * 

Jeanne  B.  Binder  has  joined  the 
foreign  copy  desk  of  the  New  York 
Times.  She  spent  the  1982-83  school 
year  studying  Soviet  journalism  at 
Leningrad  State  University  in  the 
U.S.S.R.  and  formerly  was  employed 
by  the  Grinnell  (Iowa)  Herald- 
Register,  the  Des  Moines  Register,  and 
the  Associated  Press. 

*  ♦  * 

Con  Shea  was  appointed  retail 
advertising  manager  of  the  East  Orego¬ 
nian,  Pendleton,  Ore.  He  was  an 
advertising  representative  and  replaces 
Marv  Anderson,  who  joined  Master 
Printers  Northwest. 

EDITOR  &  PUBLISHER  for  October  1,  1983 


James  L.  Marvin,  co-publisher  of 
the  Morton  Journal,  was  installed  as 
president  of  the  Washington  News¬ 
paper  Publishers  Association  Septem¬ 
ber  17.  He  succeeds  Miles  Turn- 
bull,  publisher  of  the  Leavenworth 
Echo,  who  became  chairman  of  the 
board.  Marvin  and  his  wife,  Mary  Beth, 
are  co-publishers  of  the  Journal. 

Other  new  officers  are:  John  G. 
Webber,  co-publisher  of  the  Whidhey 
News-Times,  Oak  Harbor,  vice  pre¬ 
sident;  Jeffrey  G.  Fletcher,  pub¬ 
lisher,  Grant  County  Journal,  Ephrata, 
secretary;  and  Olaf  Elze,  publisher. 
Sunny  side  Sun,  treasurer. 

:ic  *  * 

Kenneth  Corbus  was  appointed 
advertising  sales  manager/suburban  for 
the  Cincinnati  Enquirer  and  the  Cincin¬ 
nati  Post.  With  the  Enquirer  since 
1971,  he  has  worked  in  retail  sales  and 
as  an  account  executive  for  the  news¬ 
paper’s  Sunday  Enquirer  Magazine. 

*  *  * 

Gary  Blackburn,  formerly  editor 
of  Tazewell  Publishing  Co.,  Morton, 
Ill.,  joined  the  Fort  Madison  (Iowa) 
Daily  Democrat  as  general  manager. 
Blackburn  and  his  wife  Shirley  pre¬ 
viously  owned  four  rural  newspapers  in 
central  Illinois.  He  also  has  worked  as 
metro  editor  at  the  Southern  Illinoisan, 
Carbondale. 

3|c  lie 

William  F.  Mungo,  Jr.,  executive 
editor  ofGannett’s  Binghamton,  N.Y., 
newspapers,  was  named  editor  of  the 
Norwich  (Conn.)  Bulletin.  He  succeeds 
Tom  Curley,  who  moved  to  president 
and  publisher  of  the  Bridgewater  (N .  J . ) 
Courier-News. 

♦  *  * 

Jackson  Sellers,  formerly  an 
Orange  County  edition  copy  desk  su¬ 
pervisor  for  the  Los  Angeles  Times, 
was  promoted  to  the  newly  created 
position  of  Orange  County  editorial 
systems  editor.  Responsibilities 
include  developing  and  monitoring  the 
Orange  County  news  editing  system  as 
well  as  training  editorial  staffs  of  the 
Orange,  San  Diego  county  editions, 
and  Southeast  section,  in  use  of  the 
system. 


Vernon  Jarrett  moved  his 
opinion-editorial  page  column  on  urban 
affairs,  race  relations  and  politics  to  the 
Chicago  Sun-Times  on  September  21. 
The  column  had  been  with  the  Chicago 
Tribune  since  1970.  Jarrett  started  his 
newspaper  career  in  1946  as  a  general 
assignment  reporter  for  the  Chicago 
Defender. 

Jarrett  also  works  in  broadcast  jour¬ 
nalism  as  producer  and  host  of  his  Sun¬ 
day  morning  talk  program  on  WLS-tv 
in  Chicago  and  formerly  served  as  a 
visiting  faculty  member  at  Northwest¬ 
ern  University  and  City  Colleges  of 
Chicago  and  as  an  instructor  in  journal¬ 
ism  at  Roosevelt  University. 

(Continued  on  page  26) 
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To  direct  AP  World  Services 


Larry  Heinzerling,  veteran  foreign 
correspondent  and  head  of  German 
services  for  the  Associated  Press,  has 
been  appointed  director  of  AP  World 
Services,  headquartered  in  Nevr  York. 

Keith  Fuller,  president  and  general 
manager  of  the  AP,  said  Heinzerling 
will  be  in  direct  charge  of  business 
operations  outside  the  United  States 
and  will  oversee  all  AP  news  and  pic¬ 
ture  distribution  abroad.  The  position 
has  been  vacant  for  a  year  following 
the  death  of  Stanley  M.  Swinton,  vice 
president  and  director  of  World  Ser¬ 
vices. 

Heinzerling  joined  AP  at  Columbus 
in  1967.  His  father,  Lynn,  a  Pulitzer 
Prize  winner  who  retired  in  1 971 ,  ear¬ 
lier  served  briefly  as  chief  of  bureau  in 
Columbus  between  foreign  service 
spanning  37  years. 

The  younger  Heinzerling  has  served 
two  stints  on  the  foreign  desk  in  New 
York,  as  correspondent  in  Lagos,  chief 


Heinzerling 

of  bureau  at  Johannesburg  and  chief 
of  operations  in  Germany  and  Eastern 
Europe. 

John  O.  Koehler,  assistant  general 
manager  who  has  been  acting  as  man¬ 
aging  director  of  World  Services, 
continues  his  assignment  in  the 
department. 


New  president  named  at  USA  Today 
following  executive  promotions 

Vincent  E.  Spezzano,  president  of 
USA  Today,  has  been  promoted  to 
senior  vice  president/communications 
of  Gannett  Co. 

Cathleen  Black,  publisher  of  New 
York  Magazine,  succeeds  Spezzano  as 
president  of  the  nationwide  daily  news¬ 
paper. 

Also,  in  the  executive  changes,  Joseph 
P.R.  Welty,  vice  president/advertising  of 
the  newspaper,  was  promoted  to  execu¬ 
tive  vice  president/advertising. 

Spezzano  and  Black  join  the  Gannett  _ 

Management  Committee,  the  com-  Spezzano  Welty 

pany’s  nine-member  group  of  top 

executives.  He  will  be  headquartered  “What  USA  Today  represents  is  a 
in  the  Rosslyn,  Va.,  office  of  Gannett  unique  and  terribly  exciting  challenge, 
and  USA  Today.  Black  will  have  The  expansion  plans  for  USA  Today 
offices  in  Rosslyn  and  at  the  company’s  are  aggressive  and  there  is  much  to  be 
New  York  City  offices  at  535  Madison  done,  but  that  is  what  intrigues  me.  To 
Avenue.  play  a  key  role  on  the  team  that  is 

Allen  H.  Neuharth,  Gannett  chair-  changing  the  USA’s  perception  of  the 
man  and  president,  said  that  Spezzano  ways  that  newspapers  are  produced, 
will  “be  highly  mobile  as  he  coordin-  marketed  and  read  is  quite  simply 
ates  all  communications  and  public  re-  irresistible.’’ 

lations  activities  of  Gannett’s  news-  Black  has  been  publisher  of  New 
paper,  broadcasting,  outdoor  and  other  York  magazine  since  1979.  Before  join- 
operations.  No  Gannett  executive  has  a  ing  the  magazine  in  1977  as  associate 
better  overview  of  all  the  company’s  publisher,  she  was  advertising  manager 
activities  in  these  areas  than  does  he.’’  and  then  associate  publisher  of  Ms. 

Neuharth  said  Black  “brings  to  USA  magazine  from  1972  to  1977  and  prior  to 
Today  a  special  new  publishing  that  advertising  director  of  the  C/Yy  o/ 
dimension  because  of  her  extensive  San  Francisco  magazine.  She  earlier 
experiences  on  both  national  and  was  in  sales  positions  at  Holiday  and 
regional  magazines,  including  two  Travel  and  Leisure  magazines, 
start-ups.’’  Since  he  joined  Gannett  in  1955, 

Black  said  of  her  new  position,  Spezzano’s  roles  have  ranged  from 


Newspeople 

(Continued  from  page  25) 

Howard  L.  Schramm,  vice  pre¬ 
sident/marketing  and  advertis¬ 
ing  of  the  San  Antonio  Express-News, 
has  become  vice  president  and  chief 
operating  officer  of  Houston  Commun¬ 
ity  Newspapers. 

James  G.  Allen,  assistant  advertis¬ 
ing  director  of  the  Express-News,  was 
promoted  to  Schramm’s  former  post. 

Schramm  has  responsibility  for  10 
weekly  newspapers  in  Houston  and 
supervision  of  six  publishers. 

♦  *  * 

Carlyle  Reed  has  retired  as  asso¬ 
ciate  publisher  of  the  Washington 
Times  but  continues  with  the  news¬ 
paper  as  a  columnist  and  member  of  the 
advisory  board  until  the  end  of  1983. 

Reed,  veteran  of  more  than  50  years 
in  the  newspaper  business,  was  called 
out  of  retirement  in  1982  by  James 
Whelan,  editor  and  publisher  of  the 
Times,  to  help  establish  the  paper. 

*  *  * 

Peggy  Whedon,  president  of  news 
programming  for  Public  Affairs  Sat¬ 
ellite  Systems  Inc.,  is  the  new  president 
of  the  American  News  Women’s  Club, 
Washington,  D.C.  She  is  a  former  news 
producer  for  “This  Week  with  David 
Brinkley’’  and  for  21  years  producer  of 
the  interview  program,  “Issues  and 
Answers.’’ 

♦  ♦  * 

William  A.  Molineux,  Williams¬ 
burg  bureau  manager  for  the  Newport 
News  (Va.)  Daily  Press  and  the  Times- 
Herald  since  1964  and  editor  of  the 
Sunday  book  review  pages,  was  pro¬ 
moted  to  editorial  page  editor  of  the 
Times  Herald.  He  replaces  the  late 
George  W.  Passage. _ 

political  reporter  to  promotion  mana¬ 
ger  to  corporate  public  relations 
director.  Most  recently,  he  has  been 
president  and  publisher  of  the  Cape 
Publication  subsidiary  in  Cocoa,  Flor¬ 
ida.  He  retains  that  position. 

Welty  joined  USA  Today  in  March  of 
1982  from  vice  president/advertising 
director  of  McCall’s  Publishing  Com¬ 
pany.  Previously  he  had  been  advertis¬ 
ing  director  of  House  Beautiful 
magazine  and  an  executive  with  Curtis 
Publishing  Company  from  1956  to  1968, 
during  which  time  he  rose  from  man¬ 
agement  trainee  to  vice  president, 
advertising. 

Publisher  John  E.  Heselden  of  USA 
Today  said  in  announcing  Welty’s  pro¬ 
motion,  that  he  was  a  key  pioneer  in 
planning  and  launching  of  the  news¬ 
paper.  “This  promotion  is  in  recogni¬ 
tion  of  that  and  to  position  him  for  an 
even  more  effective  advertising  role  as 
USA  Today  moves  into  its  second-year 
I  expansion  phase.’’  Heselden  added. 
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We  were  impressed”  committee  says 


The  editor  of  one  of  New  England’s 
smallest  newspapers  has  won  the 
Horace  Greeley  Award,  a  prestigious 
honor  given  by  the  New  England  Press 
Association. 

She  is  Edith  Fisher  Hunter  of  the 
Wealliersfield  (Vt.)  Weekly. 

“The  Horace  Greeley  Award  com¬ 
mittee,  reviewing  one  of  the  smallest 
newspapers  in  New  England,  dis¬ 
covered  a  giant  of  a  journalist,”  chair¬ 
man  Jack  Authelet,  editor  of  the  Fox- 
horo  (Mass.)  Reporter,  said. 

“We  were  impressed  by  a  person 
serving  as  editor,  photographer, 
circulation  manager,  who  also  delivers 
the  newspapers  to  the  post  office  and 
newsstand  outlets,  maintaining  the 
circulation  of  slightly  more  than  600 
copies. 

“In  reviewing  issues  of  the  paper,  we 
found  extensive  coverage,  in-depth 
reporting  of  issues,  and  an  excellent 
two-part  presentation  on  solid  waste 
disposal  which  was  of  interest  to  the 
region  as  well  as  voters  at  town  meet¬ 
ing.”  Noting  that  the  paper  carries 
the  latest  news  in  a  homey  style  with  no 
sacrifice  of  journalistic  integrity. 


Deaths 


Katherine  M.  Anderson,  76,  a 
former  book  review  editor  of  the 
Macon  (Ga.)  Telegraph  and  garden  edi¬ 
tor  of  the  Macon  Telegraph  and  News, 
died  August  13  after  an  extended  ill¬ 
ness.  She  was  the  wife  of  Peyton  T. 
Anderson  of  Macon,  former  publisher 
of  the  Telegraph  and  News. 

*  *  ♦ 

George  W.  Hatcher,  77,  a  former 
editor  of  the  Atlanta  Journal  and  Con¬ 
stitution  Sunday  magazine  died  August 
23  of  cancer. 

*  +  * 

Richard  Braude,  37,  news  editor 
of  The  Patriot  Ledger,  Quincy,  Mass., 
died  of  a  heart  attack  September  8  in 
Paris. 

*  *  ♦ 

Edmond  Wroe  Freeman  Jr.,  86, 
chairman  of  the  board  and  former  presi¬ 
dent  of  the  Commercial  Printing  Com¬ 
pany  and  longtime  publisher  of  the  Pine 
Bluff  Commercial,  died  August  29.  He 
was  the  grandson  of  Major  Charles 
Gordon  Newman,  founder  of  the 
paper,  and  had  been  with  the  Com¬ 
mercial  continuously  since  his  return 
from  World  War  I  service.  His  sons, 
Armistead  C.  Freeman,  president,  and 
E.W.  Freeman  111,  vice  president  and 
publisher,  continue  the  family  tradition 
as  chief  executives  at  the  Commercial. 


Editor  Edith  Hunter 

Authelet  added,  “This  very  unusual 
person,  who  has  also  played  an 
important  role  in  community  life,  not 
only  reports  what  takes  place  at  a  town 
meeting,  but  also  lists  those  who  failed 
to  attend.”  The  sense  of  community 
the  editor  creates,  Authelet  said,  is  re¬ 
flected  in  the  importance  placed  on 
stories  which  include  the  ham  and  bean 
supper  at  the  local  church  as  well  as  the 
latest  on  solar  energy  and  hydro  power. 


Edith  Hunter,  the  mother  of  four 
children,  won  Phi  Beta  Kappa  honors 
in  her  Wellesley  College  class  of  ’41 
and  also  holds  a  degree  from  Union 
Theological  Seminary.  Her  husband, 
Armstrong  Hunter,  is  a  former  clergy¬ 
man  and  journalist. 

The  award  winner  is  the  author  of 
several  books,  one  being  appropriately 
on  the  subject  of  Horace  Greeley. 

No  “ivory  tower”  critics 

Last  January,  San  Francisco 
Examiner  television  critic  Michael 
Dougan  got  the  idea  of  involving  10 
families  in  watching  and  rating  video 
shows. 

Eight  months  later  there  were  268 
people  in  the  project.  Recently,  forty  of 
them,  accompanied  by  Dougan, 
traveled  to  Hollywood  for  a  three-day 
visit  to  learn  how  the  television 
industry  works. 

Dougan  hopes  to  make  the  trip 
annually  with  other  participating  famil¬ 
ies  and  will  be  tracking  the  new  season 
through  their  eyes.  The  Examiner  will 
print  some  of  the  group’s  “thumbnail” 
reviews. 

He  considers  the  group  a  good  baro¬ 
meter  of  how  a  show  will  fare.  “1  can’t 
claim  absolute  statistical  validity  but 
they  help  me  avoid  an  ivory  tower  syn¬ 
drome,”  he  explained. 


Before  yDU  write 
the  rail  freight  story 
call  this  number  and 
get  it  from  the 
iron  horse’s  mouth. 
202-835-9555. 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 

^American  Railroad  Foundation 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


Turning  downtime  into  doilars 

Milwaukee  Journal  Company  maximizes 
use  of  typesetting  operation 


Much  like  a  printing  press,  a  type-  a  separate  department  in  the  newspapers  support  from  several  other 
setting  operation  does  not  yield  max-  production  department.  It  now  has  departments.  Typesetters  and  ad  lay- 
imum  return  on  investment  unless  it  is  29  regular  and  85  occasional  custom-  out  operators  work  on  FORMat  jobs 
used  continuously.  At  newspapers  all  ers,  ranging  from  business  forms  between  newspaper  assignments.  The 
over  the  country,  typesetting  equip-  agencies  to  printing  firms  to  banks  and  production  office  supplies  office  space 
ment  as  sophisticated  as  that  at  almost  schools.  The  market  has  expanded  and  secretarial  support.  Engravers  pro- 
any  commercial  printing  plant  is  often  beyond  business  forms  to  brochures,  vide  occasional  veloxes  and  screen  ser- 
idle  when  the  paper’s  editions  are  not  catalogs,  newsletters,  directories  and  vices,  and  the  composing  room  staff 
going  to  press.  other  printed  pieces.  does  keyline  and  paste-up  work.  Final- 

Not  at  the  Milwaukee  Journal  and  Meantime,  Newspapers,  Inc.  has  ly,  dispatch  messengers  help  deliver 
Milwaukee  Sentinel.  discovered  that  a  newspaper  operation  finished  jobs  to  customers. 

Newspapers,  Inc.,  of  Milwaukee,  fills  a  natural  niche  in  the  commercial  The  company  has  also  found  some 
the  newspapers’ parent  company,  has  typesetting  business.  The  company  has  in-house  applications  for  FORMat. 
created  a  commercial  typesetting  found  that  FORMat  projects  can  be  MJE  Corporation,  a  subsidiary  of  the 
operation  called  FORMat  to  maximize  flexibly  scheduled  around  production  Journal  Company,  uses  FORMat  to 
use  of  its  equipment,  skill  and  staff.  The  of  the  nev.'spapers  while  still  offering  a  produce  its  four  annual  catalogs  for 
operation,  which  uses  the  equipment  rapid  turnaround.  And,  thanks  largely  Roa  Films.  Add,  Inc.,  another  Journal 
whenever  it  is  not  needed  to  produce  to  the  scale  of  the  newspaper  Company  subsidiary  that  publishes 
the  newspapers,  is  producing  extra  operation,  the  company  is  equipped  shoppers  in  Waupaca,  Wisconsin,  now 
revenue  for  the  company.  with  more  sophisticated  equipment  prints  two  bi-monthly  newspapers  for  a 

Though  the  company  had  considered  than  the  average  commercial  printing  local  organization  with  the  typesetting, 
developing  a  commercial  typesetting  firm.  FORMat  offers  the  ability  to  store  graphics,  keyline  and  paste-up  supplied 
business  for  some  time,  the  idea  took  copy  on  floppy  disks  for  future  revision  by  FORMat. 

root  following  the  installation  of  a  through  the  ad  layout  system  or  on  pun-  I  he  company’s  programmers  and 
Camex  electronic  advertising  layout  ched  paper  tape.  Revisions  can  be  computer  operators  recently  helped 
system  in  1980.  The  system  came  with  a  made  in  minutes.  And  the  ad  layout  FORMat  expand  its  range  of  services 
software  package  for  producing  busi-  system's  ability  to  produce  vertical  into  the  telecommunications  area, 
ness  forms.  rules  saves  time  and  effort  over  manual  Customers  may  now  use  their  own 

“At  that  time  we  realized  the  poten-  make-up  and  has  generated  favorable  word  processors  or  computers  as  type- 
tial  we  had  for  easy  generation  of  busi-  comments  from  customers.  setters.  A  simple  telephone  link  of  a 

ness  forms  for  commercial  purposes,"  FORMat  employs  two  people  full-  modem  to  a  computer  of  any  size 
reports  production  coordinator  Mary  time  —  supervisor  Bob  Ramstack  and  allows  customers  to  transmit  copy 
Jane  Haeselich.  salesman  Mike  Ploszay  —  but  receives 

In  March,  1982, 
two  composing 
room  veterans  re¬ 
tired  their  exacto 
knives,  donned 
business  suits  and 
subjected  them¬ 
selves  to  a  taped 
sales  training 
course.  They  con¬ 
sulted  the  papers 
advertising  staff, 
armed  themselves 
with  sales  materials 
produced  by  the 
company's  promo¬ 
tion  department  and 
hit  the  streets  in 
search  of  local  pro¬ 
spects  for  business 
forms  and  other 
typesetting  jobs. 

FORMat  completed 
its  first  commercial 
job  in  April. 

FORMat  is  run  as 


FORMat.  “This  is  a 
big  plus  for  users 
who  are  interested 
I  — j  in  maximum  effi- 

,  ciency  and  control 

- over  the  product,” 

comments  Ram- 
ited)  of  the  stack. 

(Cont.  on  page  31) 
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color 

M. A. N. -Roland  brings  175  years  of  printing  knowhow  in  Europe  plus  125 
years  of  knowhow  in  the  U.S.  to  bear  on  giving  you  the  best  possible  color , 
reproduction  and  flexibility  in  newspaper  printing.  The  result?  Quality 
producing  concepts  like  separate  ink  and  water  form  rollers  with 
water-down-first,  spiral  brush  dampeners,  electronic  color  presetting, 
complete  film  to  press  register  system  and  cost  effective  press  design ... 
available  through  design,  manufacturing  and  service  facilities  in  the  U.S. 

And  in  sizes  from  single  width,  45,000  pph  to  double  width,  70,000  pph.  In 
today’s  color  competitive  market  place,  you  can’t  afford  not  to  know  the 
advantages  we  offer.  Get  the  whole  story  by  calling  201-469-6600.  Or  write 
-to:  M.A.N. -Roland  USA,  Inc.,  Newspaper  Press  Division,  333  Cedar 
Avenue,  Middlesex,  N.J.  08846. 

Other  companies  design,  sell  and  service  a  complete  line 
of  quality,  color-capable  newspaper  presses  in  the  U.S. 


one 
does  tt 
best 


M.A.N.-Roland  USA,  Inc. 

Newspaper  Press  Division 


(^twsmiiysite . 


The  Itek  Pagitek®  text  processing  system  was 
highlighted  by  ITEK  LARGE  SYSTEMS  OPERATIONS 
(LSO)  in  Chicago  recently  at  the  Graph-Expo  trade 
show  in  the  McCormick  Place  exposition  center. 

The  new  system  performs  complete  composition  and 
pagination  of  text  within  a  wide  variety  of  formats  at 
speeds  up  to  5,000  characters  per  second. 

The  Pagitek  system  is  compatible  with  various  word 
processing  systems  through  an  Itek  Multi-Disk  Reader 
diskette  translation  system.  The  diskette  translation 
interface  expands  the  Pagitek  system’s  applications  to 
include  office  automation  users  who  need  composed 
and  paginated  output  of  text  prepared  on  word 
processing  and  personal  computers. 

The  Pagitek  100  system  will  produce  entire  pages 
with  folios,  footnotes  and  captions  automatically  at 
speeds  of  up  to  12  pages  per  minute.  Once  pages  have 
been  formatted,  the  Pagitek  can  drive  front  disk  or 
digital  phototypesetters  of  many  different 
manufacturers. 

At  Graph-Expo,  the  Pagitek  UK)  system  was  driving 
an  Itek  Mark  IX  digital  phototypesetter  to  produce 
paginated  output  of  text  derived  from  several  sources, 
including  word  processing  equipment. 

Pagitek  systems  will  automatically:  format 
multi-column  pages;  insert  footnotes;  perform 
dictionary  page  sorting  and  formatting;  insert  folios  and 
running  heads;  identify  galleys  and  illustration  space; 
number  pages,  paragraphs  or  lines,  and  handle  interline 
spacing  and  variable  leading. 

Also  shown  were  the  Pagitak  Model  92  workstation 
and  Model  85  editing  terminal.  These  are  intelligent 
terminals  which  operate  on-line  with  the  Pagitak  1(K) 
system.  The  Model  92  can  also  run  as  a  stand-alone 
device  and  store  data  locally  with  its  two  1-mb  floppy 
disk  drives.  Pagitak  systems  can  be  expanded  to  meet 
the  requirements  of  larger  operations  by  the  addition  of 
up  to  nine  terminals  and  up  to  160  mb.  of  storage  on 
rigid  Winchester  disks. 


SWITCH  &  MUX,  INC.,  Merrimack,  N.H.,  has 
introduced  a  new  software  package  designed  to  make 
tranmission  of  copy  from  the  Radio  Shack  TRS  80 
Portable  1(K)  computer  easier  for  reporters. 

Called  The  Newsline  Communicator™,  the  software 
is  designed  to  transmit  text  files  from  Model  100 
memory  or  cassette  tapes  to  a  newspaper’s  editorial 
system.  The  NEC  meets  the  ANPA  1312  high-speed 
Newswire  Bulletin  Protocol  and  requires  very  few 
keystrokes  to  complete  a  data  transmission. 

The  NEC  allows  a  user  complete  control  over  the 
Service  Eevel  Designator,  Category  Indicator  and  Story 
Priority  in  the  machine.  The  ability  to  change  these 
allows  a  user  to  take  advantage  of  an  editorial  system’s 
autorouting  capability. 

For  example,  when  sports  stories  are  transmitted  to 
the  editorial  system,  they  will  be  automatically  routed 
to  the  sports  editor’s  queue  or  directory  as  if  they  were 
received  from  an  AP  or  UPl  high-speed  newswire. 

A  newspaper’s  editorial  system  needs  a  high-speed 
newswire  port  modified  to  run  at  a  300  baud  data  rate 
in  order  to  take  advantage  of  the  software.  If  the 
editorial  system  can  not  be  set  up  with  this  type  of 
port,  then  a  Port  Expander  can  be  used  to  combine  two 


serial  inputs  (300  and  1,200  baud)  together  in  a  single 
1,200  baud  data  stream,  which  would  in  turn  be  plugged 
into  the  system’s  high-speed  wire  port.  The  editorial 
system  also  needs  a  300  baud  modem  with 
auto-answer/auto-detach  on  loss  of  carrier  features  in 
order  to  allow  NEC  users  to  transmit  copy  from  any 
telephone  24-hours  daily. 

The  NEC  comes  in  a  package  including  a  master 
software  cassette,  security  module  installation  procedure 
guide  and  a  users  manual.  It  will  run  in  any  Model  100 
portable  computer  with  at  least  24K  main  memory.  The 
NEC  is  priced  at  $990,  a  port  expander  at  $2,175,  an 
auto-answer  modem  at  $245  and  an  RS-232  connector 
cable  (UK)  ft.  maximum)  at  $65. 


U.S.  PRINTING  INK,  headquartered  in  East 
Rutherford,  N.J.,  has  introduced  a  new  fleet  of 
fiberglass  Interchangeable  Color  Module  (ICM)  System 
trailers  for  bulk  delivery  of  web  offset  color  inks  for 
newspapers  and  large  commercial  users. 

The  trailers  permit  bulk  delivery  of  ink  with  what  the 
company  calls  absolute  control  of  color  integrity  of  up 
to  eight  colors  at  a  time. 


The  system  allows  delivery  of  up  to  3,200  gallons  of 
web  offset  color  ink  with  up  to  eight  different  shades  of 
color  for  each  delivery.  The  trailer  carries  up  to  eight 
400-gallon  interchangeable  Color  Modules.  All  can 
contain  the  same  color,  or  each  a  different  color,  so 
any  combination  of  colors  can  be  delivered.  Only 
desired  colors  need  be  delivered. 

The  delivery  can  be  made  either  through  outside 
delivery  ports  at  a  printing  plant,  or  the  modules  can  be 
removed  with  a  forklift  and  placed  anywhere  desired 
within  the  plant.  The  trailers  are 
temperature-controlled,  so  ink  is  delivered  at  normal 
viscosity,  ready  for  pumping  into  a  plant’s  storage 
tanks. 


NAPP  SYSTEMS  (USA)  INC.,  a  world-wide  supplier 
of  photopolymer  printing  plates  to  the  newspaper 
industry,  has  become  a  charter  member  of  the  Graphic 
Arts  Technical  Foundation’s  technical  investigation  into 
the  feasibility  of  printing  daily  newspapers  and  other 
periodicals  by  the  flexographic  printing  process. 

A. A.  Fischer,  president,  stated  that  becoming  an 
active  participant  in  the  endeavor  is  in  keeping  with 
NAPP  Systems’  policy  of  industry  support  and  sharing 
of  technical  expertise  with  the  newspaper  industry. 
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Employees  cursing  the  cursor? 

Library  group  study  proposes  methods  for 
reducing  compiaints  from  VDT  operators 


With  research  continuing  into  the 
potential  long-term  health  effects  of 
prolonged  use  of  video  display  ter¬ 
minals,  some  businesses  and  organiza¬ 
tions  have  taken  steps  to  reduce  oper¬ 
ator  complaints  by  modifying  the 
environment  in  which  VDTs  are  used. 

These  businesses  have  found  that  the 
most  commonly  cited  complaints  con¬ 
cerning  VDT  use  —  eye  strain,  fatigue, 
irritability  and  increased  stress  —  can 
be  allieviated  with  relatively  simple 
modifications  to  the  workplace. 

The  Technical  Standards  for  Library 
Automation  Committee  of  the  Library 
and  Information  Technolgy  Associa¬ 
tion  has  recently  completed  a  study  of 
the  VDT  and  its  potential  for  causing 
health  problems.  It  concluded  that 
several  simple  changes  in  the  work 
environment  can  reduce  or  alleviate 
both  the  problems  and  the  complaints. 

R.  Bruce  Miller,  librarian  at  the  Uni¬ 
versity  of  Texas  at  Austin’s  General 
Libraries  and  a  participant  in  the  study, 
reports  that  the  VDT  workplace  is  sim¬ 
ilar  to  other  work  stations  in  that  proper 
attention  to  height,  lighting  and  seating 
can  produce  significant  differences  in 
the  work  environment.  A  major  source 
of  health-related  complaints  surfaces 
when  employers  convert  typewriter 
stations  to  VDT  stations  simply  by 
replacing  one  machine  with  another,  he 
said. 

The  changeover  often  is  made  without 
considering  differences  in  the  two 
pieces  of  equipment  and  under  the 
assumption  that  modifications  must 
mean  large  financial  investments.  Low- 
cost  solutions  may  be  the  only  mod¬ 
ifications  necessary,  he  said,  but  they 
are  often  overlooked  because  they’re 
so  simple. 

Lighting,  glare,  character  resolution 
and  contrast  affect  the  VDT  user  much 
more  than  the  typewriter  user.  Miller 
reports.  He  recommends  use  of  ter¬ 
minals  with  anti-glare  screens  or  ter¬ 
minals  which  can  easily  be  fitted  with 
anti-glare  filters.  Screen  hoods  help  to 
reduce  glare  by  shielding  against 
extraneous  light.  The  installation  of 
indirect  lighting  systems  and  shields 
against  direct  sunlight  in  the  VDT 
workplace  also  are  recommended. 

Just  like  in  a  conventional  television 
set,  the  cathode  ray  tube  in  a  VDT 
generates  a  high,  positive  electrostatic 
voltage  charge  that  attracts  negatively 
charged  ions  and  repels  positively 
charged  ions.  The  resulting  negatively 
charged  field  surrounding  the  terminal, 
according  to  theory,  enhances  bioche- 
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mical  changes  that  could  effect  hor¬ 
mone  production.  While  the  theory  is 
still  being  tested.  Miller  points  out  that 
the  negative  field  can  encourage  dust, 
smoke  and  pollen  particles  to  move 
about  more  freely,  thereby  increasing 
eye  strain,  irritability  and  fatigue. 

To  avoid  or  reduce  those  reactions. 
Miller  suggests  ample  fresh  air  be 
moved  throughout  the  workstation 
while  the  number  of  VDT s  in  a  particu¬ 
lar  area  should  be  limited.  He  notes  that 
some  employers  have  installed  nega¬ 
tive  ion  generators  in  VDT  areas  to  en¬ 
courage  ion  balance. 

Among  other  recommendations  from 
the  study  are; 

•  Thin  keyboards  of  less  than  60  mm 
in  thickness  are  desirable. 

•  Keyboard  surfaces  should  have  a 
matte  finish. 

•  Keyboards  should  be  equipped 
with  a  palm  rest. 

•  The  key  top  surfaces  should  be 
concave  to  improve  accuracy. 


Downtime  into  dollars 

(Continued  from  page  28) 


The  first  project  that  used  the  tele¬ 
communications  capability  was  a  his¬ 
torical  book  project  processed  through 
a  local  bank.  Now  the  bank  is 
experimenting  with  its  own  business 
transmissions. 

Another  regular  user  is  a  local  word 
processing  firm  that  supplies  phototype 
to  a  variety  of  clients.  And  other  major 
corporations  are  beginning  to  conduct 
tests  with  FORMat  to  determine  how 
their  equipment  and  people  can  use  it. 

Though  the  telecommunications 
service  has  only  been  offered  for  a  re¬ 
latively  short  time,  local  interest  is 
growing,  the  company  reports. 

“Companies  are  reading  about  this 
application  for  their  equipment  in  the 
trade  magazines,’’  says  Ramstack. 
“But  it  hasn’t  really  been  available  in 
this  area.  In  the  past,  it  has  usually 
meant  making  a  long  distance  call  or 
investing  in  comparable  equipment. 
We  aren’t  aware  of  any  type  of  equip¬ 
ment  we  can’t  hook  up  with.’’  ^ 

In  Ramstack’s  view,  the  outlook  is 
bright  for  the  FORMat  operation.  “We 
really  feel  we’re  on  the  horizon  of  a 
very  big  thing,’’  he  says.  “We’ve  only 
begun  to  tap  the  market.’’ 


•  Keys  should  provide  a  feedback 
signal,  such  as  an  audible  click,  when 
they  are  pressed. 

•  Both  contrast  and  brightness 
should  be  adjustable  on  the  screen. 

•  Light-colors  and  textured  work 
surfaces  should  be  used  in  the  VDT 
workplace. 

•  For  every  two  hours  of  continuous 
VDT  use,  a  15-minute  break  should  be 
allowed. 

•  Employers  should  encourge  VDT 
operators  to  have  an  annual  eye 
examination. 

•  Work  areas  should  be  decorated 
with  posters,  photographs,  etc.,  in 
order  to  provide  visual  stimuli  to  re¬ 
duce  eye  fatigue. 

•  Pregnant  operators  should  be 
given  an  option  to  work  away  from  the 
terminal  during  the  period  of  preg¬ 
nancy. 

Miller  advises  those  operators  con¬ 
cerned  with  the  VDT  workplace  to  con¬ 
tact  9  to  5 ,  the  N  ational  Organization  of 
Working  Women.  The  group  maintains 
a  VDT  hotline  at  I -800-521 -VDTS. 


corporate  communications  for  the 
Journal  Company,  would  not  disclose 
the  amount  of  revenue  produced  by  the 
service.  However,  he  said  the  service  is 
paying  its  way  and  producing  a  small 
profit. 

He  too  has  high  hopes  for  FORMat ’s 
future.  He  believes  that  the  typesetting 
operation  will  eventually  contribute 
significantly  to  the  company’s  bottom 
line. 
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Syndicates _  By  David  Astor 

Columnist:  from  promos  to  photos 

Barry  Urdang,  a  newspaper  promo¬ 
tion  director  before  embarking  on  a 
photography  career  in  Mexico  four 
years  ago,  is  now  the  author  of  a 
picture-taking  advice  column. 

The  weekly  illustrated  “Shoot  Like  a 
Pro,”  which  will  be  distributed  by  the 
Artists  and  Writers  Syndicate  beginning 
Oct.  16,  is  aimed  at  the  one  cf  four 
American  adults  who  own  a  35mm 
camera  and  everyone  else  that  takes 
pictures  when  traveling  or  at  home, 
according  to  Urdang. 

Columns  address  such  subjects  as 
holding  a  camera  correctly,  getting  kids 
to  relax  for  a  shot,  making  an  obvious 
photo  more  dramatic,  and  taking  extra 
pictures  of  the  same  thing  to  make  sure 
one  comes  out  well. 

When  he  lived  in  Mexico,  the  Mexico 
City  News  called  Urdang  “one  of  the 
best  photographers”  in  that  country. 

Urdang  said  he  was  the  first  “gringo” 
to  sign  a  contract  to  photograph  for  the 
Mexican  government;  his  assignment 
was  to  take  pictures  of  men — as  they 
are  today — who  fought  alongside  Emi- 
liano  Zapata  in  the  Mexican  Revolution 
of  1911-19. 

Urdang,  who  has  taught  photography 
and  had  nine  one-man  exhibitions  in 
Mexico  and  the  U.S.,  recently  com¬ 
pleted  a  photographic  grant  to  document 
a  part  of  California’s  gold  rush  era. 

I  Lurie  designs  symbol  for  Japan 

Ranan  R.  Lurie,  the  Universal  Press  Syn¬ 
dicate-distributed  political  cartoonist,  has 
created  a  symbol  for  Japan. 

Taro  San — a  counterpart  to  Uncle  Sam 
and  John  Bull,  longtime  cartoon  symbols  of 
the  U.S.  and  Britain — was  designed  with 
the  blessing  of  Japanese  prime  minister 
Yasuhiro  Nakasone. 

“When  I  wanted  to  portray  the  United 
States,  England  or  France,  I  always  had  a 
national  symbol,”  said  Lurie,  who  is  listed 
in  the  1984  Guinness  Book  of  World  Rec¬ 
ords  as  the  “most  widely  syndicated  car¬ 
toonist”  on  earth.  “When  I  wanted  to  por¬ 
tray  Japan,  definitely  one  of  the  most 
important  nations  in  the  world  today,  there 
was  no  symbol  to  portray  it.  Even  the  Rus¬ 
sians  have  a  bear.” 

The  Japanese  cartoon  figure  reflects  the  “gentleness,  competence,  tradi¬ 
tion,  modernity  and  other  attributes  of  the  country,”  said  Ken  Shirai, 
deputy  managing  editor  of  Tokyo’s  12  million-circulation  Asahi  Shimbun 
newspaper.  Lurie,  an  American  who  has  worked  in  various  important 
international  cities,  is  currently  employed  at  this  paper. 

Although  he  holds  copyrights  on  Taro  San,  Lurie  said  the  symbol  can  be 
used  by  other  cartoonists.  He  added  that  there  will  be  a  contest,  with  details 
to  be  announced  later,  that  will  invite  editorial  cartoonists  to  send  three 
cartoons  incorporating  Taro  San.  Ten  major  awards  will  be  given,  including 
trips  to  Japan  to  accept  these  awards. 


Barry 

Urdang 


The  columnist  began  taking 
photographs  to  illustrate  many  of  the 
prize-winning  promotion  ads  he  wrote 
for  the  Philadelphia  Bulletin,  where  he 
worked  for  many  years  before  going  to 
Mexico. 

Before  coming  to  the  Bulletin, 
Urdang  was  promotion  director  of  the 
Albany  Times-Union,  Houston  Chroni¬ 
cle  and  San  Francisco  News,  and  assis¬ 
tant  promotion  director  of  the  New 
York  Times.  He  is  a  past  president  of 
the  International  Newspaper  Promo¬ 
tion  Association. 

Urdang’s  syndicate  is  based  at  1034 
National  Press  Building,  Washington, 
D.C.  20045. 


Retirement  benefits  flap 

Abigail  Van  Buren,  in  her  Sept.  26 
“Dear  Abby”  column,  clarified  an  ear¬ 
lier  column  that  discussed  the  so-called 
“notch-years”  Social  Security  benefits 
controversy. 

On  Sept.  5,  Van  Buren  ran  a  letter 
stating  that  people  born  between  1917 
and  1921  were  receiving  less  Social 
Security  money  than  those  born  before 
or  after  those  years.  The  columnist  re¬ 
commended  that  readers  write  to  Con¬ 
gress  to  protest  this  inequity. 

Van  Buren — whose  column  is  dis¬ 
tributed  by  Universal  Press  Syndicate — 
said  she  was  soon  “beseiged”  by  Con- 
gresspeople  and  Social  Security  offi¬ 
cials,  ‘‘many  insisting  that  I  mis¬ 
understood  the  issue.”  It  seems  that 
those  born  between  1917  and  1921 
receive  benefits  lower  than  those  born 
earlier  but  higher  than  those  born  later. 

All  this  confusion  occurred  when 
Congress  passed  a  law  in  1972 
increasing  Social  Security  benefits  to 
keep  pace  with  inflation.  The  law, 
however,  accidentally  compensated  re¬ 
tirees  twice — once  for  the  increase  in 
wage  levels  and  once  for  the  rise  in  the 
cost  of  living. 

In  1977,  Congress  established  a  new 
formula  to  correct  this,  but  “it  was 
decided  that  there  should  be  a  five-year 
transition  to  cushion  the  blow,”  wrote 
Van  Buren  Sept.  26.  “So  Congress 
selected  as  this  transition  group  those 
born  from  1917  through  1921.” 

Sales  head  for  ‘Woman’ 


Danko  Soloway 


Dennis  Danko  has  been  named 
national  sales  manager  for  “Sunday 
Woman,”  King  Features  Syndicate’s 
weekly  editorial  service  (E&P,  April 
2). 

Danko,  who  will  be  based  in  Avon 
Lake,  Ohio,  had  been  midwestern  sales 
representative  for  King  since  1982. 
Taking  over  that  position  will  be 
Edward  Soloway,  previously  a  sales 
representative  for  King  Features  Pat¬ 
terns.  Soloway,  a  Syracuse  University 
graduate,  will  be  based  in  Chicago. 

The  new  “Sunday  Woman”  appoin¬ 
tee  was  formerly  with  the  Cleveland 
Press,  where  he  served  as  manager  of 
national  advertising  sales. 

(Continued  on  page  34) 
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Time  of  change  in  foreign  comics  area 

Rapid  growth  finally  slows  a  bit  for  some  syndicates  in  ’83 
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'Beetle  Bailey'  as  it  appeared  in  a  Helsinki  (Finland)  newspaper,  and  Spanish  transla¬ 
tions  of  'Cathy'  and  'Peanuts.' 


By  David  Astor 

Foreign  distribution  of  U.S.  comics 
grew  by  leaps  and  bounds  the  past 
several  years  until  finally  slowing  down 
a  bit  for  some  syndicates  in  1983. 

Business  at  Editors  Press  Service, 
for  instance,  was  increasing  at  an 
annual  rate  of  some  20%  for  the  past 
half-decade  until  world  economic  pro¬ 
blems  dropped  the  growth  rate  to  a 
smaller  but  still  healthy  5%  so  far  in 
1983,  according  to  EPS  president  John 
F.  Klem.  The  New  York  City-based 
firm  internationally  represents  proper¬ 
ties  of  the  Universal  Press  Syndicate, 
Tribune  Company  Syndicate,  Register 
and  Tribune  Syndicate  and  McNaught 
Syndicate,  among  others. 

The  exact  comic  export  growth  rates 
at  King  Features  Syndicate  and  United 
Media  Enterprises  were  not  available. 
But  UME  senior  vicepresident  and 
editorial  director  David  Hendin  said 
1983  has  been  the  best  year  yet  for 
United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association  properties 
despite  the  economic  problems  of  some 
client  countries.  And  King  director  of 
international  sales  Hal  Schneider  re¬ 
ported  significant  comic  export  growth 
at  his  syndicate. 

“We’re  selling  a  far  greater  number 
of  features  to  more  newspapers  in  more 
countries  than  we  were  10  years  ago,” 
said  Schneider.  “The  currency  situa¬ 
tion  has  had  inhibiting  effects  on  sales 
and  collections  in  some  areas,  particu¬ 
larly  parts  of  Latin  America  where 
serious  inflation  and  devaluation  situa¬ 
tions  exist.” 

Klem  noted  that  many  Latin  Amer¬ 
ican  countries  pay  for  U.S.  comics  in 
dollars,  meaning  that  their  devaluated 
currencies  require  them  to  spend  more 
than  they  used  to  for  strips  and  panels 
even  if  EPS  prices  remain  the  same. 


Hal  Schneider 
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Many  of  the  so-called  developed 
countries  pay  for  U . S .  strips  and  panels 
in  their  own  devaluated  currencies, 
which  cuts  into  the  comic  export  profit 
margins  at  American  syndicates. 

But  despite  the  economic  problems 
of  many  countries,  the  foreign  comics 
market  is  still  rapidly  growing — and  for 
several  reasons.  Klem  noted  that  there 
is  a  rising  number  of  newspapers  in 
some  countries.  Hendin  said  that  many 
foreign  papers  are  beginning  to 


David  Hendin 


increase  the  space  they  devote  to  com¬ 
ics  and  other  entertainment  features. 
And  he  added  that  the  boom  in  licensed 
products  based  on  comic  properties  has 
significantly  expanded  foreign  interest 
in  many  strips  and  panels. 

Continuity  comics  are  generally 
more  popular  abroad  than  in  the  U.S. — 
especially  in  Latin  America,  said 
Klem.  But  he  noted  that  the  lagging 
American  interest  in  many  of  these 
story  strips  may  be  spreading  overseas 
as  well. 

“There  is  more  foreign  interest  in 
some  of  the  continuity  features  (than  in 
America),”  said  Hendin.  “‘Barbara 
Cartland’s  Romances’  still  sells 
abroad,  but  we  have  dropped  it  in  the 
U.S.  ‘Tarzan’  is  also  popular  overseas 
but  not  so  in  the  U.S.” 

Jesse  E.  Levine,  director  of  Los 
Angeles  Times  Syndicate  International 
(which  distributes  nine  comics 
abroad — including  “Love  Is,”  “Star 
Wars,”  and  “Dallas” — to  about  30 
countries),  added,  “‘Joke-a-day’  and 
‘relevant’  strips  are  not  as  easily 
translatable  (as  story  strips)  in  language 
or  culture  to  foreign  markets.” 

(Continued  on  page  34) 
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Foreign  comics 

(Continued  from  page  33) 


He  noted,  for  instance,  that  comics 
dealing  with  male/female  roles  do  not 
always  sell  well  overseas.  “In  different 
parts  of  the  world,  these  attitudes 
(about  sex  roles)  vary  considerably,” 
Levine  explained. 

And  a  spokesperson  for  Field  News¬ 
paper  Syndicate,  which  is  represented 
abroad  by  the  London-based  Syndicat¬ 
ion  International,  said,  “Many  of  the 
so-called  ‘relevant’-type  strips  we  dis¬ 
tribute  are  written  in  the  context  of 
American  political  and  social  life.” 

But  many  of  the  powerhouse  Amer¬ 
ican  “joke-a-dciy”  strips  are  also 
powerhouses  abroad.  Field  reported 
that  “The  Wizard  of  Id,”  for  instance, 
has  more  than  220  papers  overseas  to 
go  along  with  the  over  800  U.S.  papers 
that  carry  it.  Field's  other  popular 
exported  comics  (listed  in  descending 
order  of  popularity)  include  “B.C.,” 
“Dennis  the  Menace,"  “Tum¬ 
bleweeds,”  and — on  the  continuity 
side — “Rex  Morgan,  M.D.”  and 
“Steve  Roper  &  Mike  Nomad.”  Field 
exports  most  of  its  53  comics,  which 
run  in  a  total  of  over  70  countries. 

At  UME,  Hendin  said  “Peanuts” 
has  about  400  papers  outside  the  U.S., 
with  high  foreign  distribution  also  en¬ 
joyed  by  “Garfield,”  “Ferd’nand,” 
“Frank  &  Ernest,”  “Snake Tales”  and 
“Mr.  Men  &  Little  Miss.”  (The  last 
two  originated  in  Australia  and  Eng¬ 
land,  respectively.) 

All  72  UFS/NEA  comics,  which  are 
represented  abroad  by  United  Press 
International’s  international  features 
division,  have  some  distribution  in  a 
total  of  71  countries.  “The  biggest 
users  of  our  comics  seem  to  be  in  Scan¬ 
dinavia,  Japan,  Western  Europe  and 
South  America,”  reported  Hendin. 

At  King,  the  comic  with  the  most 
non-U. S.  papers  is  “Hagar  the  Hor¬ 
rible.”  Others  with  international  totals 
of  over  100  include  “Popeye,”  “Red- 


American  comics  in  Arab  News 
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Arab  News 


Several  comics  by  American  cartoonist 
Emil  V.  Abrahamian  appear  in  the  Arab 
News,  Saudi  Arabia’s  English-language 
daily  newspaper. 

They  include  “The  Spacers,”  about  a 
group  traveling  from  galaxy  to  galaxy; 
“Stumpy  Stumbler,”  about  a  boy;  “The 
Sports  File,”  with  sports  facts;  “Space 
Shot,”  which  discusses  space  flight;  and 
“Animal  Chatter,”  which  contains 
observations  from  various  creatures. 

“I  got  started  by  just  sending  my  work  all 
over,”  said  Abrahamian,  who  added,  “My 
heritage  is  from  the  Middle  East  area.  The 
ideas  for  the  cartoons  are  mostly  Western 
by  nature.  However,  the  clothing  the 
characters  wear  is  the  same  type  someone 
from  the  Middle  East  would  wear.” 

Abrahamian  is  based  at  198  Robinhill  Dr., 
Williamsville,  N.Y.  14221. 


eye,”  “Rip  Kirby,”  “The  Muppets,” 
“Mandrake  the  Magician,”  “Mickey 
Mouse,”  “Hi  and  Lois,”  “The  Heart 
of  Juliet  Jones,”  “Flash  Gordon,” 
“Donald  Duck,"  “Bringing  Up 
Father,”  “Blondie,”  “Beetle  Bailey” 
and  “The  Phantom.” 

King,  which  reportedly  has  the  larg¬ 
est  foreign  operations  of  any  syndicate, 
distributes  its  comics  in  about  80 
countries.  Its  top  ten  client  nations  are 
Mexico,  Finland,  Sweden,  Argentina, 
Venezuela,  Colombia,  Norway,  South 
Africa,  Australia  and  England. 

Klem  said  the  50-year-old  EPS  does 
about  40%  of  its  business  in  Latin 
America,  with  Mexico  and  Venezuela 
the  biggest  clients.  Major  European 
markets,  he  added,  are  Scandinavia, 
Germany  and  England.  The  most  pop¬ 
ular  internationally  of  the  some  60  com¬ 
ics  handled  by  EPS  include  “Super¬ 
man"  (Tribune),  “The  Amazing 
Spider-Man’’  (RTS)  and  “Cathy” 
(Universal),  among  others. 

In  general,  comic  panels  do  not  do 
quite  as  well  overseas  as  in  the  U.S., 
although  Klem  pointed  to  exceptions 
like  “Family  Circus”  (RTS),  “Heath- 


cliff’  (McNaught)  and  “Dennis  the 
Menace.” 

“(Other  countries)  just  like  the  strip 
format,”  said  Klem,  who  has  frequent¬ 
ly  traveled  abroad  since  joining  EPS  in 
1947. 

EPS  does  its  own  translating  of 
almost  30  strips  and  panels  into  Span¬ 
ish.  When  it  comes  to  other  languages, 
exported  comics  handled  by  EPS  and 
others  are  generally  translated  by  syn¬ 
dicate  representatives  or  the  subscrib¬ 
ing  papers  themselves  after  they  have 
been  sent  to  the  respective  countries. 
(Exported  comics  generally  appear 
later  in  newspapers  abroad  than  in  the 
U.S.) 

“We  translate  our  comics  into  33  lan¬ 
guages,”  said  Schneider  of  King. 
“Spanish  translation  is  handled  at  the 
New  York  office;  all  the  other  lan¬ 
guages  are  handled  (abroad)  by  our 
local  representatives.” 

King  has  two  Spanish  translators 
among  its  nine  full-time  staffers  in  its 
New  York  City-based  International 
Sales  Department  (founded  in  1928), 
and  19  full-time  representatives  sta¬ 
tioned  around  the  world. 


Syndicates 
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Diet  writer  on  book  tour 

June  Roth — who  writes  the  weekly 
food/health  column  “Special  Diets” — 
is  currently  on  tour  for  her  30th  book. 
The  Allergic  Gourmet. 

Her  last  book.  Aerobic  Nutrition  (co¬ 
authored  with  Don  Mannerberg, 
M.D.),  was  a  Literary  Guild  alternate 
selection  and  is  currently  available  in  a 
Berkley  Books  mass  paperback  edi¬ 
tion. 

The  author’s  five-year-old  column 
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June  Roth 


discusses  how  to  cope  with  diets  for 
hypertension,  heart  disease,  diabetes, 
ulcers,  obesity,  etc.  Roth,  whose 
“Special  Diets”  reaches  a  circulation 
of  about  five  million  readers  in  the  U.S. 
and  Canada,  has  a  master  of  science 
degree  in  clinical  nutrition.  She  is  based 


at  1057  Oakland  Ct.,  Teaneck,  N.J. 
07666. 

Congress  perks  pieces 

Articles  on  the  perks  and  expense 
accounts  enjoyed  by  U.S.  Con- 
gresspeople  have  been  distributed  by 
ALF  News  Service,  Washington,  D.C. 

One  piece,  entitled  “The  Elite  Con¬ 
gress,”  focuses  on  the  money  spent  to 
provide  Congress  with  free  medical 
care,  barber  and  beauty  shops,  and 
other  fringe  benefits.  The  other  story, 
“Congressional  Office  Spending,”  dis¬ 
cusses  how  little  scrutiny  is  placed  on 
expense  account  spending  by  members 
of  Congress. 
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S.F.  dailies 

(Continued  from  pa^e  10) 

Eight  unions  were  involved.  Con¬ 
tracts  at  the  San  Francisco  newspapers 
expired  last  December  31.  Last  month, 
San  Francisco  Mayor  Dianne  Feinstein 
offered  to  meet  with  both  sides  in  an 
effort  to  avoid  a  strike. 

Prior  to  the  agreement  being 
reached,  the  Newspaper  Guild  had 
already  set  up  a  strike  headquarters  and 
was  making  picketing  assignments. 
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According  to  Joseph  Barletta,  presi¬ 
dent  of  the  San  Francisco  Newspaper 
Agency,  the  International  Typog¬ 
raphical  Union  remained  the  main 
obstacle  to  a  settlement.  The  principal 
issues,  he  said,  which  were  eventually 
worked  out,  were  the  ITU's  objection 
to  the  Agency's  proposals  for  early 
retirement  for  press  workers  replaced 
by  automated  systems  and  electronic 
pagination. 

Sabatino,  prior  to  the  reaching  of  the 
tentative  agreement,  had  said  that 
other  economic  and  non-economic 
issues  also  remained  to  be  ironed  out. 


Post  cancels 

(Continued  from  paf>e  10) 

bargaining  session  September  13.  The 
union's  chief  negotiator,  Richard  Ram¬ 
sey  said,  "Post  representatives  with¬ 
drew  for  20  minutes,  then  came  back 
and  told  us,  in  effect,  to  drop  dead," 
since  then,  there  has  been  no  negotiat¬ 
ing  session,  and  none  is  scheduled. 

Instead,  he  said.  The  Guild 
instructed  its  lawyers  to  prepare  formal 
charges,  to  be  presented  to  the  NLRB. 
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Photo  causes 
a  stir  among 
women  writers 


By  Carl  Kovac 


A  picture  in  the  September  22  Cleve¬ 
land  (Ohio)  Plain  Dealer  elicited  at 
least  a  thousand  words — most  of  them 


angry. 

The  photo,  illustrating  a  story  head¬ 
lined  “Women  Writers  Gather  Here  for 
World  Congress,"  showed  members  of 
the  World  Association  of  Women  Jour¬ 
nalists  and  Writers  studying  Rodin's 
“Age  of  Bronze,"  a  sculptor  of  a  nude 
young  man.  The  caption  read  “Women 
journalists  show  an  interest  in  art  at  the 
Cleveland  Museum  of  Art." 

That  afternoon,  members  of  the 
organization  visited  the  Plain  Dealer  to 
tour  Cleveland's  only  major  daily  and 
to  have  lunch  with  publisher  and  editor 
Thomas  Vail  and  senior  editors. 

While  there,  an  argument  broke  out 
among  them  over  the  picture  and 
accompanying  story  and  they  left  with¬ 
out  seeing  Vail,  according  to  William 
Barnard,  managing  editor  for 
administration. 

“We  did  talk  to  a  couple  of  editors," 
said  Kay  Wood,  the  organization's 
Congress  coordinator,  “and  they  told 
us,  unofficially,  that  they  thought  the 
picture  was  ‘unappropriate.'  One  of 
them  advised  us  to  look  at  it  with  a 
sense  of  humor." 

Ironically,  the  picture  the  women 
journalists  considered  “sexist"  and 
“degrading"  passed  through  the  hands 
of  three  editors — graphics,  layout  and 
assistant  news — on  its  way  into  the 
paper.  All  three  are  females. 

The  caption  didn't  help  much. 
“Whoever  wrote  it  isn't  admitting  it," 
said  one  Plain  Dealer  reporter. 

The  photo  was  the  main  topic  of  dis¬ 
cussion  and  caused  quite  a  few  chortles 
and  guffaws  that  day  at  the  Headliner 
Cafe,  a  Plain  Dealer  watering  spot. 
Executive  editor  David  Hopcraft  re¬ 
portedly  received  a  number  of  requests 
for  prints. 

Hopcraft  declined  to  comment  on  the 


Controversial  photo 


Photo  by  C  H  Pete  Copeland 


photo.  “What  picture? 
queried  about  it. 


he  asked  when  biennial  Congress. 

“They  felt  that  because  of  their  sia- 


The  women  writers — some  78  of  ture  in  their  respective  countries  as  edi- 


them  from  16  countries — were  in 
Cleveland  for  their  week-long  seventh 


tors  and  publishers,  they  deserved  bet¬ 
ter  treatment  than  that."  Wood  said. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  business  or 
money  pages.  Provides  expert  advice  for 
the  self-employed.  Featured  in  News- 
day,  Bergen  Record,  Tulsa  Tribune, 
Houston  Chronicle  and  100  fine  news¬ 
papers.  Free  samples.  Mark  Stevens,  PO 
Box  487,  Chappaqua  NY  10514. 

CARTOONS 


"Senior  Clinic."  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Abler- 
ta,  Canada,  T5J  2J7:  (403)  973-2361. 


WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 


Church  directory  illustrations,  horo- 

MONEY 

zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

GENERAL 

MOVIE  REVIEWS 

"A  LOOK  AT  HOLLYWOOD"  by  Frank 
Barrow,  noted  Screen  International  writ¬ 
er,  and  former  Hollywood  Reporter  Edi¬ 
tor.  For  the  insiders  view  on  todays  mov¬ 
ies.  Samples  and  rates.  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501  or  phone;  (816)  279-9315. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

AN  AMERICAN  ESSAY— Andrew  St. 

REAL  ESTATE 

James.  WEEKLY.  Sensitive  &  Pro¬ 
vocative.  Samples:  James  A.  Martin 
Associates,  3061  Cranston  Dr,  Dublin 
OH  43017. 

HOUSE  CALLS-Houston  Post,  Rocky 
Mountain  News,  Miami  Herald,  60  oth¬ 
ers.  4  national  awards;  one  said  "con¬ 
cise,  entertaining,  wealth  of  real  estate 

INCREASE  circulation,  feature  pictures 
of  beautiful  women  in  swimsuits.  Dick 
Kassan,  7745  SW  33  Terr,  Miami  FL 

knowledge,  solid  writing  skills."  7th 
year.  Edith  Lank,  Box  18447,  Rochester 
NY  14618;  (716)  271-6230. 

OO 1  DD> 

SPORTS 

WEEKLY?  Here's  your  complete  package 
of  over  30  reader-wanted  features. 
Crossword,  astrology.  Weight  Watchers, 
TV  personalities,  antiques,  sports,  child 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  tor  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 

A.L.  PLAYOFFS/WORLD  SERIES— in- 
depth  coverage,  all  home/away  games, 
at  VERY  reasonable  rates.  Game  stories, 
daily  notebook,  features,  etc.  By  Chica¬ 
go  Sports  Correspondent  for  USA  TODAY 
(has  own  VDT).  Call  Jerry;  (312)  785- 
1421. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 

(615)  473-2104  or  473-3715. 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ANNOUNCEMENTS  I 


NEWSPAPER  BROKERS  I 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228;  i 
(804)  266-1522.  j 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
3141 1;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  CONSULTANTS 

FREE  market  analysis.  Sales  oriented/ 
training/guaranteed  results.  Free  Kit. 
$100/day  +  .  JJP  Inc,  Box  127,  Marl¬ 
boro  NY  12542. 

NEWSPAPERS  FOR  SALE 

ARIZONA  SHOPPER  &  JOB  SHOP 
9500  copies  weekly  cover  5  cities  with 
33,000  population.  Gross  average  is 
near  $200,000.  Low  down/qualified 
buyer.  Write  Dean  Sellers,  Broker,  808 
N  Miller,  Mesa  AZ  85203. 

Tv  MAGAZINE:  Free  weekly  TV  Guide, 
serving  Beverly  Hills,  Hollywood,  area  of 
Los  Angeles.  Established  7  years, 
30,000  weekly  circulation.  Excellent 
business  and  income  for  2  persons. 
Write  or  call.  439  S  La  Cievega  Blvd,  Los 
Angeles  CA  90048;  (213)  859-9130. 

WEEKLY  NEWSPAPER— Established 
18  years  in  one  of  Colorado's  fastest 
growing  counties.  Averaging  48  pages  a 
week,  with  annual  income  of  $246,000. 
Price,  $350,000,  $200,000  down.  Box 
6359,  Editor  &  Publisher. 

YOUR  OWN  WEEKLY  for  $20,0001 
Established,  growing,  lOM  circulation, 
enormous  potential,  equipment 
included;  (605)  348-0066. 


ANNOUNCEMENTS  1 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS  1 

TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or 
night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434,  (309) 
932-2270 

Roy  Holding  Dave  Kramer 

(309)  879-24 12  (217)  784-4736 

— Appraisals  done  quickly,  reasonably— 

TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 
owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue 

4  weeks — $2  80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 

(or  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publishor 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


FLORIDA  WEEKLY  in  beautiful  city, 
10,000  free  distribution.  Strong  edito¬ 
rial  product.  Will  sell  for  $100,000 
gross.  Will  sell  all  or  control.  Owner  has 
other  interests.  Call;  (813)  733-8053. 


HALF-interest  in  well  equipped  80-year- 
old  county  seat  New  Mexico  weekly, 
circulation  1600  to  young  hard-working 
editor,  $15,000,  includes  real  estate. 
Other  half-interest  belongs  to  fine  print¬ 
er,  with  this  newspaper  for  20  years. 
Grossing  $90,000.  Good  climate,  rec¬ 
reation  area,  small  town  living.  Box 
6405,  Editor  &  Publisher. 


MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000  +  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 


NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  1500 
circulation,  $125,000  gross,  asking 
$125,000.  David  Shire,  PO  Box  704, 
Battle  Mtn  NV  89820. 


NATIONAL  MAGAZINE  $800,000. 
Highly  profitable,  well  run,  needs  capital 
to  diversify.  Bob  Houk;  (602)  949- 
9686. 


ONE  OF  BEST  small  city  weeklies  in  Wis¬ 
consin.  Excellent  town,  schools,  chur¬ 
ches,  medical  facilities.  Well-equipped 
plant  in  remodeled  building;  2250  paid 
circulation;  projected  ‘83  gross  over 
$110,000.  Will  sell  on  land  contract 
with  or  without  building.  If  interested, 
write  Box  6373,  Editor  &  Publisher. 


SMALL  WEEKLY  in  fine  town.  Modest 
money  maker.  Sell  all  or  part.  Box  60, 
Bantam  CT  06750. 


SMALL  WEEKLY  near  resort  &  metro 
areas.  Good  potential  at  a  great  price! 
$25,000  total,  negotiable  terms,  nice 
equipment;  (803)  681-5252.  R.A. 
MARSHALL  &  COMPANY.  MEDIA 
INVESTMENT  ANALYSTS  &  BROKERS. 
508-A  PINELAND  MALL  OFFICE  CEN¬ 
TER.  HILTON  HEAD  ISLAND,  SC 
29928. 


SOUTHEAST  ALASKA  weekly  in  heart  of 
fishing,  hunting,  camping  area,  town  of 
2500.  Superior  product,  1982  and 
1983  NNA  first  place  for  general 
excellence.  Brand  new  Compugraphic 
MCS  system,  beautiful  new  apartment 
above  shop.  All  this  and  it's  profitable, 
too.  Owner  will  carry  contract.  Write  Box 
6382,  Editor  &  Publisher. 

FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher _ _ 

50  YEAR  OLD  weekly  east  part  Zone  5 
with  print  shop.  Sell  either  or  both.  Must 
sell  due  to  wife’s  health.  Box  6302,  Edi- 

tor  &  Publisher. _ 

DAILY,  5-day,  with  TMC,  5500  paid, 
college  town,  gross  $920, ()00, 
$138,000  before  tax  profit,  full  plant. 
Price  of  2y2  x  volume  includes  buildings, 
land.  In  Zone  5. 

WESTERN  ZONE  5,  weekly-shopper, 
gross,  $190,000  in  growth  community 
with  4-year  college.  $210,000,  terms. 
ROCKY  MOUNTAIN  SEMI-WEEKLY, 
under-developed,  full  plant,  press,  iso- 1 
lated  beautiful  market.  Gross,  j 
$390,000,  profitable,  unopposed. 
$750,000,  terms.  Negotiable. 
ARKANSAS  WEEKLY,  only  paper  in 
county,  $100,000  volume,  $31,547 
net.  Large  industrial  growth  planned. 
$130,000,  terms. 

WYOMING  WEEKLY,  exclusive,  iso¬ 
lated,  city  zone  5000,  gross,  $1 17,000. 
Priced  $75,000,  only  $15,000  down. 
For  full  information,  write 
ROBERT  N.  BOLITHO 
PO  Box  7133 


DAILY:  90004  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 


WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 


WEEKLY  NEWSPAPER  without  home- 
base  competition.  Reply  to  Box  6404, 
Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


GOING  FAST:  “Howto Purchases  News¬ 
paper  and  Succeed.”  Be  ready  when 
opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


SHOPPING  GUIDES 


100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. 


I  INDUSTRY 
I  SERVICES 


CIRCULATION  SERVICES 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

I  Call  Kevin  S.  Pappert,  (313)  683-2963 

I  Circulation  Consultant  for  Newspapers 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


Shawnee  Mission  KS  66207 
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LEVIS  SALES  SELLS!  The  finest  quality  I 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re-  i 
ferences,  for  action  call;  (201)  966-  I 
5250.  ! 

EQUIPMENT 
&  SUPPLIES 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
j  Shack  computers.  Call  or  write  for  sam- 
■  pie  reports.  Publisher  Control  Systems, 
j  223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer'Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRSSO  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AMICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


COMPUTER  SOFTWARE 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 
runs  on  most  microcomputers.  Software 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

COMPUTERIZED  BOOKKEEPING  sys¬ 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 


TELERAM — Model  P  1800;  like  new; 
cost,  $4000,  must  sell,  $1895.  PO  Box 
991,  Arlington  Heights  IL  60004  or  call 
V.  Taylor  at  (312)  398-0503. 


ELECTRONIC  LIBRARY 
Establish  your  own  computerized  library, 
a  full-text  data  base  in  which  every  word 
is  indexed.  Reporters  can  access 
information  in  seconds,  from  their  desks 
or  from  the  field.  Storage  and  retrieval 
support  provided  without  capital 
expenditures.  Keep  your  data  base  pri¬ 
vate  or  earn  royalties  as  part  of  a  growing 
regional  and  national  information  serv¬ 
ice.  For  details,  call  or  write:  VU/TEXT 
Information  Services  Inc,  1211  Chest¬ 
nut  St,  Philadelphia  PA  18107;  800- 
258-8080  (in  PA;  (215)  854-8297). 

I  VU/TEXT 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name_ _ 

Company  _ 

Add  ress _ 

City _ 

State _ Zip_ _ 
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Classification _ 

Authorized  Signature _ 

Copy _ 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022 
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EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE  i 


ADMANAGER 

(formerly  ADmaster)  ; 

Established,  powerful,  versatile,  user  ' 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and  I 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/  | 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO  i 
Box  100,  Forestville  CA  95436;  (707) 

887-7141. _ 

TRS-80  MODEL  100 
SOFTWARE 

The  NLC  software  allows  a  Model  100  to  • 
send  stories  from  remote  locations  to  a 
newspaper  editorial  system's  HIGH-  , 
SPEED  NEWSWIRE  port.  The  NLC 
meets  the  ANPA  1312  High-speed 
Newswire  Bulletin  Protocol.  The  Service 
Level  Designators,  Category  Indicators, 
and  Priority  Codes  are  selectable  at  the 
Model  100  keyboard.  The  NLC  program 
will  transmit  files  from  memory  or  cas¬ 
sette  tapes  using  the  300  band  acoustic  ! 
couplers.  CONTACT:  SWITCH  &  MUX, 
INC,  10  OAKRIDGE  AV,  MERRIMACK  ! 
NH  03054;  (603)  424-4161.  ] 

TRS-80  is  a  trademark  of  Tandy  Corp.  1 

_ COMPUTERS _ 

COMPUTER  NEEDED— non  profit! 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher.  I 

THE  TRS-80  MODEL  100  is  a  fantastic 
portable  computer.  Let  ushelpyou  make 
it  "talk”  to  your  newsroom  computers. 
We’re  Saturday  Software.  Call  us  at; 
(606)  739-6088. _ 

_ MAILROOM _ 

COMPLETELY  REBUILT  Sheridan  MS 
and  HH  hoppers  factory  guaranteed.  I 
Sheridan  48P  Inserter  with  MS  heads. 
Sheridan  24P  Inserter  with  handfly 
table.  i 

Folded  Edge  First  Delivery  System  for 
Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 
Custcm-Bilt  Quarter  Folders  and  Rotary 
Trimmers. 

Kansa  Inserter  with  tour  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders.  ! 
Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCI- 1 
ATES,  INC.  I 

Newspaper  Mailroom  Systems  Division  i 
11  Main  St 

SouthboroMA  01772;  (617)  481-8562  | 

CUTLER-HAMMER  conveyors  and  spare  ' 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MAILROOM  I 


3  CUTLER-HAMMER  heavy  duty  con- 1 
veyors  complete  with  drive  motors,  con¬ 
trols,  tachs,  press  connections,  corner 
units,  section  drives,  one  "X"  switch,  1 
flying  switch,  and  3  Mark  III  stackers 
with  spare  parts.  Call  Wayne  Bean,  Tuc¬ 
son  Newspapers  Inc;  (602)  573-4452. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  headsand  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

IDAB  330  counter  stacker,  $15,000. 
Will  sell  as  is.  Call  Dick  Fish,  Transcript 
Telegram,  Holyoke  MA;  (403)  536- 
2300. 

KANSA  INSERTER,  2  into  1.  Will  sell  as 
is  where  is  for  $8000.  Call  Jim  Rams- 
dell,  Eagle-Star,  Marinette  Wl;  (715) 
735-6611. 

MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 

24-P  AND  48-P  SHERIDAN/HARRIS 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 

SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  629 1 ,  Editor  &  Pub¬ 
lisher. 

_ NEWSPRINT _ i 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESEUING  ' 

AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 

WSI;  (216)  729-2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  Videosetter  Universal 
!  in  daily  production  now.  Under  WEA 
service  contract.  Low  serial  number. 
Data  Port,  no  reverse  lead.  Good  condi¬ 
tion.  Reasonable  price.  Contact;  Moni¬ 
tor,  3  N  State  St,  Concord  NH  03301; 
(603)  224-53301,  Pam  Byrne. 

COMPUGRAPHIC  UTS  CONTROLLER. 
Call  Carl  Vinson  or  Gene  Roberts 
(601)  842-2611 

COMPUGRAPHIC  7200  fonts,  9 
;  assorted,  $300.  List  on  request.  Action 
i  Advertiser,  1021  St  Joe,  Rapid  City  SD 
I  57701. 

EQUIPMENT  FOR  SALE 
MDT  350,  $3000;  14x18  Compukwik 
I  processor,  $500;  Ektamatic  processor, 
$300;  horizontal  process  camera  with 
new  lamps,  $700.  All  in  good  condition- 
i  replaced  with  updated  equipment.  Call; 

I  (907)  772-3547  or  write:  Ron  Loesch, 

'  Petersburg  Pilot,  Box  930,  Petersburg 
j  AK  99833. 

I  FOR  SALE:  2  Unisetters  high  range,  with 
I  Data  Ports,  spares  and  fonts,  under  CG 
I  maintenance  agreement,  $16,000.  4 
1  Compuedit  VDT’s  with  format,  $1000 
each.  Call  COMPUFIT;  (313)  455-3241 
I  or  (313)  434-0024. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING  I 


FOR  SALE:  Harris  composition  typesett-  i 
ing  system-4  years  old-including  3  Com-  j 
puedit  terminals,  1  2220  display  ter¬ 
minal,  1  2222  display  terminal,  2  Mic¬ 
rostore,  2  3300  typesetters.  All  working  ; 
well-we’ve  outgrown  it.  Lease  assum-  j 
able.  Contact:  Paul  McGhee  or  Dawn 
Watkins  at  The  Bulletin;  (216)  425-  j 
7879.  i 

FOR  SALE 

Dual  UTS  system/2  PDP  1104  CPUs 
with  1  million  characters  each/8  VDTs,  1 
LS  newswire/2  typesetter  interfaces  and 
Spares/Total  price;  $46,500/call  either 
Larry  or  Tom  after  3pm  at  (313)  434- 
0024. 

GC  MDT/350  with  communication 
interface.  Terminals  are  reconditioned. 
$3300  each.  Graphic  Systems 
Exchange  Inc;  (716)  385-3027. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

TWO  ECRM  5300  scanners.  Three  TXT  II 
typesetters.  Sell  or  trade.  Jeff  Stalcup; 
(206)  597-8765. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 

I  WE  NEED  the  punch  and  the  reader 
cables  for  a  Mergenthaler  Cor  Rec  Term 
M200  front  end  typesetter.  If  you  have 
any,  please  call;  (504)  644-1829.  Ask 
for  Phil. 


EQUIPMENT  &  SUPPLIES 


1  ANILOX  CANDIDATE? 

j  Available  March  1984 

Excellent  condition 
I  6  Unit  Goss  Anti-Friction 

I  Double  Width  Press  1888 

j  •22V4-inch  cutoff/55-inch  web 
•Beach  saddles 
j  •Double  2  to  1  folder 
I  •One  color  hump 
I  •One  reversible  half  deck 
j  •B  units  with  reversible  cylinders 
i  •Goss  RTP’s  (Auto  Pasters) 

I  •Westinghouse  Hurletron  controllers 
'  (with  spare  units) 

[  •Currently  producing  over  20,000  net 
I  papers  per  hour  on  collect  runs 


CompuWrIter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility.  You  won't  want 
less  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata.  CA  9552 1 
707-822-7079 


I  AVAILABLE  IMMEDIATELY 

'  (Currently  Warehoused) 

I  4  unit  Goss  Anti-Friction 

I  Double  Width  Press  1940 

!  ^4  complete  units  with  2  color  humps 
•22V4-inch  cutoff 
•Double  2  to  1  folder 
•Cline  RTP’s 

,  IN  ADDITION 

'  •May  spare  rollers 
•Saddles 

•Mechanical  and  electrical  parts 
j  CONTACT: 

{  THE  BAKERSFIELD  CALIFORNIAN 
Nancy  Manes,  Purchasing  Manager 
,  (805)  395-7433 

I  COMPLETE  PRESSES  AVAILABLE; 

I  6  unit  Colorking  with  KJ6  double  parallel 
1  folder 

I  2  unit  Newsking 
j  2  unit  Goss  Community 
2  unit  Suburban 
add  on  units  available: 

2  Goss  Community  units,  oil/sidelay 
I  1  Hancho  folder  W239 
I  We  carry  all  miscellaneous  Web  press 
accessories,  equipment.  Contact  us  for 
our  installed  price. 

Wesco  Grahics  Inc 
394  Martin  Av 
Santa  Clara  CA  05050 
I  (408)  496-0666  Telex  172644 

I  - 

;  GOSS  URBANITE,  5  units 

Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
I  Urbanite,  SU,  SC  folders 
I  Harris  845,  4  units 
I  V25,  8  units,  1982 
VI 5A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
I  Color  King,  4  units,  KJ8,  1980 
!  Butler,  Cary,  MEG,  Wood  auto-slicer 
I  ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 
series. 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  JF7,  1975. 
Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  2IV2",  4  units. 

Goss,  Mark  I,  22V4”,  4  units. 

Goss,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


GOSS  COMMUNITY 

.  RECONDITIONED  AND  GUARANTEED 

_____  5-74  with  SC  folder 

3-74  units,  V2-Vi  web  folder 

_  1-77  3-color  Universal  unit 

_ _ 4-’71  VI 5A-JF  folder  4-74 

5-74  Newsking,  KJ6  folder 
I  Lonveyor  ,  ^gn  jp^jviduai  components.  Call  for 
10-7C  installed  prices, 

inn  1  cTi'o  WE  TAKE  TRADE-INS 

JU0-1500  1  OFFSET  WEB  SALES,  INC 

1  73  N  SUNSET  DRIVE 

„  i  CAMARO  ISLAND  WA  98292 

ler,1969.  I  (206)  387-0097 

1975.  - 

4  UNIT  GOSS  Community  with  quarter 
1  folder  (oil  bath).  Completely  rebuilt  in 
1  last  year  including  new  motor.  Runs  per- 
i  fectly.  We've  sold  our  newspapers  to  a 
I  group  who  has  their  own  presses  and 
1  building.  Best  offer  within  30  days  takes 
this  fine  press  and  quarter  folder.  Asking 
107  *  $125,000.  Call;  (216)  292-5776,  Bar- 

1  ney  Jones  or  (203)  745-3348,  Debbie 
lex  13026  I  Miller. 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESSES 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vi  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  1(36  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for  ! 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%"  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 


NOW  AVAILABLE 

5  unit  Urbanite  half  page  folder 
with  upper  former  and  skip  slit¬ 
ter.  Serial  U-932.  Like  new  con¬ 
dition.  Contact:  Bill  Goodfellow, 
c/o  Contra  Costa  Times,  PO 
Box  5088,  Walnut  Creek  CA 
94596;  (415)  943-8141. 


HOE  LITHOMASTER  22%"  x  36",  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


HARRIS  V-15A  4  unit  web  press,  1971 
with  JF7  folder.  Newman  &  Associates; 
(816)  756-3350. 


NEW  EQUIPMENT,  1981 
Harris  V15A,  4  units,  JF7  folder 
1  Counterveyor  Model  105,  1  Tec  dryer, 
1  chill  stand. 

Bell-Camp,  Inc;  (201)  796-8442 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 

EDITOR  &  PUBLISHER  for  October  1,  1983 


6  UNIT  69  Colorking.  Will  install,  6  unit 
Productionking  2  around,  2  Colorkings; 
(213)  885-5995. 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1 100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF  1 5  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 

4  unit  News  King  with  KJ6 

6unit/2  KJ6folder,  manufactured  1974 

8  unit  Daily  King  with  KJ6  folder, 

manufactured  1971 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(3HINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


equipment  &  SUPPLIES 


WANTED  TO  BUY 


MULLER  227  Inserter  and  Model  231 
counter  stacker.  Must  be  seen  in 
operation.  Reply  tO:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc,  11  Main  St,  Southboro 
MA  01772;  (617)  481-8562. 

USED  EQUIPMENT  WANTED— we  are  j 
paying  top  value  for  used  Suburban  ' 
Urbanite  Community  V-22  &  V-25  press  j 
units  and  folders.  Please  call;  (216) 
627-5511. 


IT’S  A  CLASSIFIED 
SECRET!  ! 

We  ll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers.  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we  ll 
discard  your  reply. 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR 
OF  JOURNALISM 

Professionally  oriented,  accredited 
undergraduate  journalism  department 
will  have  one  tenure-track  opening 
beginning  August  1  subject  to  availabil¬ 
ity  of  funds.  Priority  need  is  for  person  to 
teach  basic  and  advanced  courses  in 
public  relations,  but  applicant  also  must 
be  qualified  to  teach  one  section  of 
newswriting,  editing  or  introduction  to 
mass  media.  Professional  Public  Rela¬ 
tions  and  media  experience  required. 
Preference  to  applicants  with  advanced  i 
degree  in  journalism.  Salary  competi¬ 
tive.  Those  interested  only  in  associate 
professor  rank  will  be  considered  but 
funding  probably  will  require  hiring  at 
assistant  professor  rank.  Send  resume 
by  December  1  to:  Search  Committee, 
Journalism  Department,  University  of 
Hawaii,  2550  Campus  Road-Crawford 
208,  Honolulu  HI  96822. 


ASSISTANT  PROFESSOR  (tenure! 
track),  English  Department,  Journalism 

Em  to  begin  September,  1984. 

include  teaching  basic  &  adv-  ! 
anced  newswriting,  magazine  writing, 
editing,  and  composition;  advising 
undergraduate/graduate  students  &  stu¬ 
dent  newspapers;  continuing  to  be  an 
active  journalist.  Qualifications:  BA,  4 
years  as  reporter  on  daily  newspaper 
staff;  magazine  publications,  editing 
experience,  &  interest  in  writing  process 
helpful.  SEND  APPLICATIONS  BY 
NOVEMBER  1,  1983  TO:  Andrew  Mer¬ 
ton,  English  Dept,  Ham-Smith  Hall,  Uni¬ 
versity  of  New  Hampshire,  Durham  NH 
03824.  UNH  is  an  AA/EEO  Employer. 


HELP  WANTED 


ACADEMIC 


DIRECTOR  OF  STUDENT  PUBLICA¬ 
TIONS  for  The  University  of  Alabama. 
Responsible  for  production,  manage¬ 
ment,  advertising,  and  financial  struc¬ 
ture  of  student  newspaper,  yearbook, 
and  literary  magazine.  Minimum  quali¬ 
fications:  Undergraduate  degree.  Mast¬ 
er's  preferred,  and  three  years 
experience  with  student  publications 
program  or  comparable  work  experience. 
Position  is  12  months  a  year;  salary  com¬ 
mensurate  with  education  and 
experience.  Search  closes  October  14, 
1983.  Send  nominations,  resumes,  and 
applications  tO:  Charles  (Groover,  Chair¬ 
man,  Media  Planning  Board,  The  Uni¬ 
versity  of  Alabama,  PO  Drawer  BK,  Uni¬ 
versity  AL  35486.  The  University  of  Ala¬ 
bama  is  an  equal  opportunity/affirmative 
action  employer. 


POSITION  ANNOUNCEMENT 
Tenure  track  journalism  position,  August 
1984.  Masters  required,  PhD  preferred. 
Must  demonstrate  teaching  expertise  in 
journalism  and  commitment  to  research 
and  creative  activities.  Interest  in  crea¬ 
tive  writing  desirable  but  not  mandatory. 
Rank  and  salary  depend  upon  quali¬ 
fications.  Send  resume  and  three  letters 
of  reference  to:  James  Hoy,  Chair; 
Division  of  English  &  Foreign  Languages, 
EmfX)ria  State  University,  Emporia  KS 
66801.  Applications  due  January  15. 
Equal  Opportunity  Employer. 


THE  UNIVERSITY  OF  MISSOURI  School 
of  Journalism  seeks  an  experienced  copy 
editor  to  work  closely  with  students  in 
production  of  the  school’s  general- 
circulation,  daily  newspaper,  the  Colum¬ 
bia  Missourian.  Position  involves  work  at 
night  and  classroom  instruction.  Salary 
in  mid-20s.  Master’s  or  PhD  degree  pre¬ 
ferred.  Opportunity  to  work  on  a  degree 
possible.  Apply  by  November  1  to:  Prof. 
Brian  Brooks,  Search  Committee  Chair¬ 
man,  PO  Box  838,  Columbia  MO 
652C)5.  The  University  of  Missouri  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


UNIVERSITY  OF  VI/ISCONSIN-Eau 
Claire  Journalism  Department  seeks  to 
fill  an  academic  staff  position  beginning 
January  11, 1984  to  teach  courses  in  its 
advertising  option. 

Doctorate  degree  preferred,  masters 
considered.  Applicant  must  have  had 
professional  experience;  some  teaching 
experience  desirable.  Position  requires 
ability  to  teach  fundamentals  of 
advertising,  ad  copywriting,  ad  layout 
and  design,  ad  promotion/sales,  and  ad 
campaigns.  Teaching  skills  in  other 
areas  helpful. 

Application  deadline  is  November  1, 
1983.  Send  letter  of  application,  com¬ 
plete  transcripts,  and  three  letters  of 
recommendation  tO:  Merritt  Christen¬ 
sen,  Acting  Chairman,  Department  of 
Journalism,  University  of  Wisconsin-Eau 
Claire,  Eau  Claire  VYI  54701.  UW-EC  is 
an  equal  opportunity,  affirmative  action 
employer. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


ADMINISTRATIVE 


COMMITTEE  TO  PROTECT  JOUR¬ 
NALISTS,  which  defends  press  freedom 
abroad,  seeks  executive  director. 
Research  cases,  write  reports,  organize 
protests,  fund  raise,  administer  small 
staff.  Background  in  journalism  pre¬ 
ferred.  Salary  approximately  $30M. 
Send  resume,  writing  samples  tO:  Com¬ 
mittee  to  Protect  Journalists,  36  W  44th 
St,  New  York  NY  10036. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


GENERAL  MANAGER  I 

Zone  1  weekly  group  is  seeking  a  mature 
individual  with  seasoned  judgment  and  | 
proven  managerial  experience.  Specific  j 
emphasis  should  be  on  cost  control,  i 
operation  management  and  motivation 
of  several  department  managers.  We  ' 
offer  an  excellent  opportunity  for  the  pro- ' 
Sessional  manager  whose  common  sense  \ 
and  business  judgments  can  make  j 
things  happen.  Send  resume  and  salary  1 
requirements  to  Box  6307,  Editor  &  | 
Publisher.  ' 


INDUSTRIAL  RELATIONS- 
PERSONNEL  MANAGER 
Medium  sized  Zone  9  daily  seeking  man¬ 
ager  of  industrial  relations-personnel 
department.  Will  be  responsible  for 
employment,  wage  and  salary,  employee  [ 
benefits,  pension  administration,  as  well  ! 
as  negotiations  with  all  unions  and 
administration  of  contracts.  Must  have  I 
newspaper  experience.  Please  send  ' 
resume  with  education,  work  and  salary 
history  to  Box  6385,  Editor  &  Publisher,  i 
EOE  M/F 


NEWSPAPER  FULFILLMENT 
MANAGER 

A  Multi-Divisional  Zone  1  group  of  Paid 
Weekly  Newspapers  is  seeking  an 
EXPERIENCED  manager  with  emphasis 
on  the  Administration  Of  Subscriptions,  1 
Circulation  Sales  Telephone  Operators 
and  Customer  Service.  He/She  must 
possess  not  only  strong  leadership  skills 
but  also  demonstrated  follow-through  | 
abilities  and  previous  experience  with  i 
CAC  Audit  Practices.  Strong  organize-  I 
tional  ability  with  excellent  follow  j 
through  is  essential.  If  you  have  these 
qualifications  we  offer  an  excellent 
opportunity.  Please  send  resume  AND 
salary  requirements  to  Box  6308,  Editor 
&  Publisher  immediately. 


NEWSROOM  MANAGEMENT 
My  publisher  client,  a  mid-size  daily  in 
Zone  5,  has  lost  a  key  member  on  his 
innovative  management  team.  The  con¬ 
cepts  being  applied  are  in  the  forefront 
of  modern  behavioral  management. 

The  term-the  manager  of  the  news 
operation-is  not  a  title,  but  describes 
where  the  emphasis  is  placed- 
management.  Individuals  who  consider 
themselves  first,  last  and  always  a 
"working”  journalist  don't  waste  your 
time.  We're  looking  for  a  person  who  has 
a  sense  of  satisfaction  of  multiplying  his/ 
her  efforts  through  others. 

Prospective  candidates  must  be  com¬ 
fortable  with  change,  be  able  to  manage 
and  exploit  opportunities  for  the 
improvement  of  themselves  and  the 
organization.  Psychic  and  financial 
rewards  are  substantial.  Only  results- 
oriented  persons  should  apply.  Send  a 
letter  outlining  your  experience,  accom¬ 
plishments,  success,  interests,  objec¬ 
tives  and  current  income  to  Box  6415, 
Editor  &  Publisher. 


ACCOUNTING  MANAGER 
We  are  seeking  an  aggressive,  cost- 
conscious  person  who  knows  newspaper 
budgeting.  Ideal  candidate  must  be 
strong  in  accounting,  financial  control, 
general  ledger,  taxes,  aswellasfinancial 
statements.  A  knowledge  of  business 
computers  will  give  you  an  edge.  College 
exposure  is  desirable.  The  ability  to  com¬ 
municate  in  Italian  and  English  pre¬ 
ferred.  We  offer  company  paid  benefits 
and  a  congenial  working  atmosphere. 
Send  resume  with  salary  requirements 

tO: 

Personnel  Manager 
II  Progresso 
15  Bland  St 
Emerson  NJ  07630 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


ARE  YOU  a  computer  oriented  sales  I 
executive  desirous  of  implementing  pro-  | 
grams  and  developing  demographic  I 
studies  for  a  group  of  vigorous,  small  i 
daily  newspapers?  Are  you  training  and  j 
promotion  oriented  and  can  you  get  your  i 
ideas  over  to  staffs?  We  may  have  just  the  i 
position  for  you  with  a  good  salary  and 
excellent  fringe  package.  Please  write 
details  and  thoughts.  All  replies  con¬ 
fidential.  Box  6329,  Editor  &  Publisher. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
This  is  the  key  post  at  a  major  metro  Zone 
9  daily.  We  look  for  candidates  who  have 
solid  experience  and  references  to  moti¬ 
vate  our  sales  staff,  develop  major 
accountsand  help  implement  the  overall 
marketing  plan.  We  offer  professional  \ 
visibility,  a  competitive  market  chal-  i 
lenge,  and  a  fine  locale.  Box  6388,  Edi-  I 
tor  &  Publisher. 


ADVERTISING  MANAGER  ; 
Immediate  opening  for  people  oriented  I 
manager  on  major  university  campus  i 
newspaper  with  large  student  staff.  Per-  ! 
son  must  have  minimum  of  4-5  years  i 
successful  commercial  daily  sales  and  | 
management  experience  in  retail,  j 
Knowledge  of  co-op,  national  and  work  \ 
in  a  competitive  market  all  plusses.  Must  [ 
be  strong  in  sales,  training,  teaching,  I 
promotion,  motivation  and  people  skills. 
Good  salary,  challenge  and  commission 
on  department  performance.  Resume  to: 
Kernel  Press,  Inc,  c/o  Wes  Calvert,  210 
Journalism  Bldg,  University  of  Ken¬ 
tucky,  Lexington  KY  40506-0042.  ! 


ADVERTISING  DIRECTOR  for  quality 
12,500  weekly  in  competitive  market.  I 
Must  have  proven  sales  and  manage-  ■ 
ment  leadership.  Reply  to;  W.C.  O'Dono-  ; 
van.  The  Virginia  Gazette,  PO  Box  419, 
Williamsburg  VA  23187.  j 

ADVERTISING  DIRECTOR  for  a  San 
Francisco  Bay  Area  daily  newspaper.  Box 
6418,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
needed  for  a  quality  regional  newspaper 
i  in  Western  Nebraska.  Applicants  should 
^  have  a  history  of  success  in  advertising 
‘sales  and  2  years  supervisory 
‘  experience.  College  degree  in  marketing 
or  advertising  preferred.  Experienced 
I  TMC  sales  and  promotional  planning, 
i  organization  and  follow  through  re¬ 
quired.  Responsibilities  include  the 
;  management  and  direction  of  the  retail 
j  department,  promotional  activity,  train- 
I  ing  and  major  accounts  sales.  The  Star- 
j  Herald  has  18,000  subscribersand  pub- 
I  lishes  6  mornings  a  week  in  a  competi- 
j  tive  market  area  serving  the  Nebraska 
I  panhandle  in  Eastern  Wyoming.  The 
I  qualified  individual  will  be  well  com- 
;  pensated  for  their  talent  and  skills. 

I  Career  opportunities,  complete  benefit 
[  program  and  an  excellent  working 
I  environment  in  a  fine  community.  Reply 
\  with  resume  to:  David  McClain,  Star- 
Herald,  1405  Broadway,  Scottsbiuff  NB 
I  69361. 


RETAIL  SALES  MANAGER 
A  management  position  supervising 
approximately  ten  (10)  salespeople 
reporting  to  Retail  Advertising  Manager 
for  a  mid-Atlantic  113,000  circulation 
newspaper.  Applicant  should  possess  a 
college  degree.  3-5  years  newspaper  ad 
sales  experience  with  management 
experience  preferred;  good  communica¬ 
tion  skills  and  an  understanding  of  how 
to  sell  using  marketing  and  statistical 
data.  Submit  resume  to: 

Personnel  Department  Code  RS 
Greensboro  News  &  Record 
200  East  Market  Street 
Greensboro  NC  27420 
EOE 


CALIFORNIA  DAILY  with  three  weeklies  i 
and  several  shoppers  wants  mature  ! 
advertising  and  marketing  man  with  I 
managerial  experience  to  be  combined 
Ad  Director-Marketing  Director  for  the  j 
group.  Send  resume,  salary  expectation  ! 
and  references  to  Box  6390,  Editor  &  ' 
Publisher.  | 


CLASSIFIED  ADVERTISING  MANAGER  i 
Medium-sized  Zone  1  daily  in  competi-  [ 
tive  market  anxiously  seeks  an  j 
individual,  preferably  with  managerial  i 
experience,  to  fill  this  immediate  j 
opening.  The  right  person  must  be  strong  j 
in  motivational  and  promotional  skills.  ! 
Summarize  track  record  and  require-  ! 
ments  in  first  reply.  Box  6396,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Immediate  opening  in  our  classified  j 
advertising  department.  Qualified  appli-  ' 
cants  must  have  3  to  5  years  in  advertis-  I 
ing  (at  least  1  year  in  classified)  and  2  to  ' 
3  years  of  management  experience. 
Must  have  good  organizational  and  peo-  j 
pie  communication  skills.  Will  supervise  ! 
staff  of  20.  Send  resume  tO:  M.  (iollins,  ! 
The  Gazette,  500  3rd  Av,  SE,  Cedar  I 
Rapids,  lA  52401.  I 

EQUAL  OPPQRTUNITY  EMPLOYER  ; 


ADVERTISING  ! 
DIRECTOR 

40,000  riroiilaticin.  Self-starter.  ■ 
Familiar  with  all  phases  of  j 
advertising:  major  aeeonnts  and  j 
display,  flood  starting  salary  I 
and  henefits  paekage.  Send  j 
resume  in  eonfidenee  to  Box 
II  6378,  Editor  &  Puhluther. 


DISPLAY  ; 

ADVERTISING  MANAGER 
Chicago  area  publisher  seeks  an  j 
experienced  manager  who  can  lead  a  1 
division  office.  Although  the  emphasis  is  j 
primarily  on  display  sales,  additional  ' 
responsibilities  include  circulation 
coordination,  classified  input  and  gener¬ 
al  office  management.  Ideal  candidate  ' 
will  have  strong  interpersonal  skills  and  1 
be  able  to  cope  in  a  highly  competitive  j 
market.  Salary  commensurate  with  1 
experience  plus  health  and  life  benefits  I 
and  profit  sharing.  Please  send  resume  | 
in  confidence  to  Box  6402,  Editor  & 
Publisher.  i 


"PENNY  SAVER”  CAREERS 

REGIONAL  SALES  MANAGER  (Zones 
4, 5, 6, 8, 9).  Two  expanding  media  con¬ 
glomerates  seek  experienced  "shopper” 
sales  managers.  Positions  offer  base  sal¬ 
ary  to  40K  -F  bonus  +  expenses  -f  reloca¬ 
tion  assistance. 

NATIONAL  ACCOUNT  EXECUTIVE 
(Zone  8).  Ground  floor  opportunity  for 
person  with  solid  background  in  com¬ 
mercial  printing,  shoppers,  and  mar¬ 
riage  mail.  This  position  will  initially 
involve  strong  personal  selling  abilities. 
As  department  grows,  you  will  hire,  train 
and  manage  entire  profit  center.  Com¬ 
pensation  commensurate  with 
experience. 

DIRECTOR  OF  SALES  (Zones  4,6,9). 
Positions  require  STRONG  sales  man¬ 
agement  skills  and  an  excellent  track 
record.  Superior  potential  for  personal 
and  financial  growth.  Base  to 
60K  -F  bonus  +  relocation  -f  -f  -f 

GENERAL  MANAGER  (Zones  4,6).  Title 
says  it  all.  Can  you  handle  full  P  &  L 
responsibility?  Salary  open. 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  9 1 355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


DIRECTOR  OF  SALES  who  truly  believes 
in  customer  service  needed  to  head 
strong  sales  and  marketing  effort  for 
intelligent,  monthly  business 
newsmagazine  in  Boulder,  Colorado. 
Experience  required,  marketing  degree 
preferred.  Excellent  salary  +  commis¬ 
sion  -F  bonus.  Send  resume  tO:  Boulder 
Business  Report,  2006  Broadway,  Boul¬ 
der  CO  80302  ASAP. 


DISPLAY  ADVERTISING  MANAGER 
Must  have  related  advertising 
experience,  strong  skills  in  sales,  service 
and  personnel  development.  46,000 
circulation  weekly,  average  72-80 
pages.  Zone  2.  Full  benefit  package. 
Send  resume  and  salary  history  to  Box 
6400,  Editor  &  Publisher.  Replies  in 
utmost  confidence. 


ART/GRAPHICS 


ILLUSTRATOR  with  several  years 
experiece.  Should  have  page  layout  and 
type  design  ability,  be  adept  at  pre¬ 
separated  color  art  and  willing  to  do  an 
occasional  fact  graphic.  Send  resume 
and  samples  tO:  The  Miami  Herald, 
Editorial  Art  Department,  One  Herald 
Plaza,  Miami  FL  33137. 


EXPERIENCED  AD  MAN  for  two  weeki-  i 
ies  and  shopper  in  recreational  growth 
area  of  California  to  serve  as  General 
Manager.  Good  salary  plus  bonus.  Con¬ 
tact  Box  6391,  Editor  &  Publisher. 


I  LARGE  CHICAGO  SUBURBAN  group 
I  offers  full-charge,  promo-wise  sales 
I  director  $35,000  +  car -f  incentives, 
i  Should  yield  $45,000  first  year,  then 
I  more.  Requires  competitive,  seasoned 
I  leader.  Fine  staff,  superb  plant,  growth 
:  area.  Box  6360,  Editor  &  Publisher. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


THE  MINNEAPOLIS  STAR  and  Tribune 
is  looking  for  a  night  Graphics  Editor. 
This  person  will  be  responsible  for  the 
visual  presentation  of  the  live  news  sec¬ 
tions.  Candidates  must  have  a  strong 
background  in  photo  editing,  layout  and 
news  graphics.  Good  news  judgment  is 
essential.  Supervisory  experience  is  a 
plus.  The  position  pays  $39,000  year 
plus  an  excellent  benefits  package.  This 
IS  an  immediate  opening.  Please  send 
your  resume  and  some  sample  clips  tO: 
Tim  Bitn^,  AME/Graphics,  Minneapolis 
Star  and  Tribune,  425  Portland  Av,  Min¬ 
neapolis  MN  55488. 


j  _ CIRCULATION _ 

i  AGGRESSIVE,  innovative  Circulation 
i  Manager  sought  by  23,000  f  6-day 
I  California  daily  with  Total  Market  (lover- 
I  age  package,  computerized  system, 

I  large  rural  plus  city  delivery.  Requires 
I  minimum  three  years  management 
I  experience;  marketing  experience  help- 
j  ful.  Resumes  to  Box  6372,  Editor  &Pub- 
I  iisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


AVAILABLE  NOW — a  unique  circulation  i 
opportunity.  Number  2  position  now 
open  at  a  group  aff i  I  iated  dai  ly  and  Sun¬ 
day  Zone  3  property.  If  you  have  a  basic 
understanding  of  circulation  methods 
and  "hands  on"  computer  system 
experience,  we  want  to  talk  to  you.  No 
matter  what  size  property  you  are  pres-  | 
ently  at,  write  us  today.  Tell  us  what  you  1 
feel  you  can  do  for  us  and  our  new  sys-  I 
tern.  Ifyoucanhelpusachieveourgoals,  | 
we  can  help  you  achieve  yours.  Box  i 
6379,  Editor  &  Publisher.  I 


CIRCULATION  MANAGER  ! 
North  Jersey  20,000  bi-weekly,  350  ; 
carriers.  You  must  be  progressive,  pro-  i 
motion-minded,  at  ease  with  papenwork.  | 
Good  salary,  benefits.  Write  or  phone. 
Neal  Allen,  Ridgewood  Newspapers,  30 
Oak  St,  Ridgewood  NJ  07451.  (201) 
445-6400. 


CIRCULATION  MANAGER 
Northern  California  AM  daily  seeks  j 
experienced  circulation  manager. 
Should  have  competitive  market  back¬ 
ground.  Knowledge  of  independent  - 
dealers’  operation  helpful.  Only  a  sales 
planner  with  marketing  savvy  can  qualify  ; 
for  this  highly  visible  post  in  major  mar-  ! 
ket.  Box  6386,  Editor  &  Publisher.  EOE  | 
M/F  ! 


CREW  CHIEFS 


YOU  CAN  BET  ON  | 
E  &  P  CLASSIFIEDS...  I 

To  take  your  used  press,  hardware 
(or  software)  that's  been  sitting  idly 
by,  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment  .  .  .  but  we'll  bet  you 
could  sure  use  the  space  it  occup-  j 
ies.  I 

I 

Consider  the  dozens,  perhaps  hun-  i 
dreds  of  square  feet  being  lost  in  i 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this  ; 
page!  Space  is  money — hundreds  j 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production  for  i 
you  in  someone  else's  plant — and 
produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
(212)752-7050  i 

Mfe  move  machinery! 


Here's  an  opportunity  to  establish  YOUR 
OWN  ACCOUNT.  Our  Zone  5  AM/PM 
newspaper  is  searching  for  dependable 
crew  sales  personnel  who  would  like  to 
eliminate  the  "middle  man.”  If  you  are 
ready  to  strike  out  on  your  own ,  send  your 
resume  to  Box  6412,  Editor  &  Publisher. 


CIRCULATION  MANAGER  in  Zone  2. 
Salary  in  $30’s  with  good  benefits  and 
excellent  advancement  opportunity. 
Must  be  aggressive  in  home  delivery  and 
single  copy  sales.  Background  in  union 
environment  and  2  years  of  college  is 
necessary.  Box  6417,  Editor  &  Pub¬ 
lisher. 


MAJOR  CIRCULATION  supplier  needs 
experienced  sales  person  to  cover  multi¬ 
state  area  (Michigan,  Ohio,  Kentucky). 
Auto,  expenses,  salary,  commission  and 
excellent  benefits.  Send  complete 
resume  to  Box  6327,  Editor  &  Publisher, 


DATA  PROCESSING 


SYSTEMS  MANAGER 

State  of  the  art  innovative 
installation  is  seeking  a  manager  of 
systems  analysis  and  programm¬ 
ing. 

Environmental  IBM  system  4341 
newspaper  installation.  Heavy  tech¬ 
nical  knowledge  of  DOS.VSE, 
ICCF,  CICS  and  VSAM  required. 
Previous  knowledge  of  newspaper 
or  printing  industry  helpful.  Must 
have  experience  in  systems 
analysis,  capable  of  acting  as  proj¬ 
ect  leader,  and  directing  programm¬ 
ing  and  systems  staff. 

Competitive  salary  and  excellent 
vacation  and  other  benefits.  Please 
send  resume  to: 

SAN  FRANCISCO  NEWSPAPER 
AGENCY 

Personnel  Department 
190  5th  Street 
San  Francisco  CA  94103 

An  Equal  Opportunity  Employer 

FEMALES  AND  MINORITIES 
ARE  ENCOURAGED  TO  APPLY 


DIRECTOR  OF  DATA 
PROCESSING 

The  San  Francisco  Newspaper  | 
Agency  is  seeking  a  director  of  data 
processing  for  its  newspaper 
installation  with  IBM  4341  and  Sll 
system  55  typesetting  equipment. 
Knowledge  of  printing  or  news¬ 
paper  industry  an  asset.  Technical 
knowledge  of  DOS  VSE,  CICS  and 
telecommunications  essential. 
Position  requires  mangement  of 
systems,  programming  an 
operations  staff  and  consultation 
with  user  departments. 

Competitive  salary  and  excellent 
benefits.  Please  send  resume  in  i 
confidence  to: 

SAN  FRANCISCO  NEWSPAPER 
AGENCY 

Personnel  Department 
190  5th  Street 
San  Francisco  CA  94103 

An  Equal  Opportunity  Employer 

FEMALES  AND  MINORITIES 
ARE  ENCOURAGED  TO  APPLY 


EDITORIAL 


COPY  EDITOR 

Must  be  skilled  in  layout,  color,  VDT. 
Resume,  references,  layout  samples  tO: 
Nelson  Lampe,  Night  News  Editor, 
Sparks  Newspapers,  Box  5050,  Hay¬ 
ward  CA  94540.  No  calls. 


SPORTS  COPY  EDITOR 
Alaska's  largest  daily  newspaper  seeks 
an  innovative,  resourceful  copy  editor, 
specializing  in  sports  layout,  design  and 
;  editing.  Works  closely  with  sports  editor 
’  and  reporting  staff.  Desired  applicants 
!  should  have  2-3  years  experience,  with  a 
strong  general  news  background.  Attach 
I  samples  of  layout  with  resume.  The 
j  Anchorage  Times,  Personnel 
I  Department,  PO  Box  40,  Anchorage  AK 
'  99510. 


EDITOR  &  PUBLISHER  for  October  1,  1983 


ASSISTANT  METRO  EDITOR  needed  to  ! 
help  direct  aggressive  and  talented  staff  , 
of  reporters  at  50,000  circulation  AM  ' 
paper  in  a  two  newspaper,  highly  com-  j 
petitive  town.  Need  an  experienced  i 
reporter  or  editor  who  writes  well  and 
wants  to  live  in  Alaska.  Send  clips, 
resume  and  salary  history  c/o  R.  Shino-  | 
hara.  Anchorage  Daily  News,  Pouch  i 
6616,  Anchorage  AK  99502.  1 

ASSISTANT  TO  EDITOR,  small  daily,  ! 
Zone  3,  seeks  aggressive  second-in-  I 
command  for  news  department. 
Experience  in  writing,  editing,  layout  re-  ' 
quired  along  with  management  poten¬ 
tial.  Box  6408,  Editor  &  Publisher.  j 


AN  UNUSUAL  opportunity  for  writer' 
copy  editor  with  community  publications  ! 
department  of  50,000  Harte-Hanksdai-  : 
ly.  Duties  include  writing,  editing  and 
layout  for  7  weekly  publications,  7  news¬ 
letters,  23  special  sections.  Photo  skills  ] 
a  plus.  Send  resume  tO:  Jodie  Powers, 
Editor,  PO  Box  2507,  Anderson  SCI 
29622.  . 

EOE  M/F  ! 


ASSISTANT  EDITOR  for  suburban  AM 
daily  Zone  5.  A  commitment  to  local  i 
news,  leadership  and  strong  editing 
skills  are  needed  for  this  position.  Two 
years  reporting  experience  required.  Su-  , 
pervisory  experience  would  be  helpful 
along  with  an  understanding  of  news¬ 
paper  production.  Must  have  strong 
background  in  layout  and  design.  Send 
resume,  writing  clips,  references  and 
layout  samples  to  Box  6401,  Editor  & 
Publisher. 


COLLEGE  SENIORS  attending  SDX  con- 
1  vention  in  San  Francisco:  If  interested  in 
j  being  interviewed  for  reporting  or  copy 
j  editing  position  send  resume  and  clips 
to:  Managing  Editor,  Standard-Times, 
1  PO  Box  5111,  San  Angelo  TX  76902. 


9000CIRCULATI0N  Kansas  daily  news¬ 
paper  is  accepting  applications  for 
sports  editor  and  general  assignment 
reporter.  Please  send  letter,  resume  and 
clips  to  Box  6397,  Editor  &  Publisher. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


NEWSPAPER  LIBRARIAN 
If  you  are  an  aggressive,  intelligent, 
experienced  newspaper  librarian  with 
strong  supervisory  skills.  The  Syracuse 
Newspapers  want  to  hear  from  you.  The 
Syracuse  (New  York)  Herald-Journal  and 
Post-Standard,  with  a  combined  daily 
circulation  of  nearly  200,000,  are 
recruiting  a  head  librarian.  We  ate  look¬ 
ing  for  a  person  to  improve  our  traditional 
library  and  to  help  us  plan  for  the 
electronic  age.  An  excellent  career 
I  opportunity  for  a  head  librarian  looking 
i  for  new  challenges  or  for  an  assistant 
;  who  wants  to  move  up.  Send  your 
credentials  tO:  Timothy  D.  Bunn,  Manag- 
I  ing  Editor,  The  Herald-Journal,  Box 
4915,  Clinton  Square,  Syracuse  NY 
I  13221. 

I  _ 

j  NEWSPAPER  WRITERS,  EDITORS— 5 
newspaper  group  in  North  Alabama  con- 
I  sidering  expansion  of  editorial  staff  if 
1  right  people  can  be  found.  We  need  hard 
working,  experienced  general  assign- 
i  ment  reporters  with  basic  photographic 
!  knowledge  and  ability  to  write  sports, 
j  Also  needed  are  copy  editors  with 
j  experience  in  layout  and  design.  We  do 
1  not  want  beginners.  We're  looking  for 
I  journalists  with  a  solid  background  in 
I  newspapering.  Good  benefits  and 
I  excellent  opportunity  for  promotion. 

Send  resume  and  salary  requirements 
I  tO:  Bob  Bryan,  Editor  in  Chief,  The  Cull- 
1  man  Times,  300  4th  Av  SE,  Culiman  AL 
35055. 


MANAGING  EDITOR 
45,000  daily  in 
Vancouver,  Washington 

Yes,  we’ll  pay  a  top  salary.  And  we’ll  give 
you  the  staff,  the  budget  and  the  free¬ 
dom  to  do  your  own  thing.  In  return,  we 
ask  that  you  have  the  proven  manage¬ 
ment  skills  and  the  editorial  commit¬ 
ment  to  help  us  make  the  Columbian  one 
of  the  best  mid-sized  dailies  m  the 
nation.  We  also  ask  that  you  already  have 
an  established  record  of  achievement 
with  at  least  10  years  diversified  edito¬ 
rial  experience,  including  5  years  man¬ 
aging  people. 

Great  paper.  Consistent  award  winner 
in  Sigma  Delta  Chi  five-state  competi¬ 
tion.  Fifty-four  person  news  editorial 
photo  staff.  Progressive  management 
philosophy.  Attractive,  modern  plant. 

Coverage  challenges:  competition  from 
Portland,  Oregon  metro-daily  10  mi¬ 
nutes  away.  Mt.  St.  Helens;  preservation 
of  natural  resources  such  as  Columbia 
River  Gorge;  keeping  newspaper  vital  in 
face  of  electronic  media;  direct  legisla¬ 
tive  coverage  and  more. 

Great  town  on  the  Columbia  River. 
Booming  economic  area  of  200,000. 
Emerging  electronics  industry.  Low 
crime  rate  and  we  want  to  keep  it  that 
way.  Located  just  90  minutes  from 
ocean  beaches  or  Mt.  Hood  skiing. 

$45,000  to  start  plus  excellent  fringe 
I  benefit  package. 

:  Ideal  profile:  proven  ability  in  team 
i  building,  delegation,  conflict  resolution; 

'  excellent  news  and  photo  judgment; 

committed  to  writing  and  photo  quality; 

I  administrative  ability  in  budgeting  and 
staffing;  futuristic  thinking  in  technolo¬ 
gy  and  coverage,  knowledge  of  libel  laws; 
degree  in  journalism  or  related  area  pre¬ 
ferred. 

Even  if  you're  really  happy  in  your 
present  job — we  think  you'll  be  happier 
!  here.  Tell  us  about  yourself  in  a  resume 
:  and  letter.  Replies  absolutely  con- 
'  fidential.  Write:  Ann  Michael,  Assistant 
!  Personnel  Director,  The  Columbian,  PO 
Box  180,  Vancouver  WA  98666. 

Equal  Opportunity  Employer 

!  MEDIUM  NEW  JERSEY  newspaperclose 
to  New  York  seeks  reporters,  photo- 

fraphers,  editors,  fulltime,  parttime, 
xcellent  opportunity  for  ambitious 
I  staffers.  Box  6394,  Editor  &  Publisher. 


MANAGING  EDITOR  for  award-winning 
family-owned  15,000  daily  in  the 
Smokey  Mountain  region  of  EastTennes- 
I  see.  We  want  a  person  who  likes  small 
■  town  life  and  has  experience  both  as 
I  journalist  and  manager;  a  people  person 
I  as  well  as  a  pro.  would  work  under  execu- 
I  tive  editor.  Responsibilities  would 
'  include  direction  and  training  of  news 
j  staff  and  writing  editorials.  Send 
i  resume,  reference,  clips  and  salary  re¬ 
quirements  to:  Alex  S.  Jones,  The  Green- 
,  ville  Sun,  PO  Box  108,  Greenville  TN 
37743. 


MANAGING  EDITOR  to  direct  news 
operation  of  11,000  circulation  after- 
'  noon  daily.  Substantial  professional  and 
'  supervisory  experience  required.  Letter 
:  of  application  and  resume  to:  Kent  Tho- 
'  mas.  Publisher,  The  Beatrice  Daily  Sun, 
i  Box  847,  Beatrice,  NB  68310. 


’  GENERAL  news  reporter  for  award  winn- 
ing  South  Carolina  twice  weekly  news- 
I  paper.  Quality  paper,  good  working  con- 
]  ditions.  Will  consider  recent  J-school 
graduate.  Send  resume  with  complete 
I  information  and  salary  expected.  Box 
I  6409,  Editor  &  Publisher. 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIP^  EDITOR— We  are  a  small  Illinois 
daily  looking  for  a  super  city  editor.  Must 
have  solid  news  judgment,  good  writing 
skills,  ability  to  work  hard.  Lead  people, 
take  charge  of  a  young  and  talented 
staff.  We  offer  a 'bright  future,  good  sal¬ 
ary  and  benefits  if  you  are  absolutely  top 
notch.  Editor  experience  preferred  but 
we  are  willing  to  recognize  that  person 
who  is  ready  to  move  into  management. 
Resume, salary  history,  and  clips  must 
be  in  by  October  17.  Box  6419,  Editor& 
Publisher. 


COPYWRITERS/REPORTERS/ 
MANAGING  EDITOR 
New  York  City  trade  publisher  seeks 
newspaper  professionals  with  savvy. 
Technical  background  helpful  but  not 
required.  Good  salaries  and  fees.  Box 
6420,  Editor  &  Publisher. 


COPY  EDITOR  needed  for  universal  desk 
of  major  market  suburban  daily.  Looking 
for  talented  word  craftsman,  with  strong 
skills  in  copy  editing  and  headline  writ¬ 
ing.  Also  must  have  proven  flair  for  lay¬ 
out/design.  Interest  in  community  news 
a  must.  Zone  2  paper  is  40,000  and 
growing,  with  excellent  benefits  pack¬ 
age.  Send  resume  and  samples  of  pages  ' 
you've  designed  to  Box  6422,  Editor  &  [ 
Publisher.  EOE. 


DAY  CITY  EDITOR  needed  for  2-person 
city  desk  on  major  market  suburban  dai¬ 
ly.  Needs  to  be  a  strong  idea  person,  with 
excellent  organizational  skills.  Must 
have  previous  experience  on  a  city  desk 
or  in  a  comparable  assignment  editing 
job.  Young  staff  demands  experienced 
leader.  Zone  2  paper  is  40,000  and 
growing,  with  excellent  benefits  pack¬ 
age.  Reply  tc  Box  6421,  Editor  &  Pub¬ 
lisher.  EOE. 


EDITOR-rewrite  for  national  Catholic 
journal  with  5  years  desk  experience  & 
special  talent  for  telephone  interviews  & 
fast  rewrite.  Send  resume  &  complete 
work  references  tO:  Editor,  Columbia, 
Box  1670,  New  Haven  CT  06507. 


ENTRY  LEVEL  position  for  news- 
features  writer.  $8500  yearly.  Resume 
and  writing  samples  tO:  Observer,  25 
Glen  Head  Rd,  Glen  Head  NY  11545. 


EDITOR/WRITER 

Fast  moving,  versatile,  imaginative  wri¬ 
ter/editor  needed  to  take  charge  of  week¬ 
ly  tourist/entertainment  publication. 
Position  requires  good  organizational 
skills,  fast  rewriting  ability,  good  news 
judgment,  and  headline  writing  and 
page  makeup  skills.  Thoroughness, 
accuracy,  deadline  awareness  are  vital. 
An  excellent  opportunity  for  talented  J- 
school  grad  or  experienced  pro.  Located 
in  Monterrey  Bay  area  of  California.  Box 
6392,  Editor  &  Publisher. 


EXPERIENCED  REPORTER— Central 
lllinnois  daily/Sunday  30,000  PM  has 
opening  for  general  assignment  reporter. 
Seeking  personable  newsperson  with  ini¬ 
tiative  and  2  or  3  years  experience  to  fill 
vacancy  on  experienced  young  staff. 
Interest  in  public  and  private  education 
helpful.  Competitive  salary  and  benefits. 
Box  6393,  Editor  &  Publisher. 


EDITOR 

Needed  for  5000  circulation,  Ottaway 
newspaper.  Responsible  for  day-to-day 
operations  of  the  newsroom,  including 
news  administration,  personnel  training 
and  development,  news  department 
management  and  page  layout.  Must 
have  a  strong  news  background,  editing 
and  layout  experience,  good  people 
skills  essential.  Minimum  of  two  years 
experience  editing  on  a  weekly  or  daily 
newspaper.  Telephone;  (914)  856- 
5383  or  send  resume  tO:  Robert  W. 
Parks,  General  Manager,  The  Tri-State 
Gazette,  84-88  Fowler  Street,  Port  Jer¬ 
vis  NY  12771. 


FEATURES  EDITOR 
The  Daily  News  of  Los  Angeles  is  looking 
for  a  dynamic  leader  with  hands  on 
experience  to  direct  a  diverse  features 
department  of  27  employees.  Qualified 
candidates  will  have  demonstrated  man¬ 
agement  skills  as  well  as  creative  knowl¬ 
edge  of  all  aspects  of  the  "back  of  the 
book."  We  offer  commensurate  starting 
salary,  outstanding  company-paid 
benefits,  and  the  challenge  of  working 
for  one  of  the  west's  fastest  growing 
newspapers.  For  immediate  confidential 
consideration  send  resume  including 
salary  history/requirements  (no  phone 
calls  please)  to: 

Employment  Manager 
DAILY  NEWS 

PO  Box  310,  Van  Nuys  CA  91408 
Equal  Opportunity  Employer 


FINANCIAL  SECTION  EDITOR 

The  Providence  Journal  has  an 
opening  for  an  experienced  financial 
copy  editor  to  serve  as  the  desk  chief  for 
the  staff  of  our  Financial  Department. 
Duties  will  include  responsibility  for 
copy  editing,  story  selection,  layout  and 
general  coordination  of  the  major  Sun¬ 
day  business  section  and  special  Tues¬ 
day  business  sections  as  well  as  a  super¬ 
visory  role  in  the  production  of  daily  AM 
and  PM  financial  pages. 

Qualifications  include  financial  news 
reporting  and  desk  experience,  clear  and 
effective  editing  skills,  a  creative  sense 
of  page  design  and  newspaper  graphics, 
familiarity  with  computer-based  front 
end  editing  systems  and  the  ability  to 
coordinate  operations  with  the  Produc¬ 
tion  Department,  Academic  background 
in  finance  and/or  economics  helpful. 

If  interested,  send  resume  including 
salary  history  to: 

Paul  Reeve 

Personnel  Administrator 
Providence  Journal  Company 
75  Fountain  Street 
Providence  Rl  02902 

an  equal  opportunity  employer  m/f 


FASHION  WRITER,  also  consumer, 
home  furnishings,  other  features  tor 
Zone  5  mid-sized  daily.  Must  have  a  flair 
for  writing  tight,  bright  copy  on  deadi  ine, 
and  at  least  2  years  of  daily  newspaper 
experience.  Send  clips,  cover  letter,  re¬ 
ferences  to  Box  6387,  Editor  &  Pub¬ 
lisher. 


HEAD  LIBRARIAN 

Major  metro  newspaper  has  an  opening 
for  a  head  librarian.  This  person  should 
have  proven  leadership  ability  and  some 
experience  with  electronic  libraries. 
Would  lead  staff  of  18who  perform  tradi¬ 
tional  newspaper  library  functions  with 
significant  and  growing  emphasis  on 
electronics.  MLS  preferred,  not  re¬ 
quired.  Salary;  mid  $30's. 

Send  resume  to  Box  6369 
Editor  &  Publisher 
An  equal  opportunity  employer 


MANAGING  EDITOR 
Distinguished  weekly  newspaper  in 
beautiful  Western  Michigan  waterfront 
community  seeks  aggressive  individual 
with  editorial  management  experience. 
Must  have  good  local  news  judgment, 
strong  writing  ability,  and  graphic  layout 
skills.  Submit  resume  including  salary 
history  and  requirements  tO:  PO  Box 
632,  Muskegon  Ml  49443. 

EDITOR 

Manager— Editor  on  booming,  tropical 
island  to  run  9  year  old  weekly  17,000 
circulation  magazine.  Require  Journal¬ 
ism  degree,  5  years  minimum 
experience.  Send  resume,  editing  sam¬ 
ples,  and  salary  history  tO:  Lee  Holmes, 
TV  Guam,  530  W  O'Brien  Dr,  Agana 
Guam  96910.  EOE. 


THE  REGISTER-GUARD,  a  70,000 
circulation  morning  newspaper  is 
accepting  applications  for  full-time  writ¬ 
ers  on  the  lifestyle  staff  and  for  full-time 
reporter  positions  on  the  city  desk  staff. 
All  applicants  must  have  a  minimum  of  a 
four  year  college  degree  and  should  have 
a  minimum  of  five  years  of  reporting 
experience  on  a  daily  newspaper. 
Lifestyle  staff  applicants  also  must 
demonstrate  that  they  have  mastered  the 
writing  craft,  the  art  of  interviewing  and 
the  ability  to  originate  story  ideas.  Writ¬ 
ers  in  this  section  are  responsible  for 
stories  dealing  with  lifestyles,  foods, 
entertainment,  the  arts,  radio,  televi¬ 
sion,  religion  and  travel.  Send  us  a  letter 
that  tells  a  lot  about  you,  your  goals  and 
what  you  have  accomplished  thus  far. 
We  want  a  resume,  including  references 
and  telephone  numbers.  Submit  six 
examples  of  breaking  and  hard  news 
stories  and  twelve  examples  of  feature 
(lifestyle)  stories,  includinga  personality 
profile,  you  have  written.  Send  applica¬ 
tions  tO;  LIFESTYLE,  personnel 
Department,  The  Register-Guard,  PO 
Box  10188,  Eugene  OR  97440. 
Reporter  applicants  should  be  team 
players,  creative  beat  reporters  who  can 
make  the  most  of  daily  routine  and  can 
develop  a  coverage  area  but  who  also 
have  a  proven  ability  to  handle  and  to 
generage  feature  and  enterprise  assign¬ 
ments  with  imagination,  speed  and  skill. 
Possible  assignments  include  coverage 
of  energy  and  environmental  concerns 
and  local  government.  Send  us  a  letter 
that  tells  a  lot  about  you,  your  goals  and 
what  you  have  accomplished  thus  far. 
We  want  a  resume,  including  references 
and  telephone  numbers,  and  examples 
of  your  writing.  Send  applications  to; 
REPORTER,  Personnel  Department, 
The  Register-Guard,  PO  Box  10188, 
Eugene  OR  97440. 

The  salary  for  all  positions  is  based  on 
experience.  Top  minimum  (5  years 
experience)  is  $600.75  a  week.  The 
application  deadline  is  October  21, 
1983.  No  telephone  inquiries  please.  All 
applicants  will  be  notified  by  November 
18,  1983.  An  equal  opportunity 
employer. 


UNTRADITIONAL  local  government 
bloodhound  with  a  knowledge  of  taxes, 
budgets,  auditing,  politics  and  byways. 
Self-starter  for  continuing  in-depth  look 
at  county,  village,  town,  city  practices, 
people  and  archives.  Watchdog  organ¬ 
ization  experience  valuable.  If  you  can 
track  a  dollar  or  a  court  case  through  a 
smokescreen,  we'd  like  to  talk.  Box 
6261,  Editor  &  Publisher. 


REPORTER  with  strong  hard  news  back¬ 
ground  for  morning  daily  Zone  5.  Photog¬ 
raphy  experience  a  plus.  Send  resume, 
clips  to  Box  6411,  Editor  &  Publisher. 


SOUTHWEST  OPPORTUNITY 
MANAGING  EDITOR 
Sun  Country  12,000  daily.  The  Manag¬ 
ing  Editor  will  expect  writingquality  from 
and  administer  a  department  of  17.  Two 
fulltime  bureaus.  (Our  present  ME 
accepted  CE  spot  on  a  metro  daily). 
Replies  held  in  confidence.  Send 
resume  with  salary  history  to:  Publisher, 
The  Gallup  Independent,  PO  Box  1210, 
Gallup  NM  87301. 


THE  SAVANNAH  NEWS  PRESS  has  an 
immediate  opening  for  an  experienced 
Graphics  Artist  for  the  newly  created 
position  of  Editorial  Artist.  Must  be  able 
to  produce  clear  and  concise  graphics 
(including  sketching)  on  deadline.  Work 
under  Executive  Editor.  Must  be  able  to 
work  independently  to  produce  these 
graphics,  but  also  must  be  willing  to  lis¬ 
ten  to  ideas  of  editors  and  writers.  Port¬ 
folio  required.  Send  resume  and  cover 
letter  to;  Personnel,  PO  Box  1088, 
Savannah  GA  31402. 


SENIOR  EDITOR — progressive, fast 
growing  suburban  group  seeks 
experienced  newsroom  supervisor  to 
direct  the  news  operations  for  a  chain  of 
weeklies  in  Upstate  New  York.  Position 
has  growth  potential.  Strong  editorial, 
layout  and  administrative  skills  needed. 
Requires  a  BA  with  3-5  years  related 
experience.  Box  6399,  Editor  &  Pub¬ 
lisher. 


SPORTS/editor-writer  for  award  winning 
South  Carolina  semi-weekly.  Must  pro¬ 
duce  Monday-Wednesday  sports  pages 
I  covering  5  higfi  schools  in  3  town  major 
i  sports  recreation  program.  Recent  J- 
j  school  graduate  acceptable  as  well  as 
I  experienced  person.  Send  complete 
I  resume  and  salary  expected.  Box  6410, 
I  Editor  &  Publisher. 


FREELANCE 


I  COLOR  SLIDES  (preferably  2Vi  by  2'A or 
;  35mm)  for  detective  magazines.  Check 
newsstands  for  Startling  Detective  and 
True  Police  Cases  for  type  photos  re¬ 
quired.  Payment  $150-$300  each  on 
acceptance.  Send  with  model  releases 
!  tO:  Dominick  A.  Merle,  Editor,  Globe 
I  International  Inc,  144(j  St.  Catherine 
I  Street,  W.,  Ste.  625,  Montreal  Canada 
I  H3G1S2. 


JOB  LEADS 


NEWSPAPER  training  sought.  For  news¬ 
letter  rates:  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MARKETING 


SYNDICATE 

Wants  salesperson  exclusive  or  in  addi¬ 
tion  to  other  syndicate.  We  are 
established  for  43  years  and  have 
circulation  building  columns  and  fea¬ 
tures.  Send  resume  and  state  terms. 
SINGER  COMMUNICATIONS,  INC. 
3164  Tyler  Av 
Anaheim  CA  92801 
Phone;  (714)  527-5650 


PHOTOJOURNALISM 


PALM  BEACH  POST  and  The  Evening 
Times  is  seeking  an  experienced  photo¬ 
grapher  to  work  in  our  Fort  Pierce,  Flor¬ 
ida  bureau,  covering  St.  Lucie, 
Okeechobee  and  Indian  River  counties. 
This  rapidly  expanding  area  offers  a  wide 
range  of  photographic  possibilities  from 
beaches  in  the  east  to  cattle  ranches  in 
the  west.  Must  be  able  to  shoot  color, 
generate  own  story  ideas  and  work  in 
depth.  If  you  are  a  mature  enthusiastic 
photographer  ready  to  settle  down, 
please  forward  resume  with  portfolio  to; 
;  Palm  Beach  Newspapers,  Inc,  Attn:  Ken 
I  Steinhoff,  PO  Drawer  T,  Vi/est  Palm 
Beach  FL  33402;  (305)  837-4490. 


j  JOIN  OUR  CONTRACT 
I  CREW! 

.  .  .Those  individuals,  compan- 
!  ies,  syndicates  that  know  the  value 
j  of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  1 2,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
!  freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
i  most  effective  classified  market  in 
I  the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Roquost 
(212)  752-7050 


I 
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HELP  WANTED 


PHOTOGRAPHER  \ 


PHOTOGRAPHER 

We're  a  small  Wyoming  daily  with  a 
reputation  for  good  photography.  We 
need  an  aggressive,  creative  photojour¬ 
nalist  to  rekindle  the  spark  and  lead  the 
way  to  even  better  photo  coverage.  Write 
Box  6406,  Editor  &  Publisher. 

- i 

_ PRESSROOM _ I 

IMMEDIATE  OPENING  for  Goss  Metro  1 
pressmen  and  pressman  assistant.  Also  I 
Goss  Suburban  press  foreman  and  press¬ 
men.  Must  be  mechanically  inclined. 
Call:  Harry  Cullen,  Patent  Trader,  272  N  ; 
Bedford  Rd,  MtKisco  NY  between  10am  i 
and  5  pm;  (914)  666-8951.  j 

PRESSROOM  FOREMAN  ' 
Need  pressroom  foreman  capable  of  | 
operating  and  maintaining  medium  j 
sized  Goss  Urbanite  for  six  day  daily  ; 
newspaper  in  northern  part  of  United  | 
States  away  from  metropolitan  areas,  j 
Lots  of  process  color  work.  Must  be  able  ! 
to  work  well  with  people.  Top  pay, 
excellent  fringes.  Good  huntingand  fish¬ 
ing  area.  Contact  Box  6416,  Editor  &  - 
Publisher. 

SHIFT  FOREMAN 

Needed  immediately.  Hunter,  fisher-  i 
man,  ski  enthusiast,  boater.  If  you  enjoy  i 
these  sports  we  have  the  ideal  job  for 
you.  We  are  looking  for  an  experienced  j 
pressroom  operator/manager  who  is  cap¬ 
able  of  running  a  5  unit  Goss  Community 
press.  Running  it  WELL  and  at  full  color 
capacity.  We  print  a  variety  of  small 
weekly  newspapers  and  commercial 
circulars.  If  you  want  to  work  evenings 
and  fish  or  hunt  days,  please  respond  to 
Joseph  Craig,  The  Mountain  Statesman; 
(304)  265-3333.  Non  sports  enthu¬ 
siasts  are  also  encouraged  to  apply.  This 
position  is  in  the  mountains  of  wild,  won¬ 
derful  West  Virginia.  Age  is  no  barrier.  : 
Experience  and  the  willingness  to 
demand  a  quality  finished  product  are  | 
the  crucial  requirements.  i 

WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER— group  of 
dailiesand  weeklies.  Zone  5.  Experience 
in  all  phases  of  production  from  compos¬ 
ing  to  mailroom.  Urbanite  and  union 
experience  helpful .  Send  resumes  to  Box 
6403,  Editor  &  Publisher. 


POSITIONS  WANTED 


AWARD  WINNING  sports  writer  with  five 
years  experience  seeks  spot  with  large 
medium  or  metro  daily.  My  strength  is 
writing  but  am  also  adept  at  desk  work. 
Box  6363,  Editor  &  Publisher. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7060 


STRONG  SELF-STARTER  needed  to 
handle  all  advertising  sales  chores  on  | 
North  Florida  weekly  with  companion  1 
shopper.  Excel  lent  opportunity  for  a  pro-  ! 
ven  salesperson  to  plan,  execute  and  | 
reap  the  rewards  of  an  excellent  salary,  I 
commission  and  bonus  plan.  Send  | 
resume  and  salary  history  tO:  Publisher,  ; 
PO  Drawer  980,  Chiefland  FL  32626.  i 
All  replies  held  in  strict  confidence.  ! 


POSITIONS 

WANTED 

ADMINISTRATIVE 

CONTROLLER  OR  CFO 
Experienced,  proven,  Metro  Controller. 
Knows  the  newspaper  business.  Can 
turn  chaos  into  order.  Both  6389,  Editor 
&  Publisher. 

FORMER  newspaper  owner,  42,  seeks 
top  position  on  big  weekly.  Marketing  1 
oriented,  TMC  experience,  J-degree.  ! 
Now  in  Zone  6.  Substantial  challenge/  j 
opportunity  desired.  Some  type  of  equity  < 
position  preferred.  Box  6356,  Editor  & 
Publisher.  I 

— 
VICE  PRESIDENT/ 

GENERAL  MANAGER 
Heavy  in  Production  Management  1 
desires  position  in  Zone  2.  Experienced  j 
in  newspaper  and  commercial  work.  Box 
6315,  Editor  &  Publisher.  j 

_ CARTOONIST _ j 

EDITORIAL  CARTOONIST  — 
Professional  published  in  over  100 
newspapers,  seeks  position  with  daily. 
Write  for  samples:  312  East  Howell  Av, 
AlexandriaVA22301  or  call;  (703)836-  I 
3227.  j 

_ CIRCULATION _ ! 

PROFESSIONAL  4  year  DSM  of  4000 
circulation,  best  in  service,  age  30,  ath¬ 
letic,  honest,  MBA.  Needs  20,000  plus 
challenge  in  dynamic  community.  Box 
6371,  Editor  &  Publisher. 


ARTS/FEATURE  WRITER/DRAMA  I 
CRITIC  for  major  daily  seeking  position 
on  weekly  in  Zones  1,2,3  or  9.  Box  I 
6317,  Editor  &  Publisher. 

AUGUST  GRADUATE  looking  for  first  ' 
reporter  job  on  small  or  midsize  paper.  I 
BA  Communications.  Experience  on  col-  | 
lege  paper.  Excellent  writer.  Prefer  Zone  : 
2  or  6.  Mike  Reuther,  237  W  Penn  St,  ; 
Muncy  PA  17756;  (717)  546-5204. 

BUSINESS  EDITOR— Excellent  creden-  ; 
tials  as  writer,  editor,  department  heao.  ; 
Thorough  knowledge  of  economics,  fi-  , 
nance.  Now  staff  writer  on  metro  daily. 
Advanced  degree.  Box  6407,  Editor  & 
Publisher, 

WEEKLY  EDITOR,  5  years  experience, 
seeks  move  to  daily  in  Zone  5  (Ohio),  as  ' 
reporter  or  copy  editor.  Experienced,  ' 
reliable,  ha,'d  worker.  Box  6370,  Editor 
&  Publisher. 

SPORTSWRITER,  been  on  southwest  , 
daily  for  one  year,  seeks  move  "back 
home”  to  Zone  2.  Prefer  sports  position,  | 

^  but  will  consider  any  opening.  Call  Eric  ' 
Magill  at  (505)  887-1770. 

TOP  NOTCH  reporter  who  gets  the  facts  ’ 
right  the  first  time  seeks  full  time 
position  on  daily.  5  years  daily 
experience.  VDT  know  how.  Box  6395,  | 
Editor  &  Publisher.  j 

I  I'M  A  HARD-WORKING  sports  writer  i 
I  with  4  years  of  experience  on  a  mid-sized 
I  daily  covering  pro  baseball  and  hockey. 

'  I'm  looking  to  move  to  an  any-sized  daily  , 

I  near  a  major  metropolitan  market.  Beat 
!  work  my  specialty.  I'm  a  digger.  Free  to  ' 
relocate  anywhere.  Box  6320,  Editor  & 

I  Publisher. 

j  I  WANT  TO  WORK  for  a  newspaper  or ' 
other  media  in  Chicago  area.  September  i 
I  grad  Ohio  State  University  J-School.  j 
i  Campus  daily  experience  reporting.  I 
I  VDT,  editing,  photography.  Box  6366,  j 
I  Editor  &  Publisher.  I 

NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ability.  Career  position  sought, 
j  Box  6398,  Editor  &  Publisher. 

j  SPORTS  EDITOR  seeks  new  challenge. 

I  Twenty-two  years  experience,  including 
j  16  as  sports  editor  of  20,000  circulation 
j  daily.  Box  6335,  Editor  &  Publisher. 


THANK  YOU: 

E&P  CLASSIFIED 
DEPARTMENT  | 

_ PRODUCTION _ ! 

IMMEDIATE  opening  for  Composing 
Room  Foreman  of  seven  day  AM  news- ! 
paper  producing  over  200  pages  perj 
week.  New  front  end  system  and  type¬ 
setters.  ITU  shop.  Preferred  candidate  is 
articulate,  ambitious,  innovative  andj 
thoughtful.  Salaried  with  performance 
bonuses.  Please  respond  in  writing  tO; 
Tribune-Star 
Personnel  Dept 
721  Wabash  Av 
Terre  Haute  IN  47808  I 


FEATURE  WRITER:  Bright  ideas  to  add 
zest  to  your  feature  pages.  '81  J-school 
grad  has  proven  mettle  through 
internships  on  two  medium-size  dailies 
and  freelancing.  Currently  being  held 
hostage  on  weekly.  Excellent  references, 
impressive  clips.  Photo,  VDT,  editing. 
Act  now,  offer  ends  soon.  Box  6367, 
Editor  &  Publisher. 

TOUGH,  DEPENDABLE,  creative  news¬ 
man  with  outstanding  writing  and  edit¬ 
ing  skills  seeks  challenging  reporting 
position  on  daily.  Best  among  '83  J- 
school  grads.  Newspaper  Fund  intern  on 
Boston  Globe,  reporter  for  Washington 
news  service,  congressional  press  aide, 
editor  of  large  university  daily,  extensive 
free-lance  work.  Solid,  award-winning 
clips.  Box  6376,  Editor  &  Publisher. 


POSITIONS  WANTED 


SPORTSWRITER  with  4  years 
experience  seeks  sports  editor  position, 
preferably  with  small  daily.  Experienced 
in  all  facets,  strong  in  photography. 
Good  with  people,  willing  to  relocate. 
Call  Dave  Opfermann;  (313)  243-1 155. 

GRADUATE  of  the  University  of  Mary¬ 
land,  MA  in  journalism  and  government 
and  politics  (3.75  GPA).  Experience 
consists  of  internships  with  the  Bureau 
of  National  Affairs  and  Landmark  Com¬ 
munications  in  Washington  DC,  as  well 
as  17  months  as  a  part  time  television 
reporter  for  CBS  affiliate  in  Roanoke, 
Virginia.  Am  presently  employed  in  com¬ 
munications  business  but  am  most 
desirous  of  entering  the  field  for  which  I 
am  trained.  Prefer  to  work  in  Zone  3  in 
journalism  or  public  relations.  Box 
6414,  Editor  &  Publisher. 

HUNTLEY  HAVERSTOCK  I'm  not,  but  I 
do  have  experience  on  four  newspapers 
and  a  television  station.  Presently  city 
reporter  on  small  daily.  Part  of  five  years 
experience  in  sports.  Any  Zone.  Box 
6424,  Editor  &  Publisher. 

_ FREELANCE _ 

CARLA  MARIE  RUPP,  15  years  pro¬ 
fessional  journalism  experience 
(including  5'/2  years  associate  editor 
I  with  Editor  &  Publisher)  seeks  diverse 
I  news,  feature  writing  or  publicity  assign¬ 
ments.  Call  Carla  Rupp  at  (212)  244- 
,  3800  or  (212)  608-1487  for  any  edito- 
’  rial  or  photo  needs,  or  leave  toll  free 
message  for  Carla  Rupp  at  1-800-525- 
,  5097. _ 

I  PHOTOGRAPHER 

I - 

,  PHOTOGRAPHER/PILOT-fully  rated 
with  6  years  daily  and  wire  experience. 
Strong  color  background .  Wants  to  settle 
down  with  quality  publication.  Box 
:  6413,  Editor  &  Publisher. 

_ PRODUCTION _ 

PRODUCTION  MANAGER,  12  years 
'  management.  Experienced  all  phases, 
i  Press,  camera,  strong  composing.  Labor 
I  negotiations.  Box  6423,  Editor  &  Pub- 
;  lisher. 


NEWSPRINT  sales  manager  with  proven 
track  record  wishes  to  relocate  with 
aggressive  newsprint  company  or  in  a 
buyer  position  with  a  large  user  of  news¬ 
print.  Would  also  consider  spot  with  syn¬ 
dicate  selling  services  to  the  chief 
executives  of  newspapers.  Zone  prefer¬ 
ence  is  1  or  2,  but  will  consider  all.  Box 
6361,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  subject  is  “bragging” 

If  you  don't  blow  your  own  horn, 
who  will? 

The  reason  for  bragging  at  this  time  is 
an  advertiser-sponsored  study  of  E&P 
readership  measuring  “awareness  and 
recall,”  reporting  74%  “exclusive” 
readership  and  56%  unaided-recall  of 
the  advertising.  Let’s  admit,  first,  that 
some  fine  ad  copy  for  Atex  had  a  lot  to 
do  with  it. 

Ance  Thatcher,  vicepresident- 
director  of  marketing  at  Atex,  Inc.,  and 
John  McConchie,  Sr.,  vicepresident- 
client  services  at  Provandie  &  Chirurg, 
Inc.,  Atex’s  advertising  agency  in  Bos¬ 
ton,  wanted  to  see  whether  their  dou¬ 
ble-truck  color  ads  in  E&P  were  being 
read  and  noticed  by  the  people  who 
count. 

An  independent  research  firm  was 
hired  to  learn  the  awareness  and  recall 
of  ads  in  E&P  for  Atex  Newspaper  Sys¬ 
tems  as  well  as  the  readership  of  three 
other  industry  publications.  E&P  was 
not  aware  of  the  study. 

Names  of  newspaper  executives 
were  taken  at  random  from  the  Editor 
&  Publisher  YearBook.  Telephone 
interviews  were  made  among 
executives  at  newspapers  of  three  dif¬ 
ferent  circulation  sizes — less  than 
50,000;  50,000  to  100,000;  and  over 
100,000 — distributed  over  seven 
geographic  regions  of  the  U.S.  Of  110 
respondents,  only  eight  (7%)  were 
found  not  to  read  E&P  and  were  drop¬ 
ped  from  the  survey. 

“E&P  has  an  extremely  high  reader- 
ship,”  the  study  concludes.  “The  fact 
that  82%  of  ‘qualified’  respondents 
(and  74%  of  all  respondents)  reported, 
on  an  unaided-recall  basis,  reading  the 
magazine  represents  an  extremely  high 
readership.  It  is  also  significant  that 
74%  of  these  ‘unaided-recall’  readers 
read  E&P  exclusively.  Finally,  it  is  sig¬ 
nificant  that  78%  of  all  E&P  readers 
report  reading  every  issue  of  the 
magazine. 

“Atex  advertising  registered  a  high 
56%  recall  among  readers  of  E&P  with 
a  high  53%  of  those  recalling  Atex 
advertising  able  to  ‘play  back’  some 
perceived  main  message  of  the 
advertising.  (Although  the 
methodologies  are  different  from  those 
employed  in  this  study,  a  Starch 
magazine  ‘noted’  a  score  of  30%  is  con¬ 
sidered  exceptionally  high,  the  study 
said.) 

“Respondents  tend  to  have  a  highly 
favorable  impression  of  Atex  with  many 
of  the  responses  centering  around  the 
large  system  availability  and  the  library 
system  feature. 

“The  Insider  (Atex’s  own  publica- 
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tion)  has  a  relatively  low  awareness  of 
27%  and  a  relatively  low  readership  of 
33%  among  those  that  are  aware  of  its 
publication,”  the  study  reveals.  On 
E&P’s  “exclusive”  readership,  the 
study  noted  that  74%  of  the  respon¬ 
dents  do  not  read  any  of  the  other  three 
publications  specifically  tabulated; 
IFRA  Journal,  Printing  Impressions, 
Production  News.” 

The  high  standing  of  E&P  in  these 
results  is  rewarding  enough,  but  it  is 
more  so  because  the  figures  sub¬ 
stantiate  those  obtained  in  two  other 
recent  readership  studies. 

About  18  months  ago,  a  research 
team  at  Michigan  State  University 
completed  a  study  for  the  American 
Society  of  Newspaper  Editors 
designed  to  determine  what  editors 
read. 

E&P  came  out  on  top  of  this  study 
with  50%  saying  they  read  it  “regular¬ 
ly,”  whereas  40%  read  Time,  35% 

Wash.  Post  to  invest 

The  Washington  Post  has  agreed  ten¬ 
tatively  to  buy  an  interest  in  the  weekly 
National  Journal  and  the  Biannual 
Almanac  of  American  Politics. 

The  publishers  of  the  authoritative 
reference  works,  privately-owned 
Government  Research  Corp.,  will  put 
the  two  publications  in  a  new  sub¬ 
sidiary  with  a  one-fifth  interest  going  to 
the  Post  for  an  undisclosed  amount  of 
cash.  The  Post  will  not  have  a  financial 
interest  in  Government  Research’s 
policy  issues  and  sponsorship  of  sem- 
nars. 

John  Fox  Sullivan,  president  of  the 
National  Journal,  said  the  Post  will  be 
only  an  investor  and  will  not  be 
involved  in  editorial  direction  of  the 
magazine.  The  Washington  weekly  has 
a  circulation  of  about  5,000,  and  an 


Newsweek,  25%  the  New  York  Times, 
15%  the  Wall  Street  Journal,  27% 
Quill,  9%  ASNE  Bulletin,  6%  press¬ 
time,  etc.  “Critical  reviews,”  a  generic 
term  for  Columbia  Journalism  Review 
lumped  with  others,  rated  45%. 

That  study  was  released  just  as  E&P 
was  conducting  its  own  interviews  with 
editors  attending  the  ASNE  conven¬ 
tion  in  Chicago  in  May,  1982,  to  ascer¬ 
tain  their  readership  of  22  magazines 
and  newspapers. 

E&P  was  read  “regularly”  by  85%  of 
those  interviewed.  Next  highest  was 
the  Wall  Street  Journal  at  68%.  The 
New  York  Times  and  Time  magazine 
were  next  at  63%.  Columbia  Journal¬ 
ism  Review  was  at  52%. 

An  interesting  side-bar  to  our  study 
was  the  discovery  that  there  is  an  aver¬ 
age  of  4.7  readers  for  every  copy  of 
E&P.  We  call  it  “passalong.” 

All  editors  are  accustomed  to 
receiving  assorted  brickbats  and 
epithets  for  alleged  sins  of  omission  as 
well  as  commission.  Forgive  us  for 
accepting  a  few  “orchids,”  as  Walter 
Winchell  used  to  call  them,  on  our  own 
behalf. 

in  reference  works 

excellent  reputation  for  authoritative 
articles  on  government  and  politics. 

The  Almanac  of  American  Politics 
contains  information  about  past  elec¬ 
tions  and  current  demographics  as  a 
guide  to  the  course  of  future  decisions 
at  the  ballot  box.  It  is  edited  by  Michael 
Barone,  who  writes  frequently  for  the 
op  ed  pages  of  the  Post. 


Ad  rep  promoted 

Dave  Tuttle  has  been  promoted  to 
manager  of  Detroit  office  by  Landon 
Associates,  Inc. 

Tuttle  moves  to  Detroit  from  Cleve¬ 
land,  where  he  has  been  a  sales  repre- 
sensative  for  Landon.  He  joined  Lan¬ 
don  in  1981. 


John  A.  Park,  Jr. 

Box  17127,  Raleigh,  N.  C.  27619  •  (919)  782-3131 

Expertise  For  Owners  Considering 

Sale  of  their  Newspapers 

Inland  Meeting,  Drake  Hotel,  October  15-18 

SNPA  Meeting,  Boca  Raton,  November  12-15 

Available  for  Private  Confidential  Conference 

28  YEARS  NATION-WIDE  PERSONAL  SERVICE 

EDITOR  &  PUBLISHER  for  October  1,  1983 


I  To  mark  a  century  of  service 
to  the  newspaper  industry. . . 

Editor  &  Publisher 

®THE  FOURTH  ESTATE 

proudly  announces  its 
100th  Anniversary 
Edition 


to  be  published  March  31, 1984 

Things  were  a  lot  different  a  hundred  years  ago.  Chester  A. 
Arthur  was  president  of  the  U.S.,  and  John  L.  Sullivan  was  the 
heavyweight  champ.  Ottmar  Mergenthaler’s  linecasting  machine 
was  the  latest  wrinkle.  Magazines  and  billboards  were  the  only 
media  competing  with  newspapers  for  advertising. 

You  will  be  able  to  trace  the  history  and  development  of  journal¬ 
ism  and  the  newspaper  business  for  the  past  century  —  decade  by 
decade  —  from  the  days  of  Henry  Grady,  William  Randolph 
Hearst,  Joseph  Pulitzer,  and  Adolph  Ochs,  right  up  to  the  giants 
of  the  present  era.  And  you’ll  be  reading  the  fascinating  chronol¬ 
ogy,  not  as  a  pedagogical  or  academic  treatise,  but  as  reported  as 
live  news  and  features  in  the  pages  of  EDITOR  &  PUBLISHER. 

This  issue  is  sure  to  take  its  place  among  the  great  collections  of 
journalism  memorabilia.  And  you’ll  enjoy  reading  it,  too. 

Your  advertisement  relating  your  achievements  and  presenting 
your  values  will  be  an  important  part  of  this  newspaper  chronicle 
that  will  be  read,  and  reread. 


E&P’s  100th  ANNIVERSARY  EDITION 

Published  MARCH  31, 1984 
Advertising  deadline — Feb.  1, 1984 


iAn  aiieti  journey 


mo, 


El  Paso 
Heiald-Post 


Taking  the  lead 
in  covering 
Mexico 


El  Paso  is  America’s  largest  city  directly  on 
the  U.S.-Mexico  border.  And  the  El  Paso  Her- 
ald-Post  has  taken  the  lead  in  providing  cover¬ 
age  of  news  events  in  Mexico  affecting  the 
United  States. 

Reporter  Joe  Olvera  (left)  posed  as  an  ille¬ 
gal  alien  and  traveled  the  route  from  Mexico 
City  to  Chicago  to  find  out  about  aliens’  lives 
in  the  promised  land.  It  was  his  part  in  the 
Herald-Post’s  summer-long  series  of  in-depth 
articles  on  the  border. 

Reporter  Peter  Copeland  regularly  travels 
to  cover  news  in  Mexico  of  importance  to 
America,  especially  border  cities.  He  covered 
the  inauguration  of  Mexico’s  Miguel  de  la  Ma¬ 
drid  and  again  was  on  hand  when  Presidents 
Reagan  and  De  la  Madrid  met  in  La  Paz. 


Peter  Copeland 


II 
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